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14 THESE BOOTS ARE MADE FOR STOMPIN’ Hulk Hogan’s wrestling career is made in the shades 


NEWS NOT 


6 Happy Ever After Ron Howard isn’t the only Happy Days alum in the spot- 
light today. A look at what the old gang is up to...Now that The Matrix is a hit, what’s next 
for the Wachowski brothers?...Keanu Reeves’ whoa-cabulary...Hot Sheet... Flashes... Monitor. 


ON THE COVER 


Goldberg photographed 
for EW by Dan Winters 
on March 15, 1999, 
in Cincinnati 


EW ON CNN 


Watch NewsStand: CNN 


& Entertainment 
Weekly every Thursday 
night at 8 p.m. (ET) 


14 35,000,000 Wrestling Fans Can’t 
Be Wrong It isn’t your uncle’s Saturday-morning sport 
anymore. We go to the mat to explain wrestling’s new appeal. PLUS: 
Top power players; an update on grappling greats; the WWF ver- 
sus WCW. BY KRISTEN BALDWIN & MIKE FLAHERTY 


22 The Player From M*A*S*H to The Gingerbread 
Man, director Robert Altman spills about the films that made him 
both beloved and feared. BY REBECCA ASCHER-WALSH 


26 Death of the Sitcom wo Guys, A Girl anda 
Pizza Place is a comedy—oxymoron or sign of the times? A special 
report on the health of that ubiquitous TV genre, which, if not 
expiring, is certainly in need of help, stat! BY STEVE LOPEZ 


32 Her Day in the Sun Three years after her 


memoir Under the Tuscan Sun captivated readers, Frances 
Mayes returns with a sequel. BY LISA SCHWARZBAUM 
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REVIEWS 


36 MOVIES 

OWEN GLEIBERMAN 0n Go; also 
Never Been Kissed, Hideous Kinky, 
and more. PLUS: Reel World. 


44 TELEVISION 

BRUCE FRETTS on Cosby, Payne, 
and Becker. PLUS: On the Air; 
Remote Patrol; What to Watch. 


52 BOOKS 

TROY PATTERSON on Salman 
Rushdie’s The Ground Beneath Her 
Feet. PLUS: Between the Lines; 
attempts to clone best-sellers. 


56 MUSIC 

DAVID BROWNE on Underworld’s 
Beaucoup Fish; also Tom Petty and 
the Heartbreakers’ Echo. PLUS: Hear 
and Now; Korn and Mitley Criie; 
Elvis impersonator James Brown. 


62 VIDEO 

MIKE D’ANGELO onhow to fast- 
forward through Meet Joe Black 
and Beloved. PLUS: Nondigital TVs. 


66 MULTIMEDIA 

NOAH ROBISCHON on Mattel’s 
purchase of Purple Moon. PLUS: 
Cybertalk; a new Star Wars game. 


DEPARTMENTS 


11 BIZ How did those compro- 
mising images of Pamela Anderson 
and Keith Richards get on the Web? 
Blame (or thank) Seth Warshavsky’s 
Internet Entertainment Group. 


12 BEHIND THE SCENES 
John Updike finds out how difficult 
it is to choose The Best American 
Short Stories of the Century. 


4 MAIL Readers applaud our 
cover story on Star Wars: Episode 
I—The Phantom Menace; Jesse 
Camp haters speak up; a Canadian 
begs to differ with a book review. 


7O ENCORE April 20, 1977: 
Woody Allen’s Annie Hall opens. 


WEEKLY 


TENPAGES OF EXCLUSIVE PHOTOS 
LUCAS ON MAKING THEFILM 


fl £A | 
MATL The Fandom Menace is more like it, 


especially judging by the reams of rabid mail we got in 
response to our Star Wars: Episode |—The Phantom 
Menace cover story (#478, March 26, 1999). From the 
amenable Fandom side: “I first saw Star Wars when | was 5, 
and | have been waiting for this day ever since,” says Justin 
Joerger of Bethesda, Md. And now, the pretty scary 
Menace: “On behalf of the Jedi who protect this planet, | 
extend our most gracious thanks for your cover of the 
great Obi-Wan Kenobi,” writes Jay Wendt of Prairie du Sac, 
Wis. “This issue will grace a special spot on my wallsol can 
look upon it and always be reminded what we are fighting 
for.” Surething, buddy, just step away from the lightsaber... 


Ewan, You Lose 
YOUR STAR WARS COVER 
story and exclusive photos 
rave me chills. What a terrific 
way to pass 30 of the ap- 
proximately 89,960 minutes 
until the movie opens (who’s 
counting?). As for speculation 
about whether or not H’pi- 
sode I can surpass Titanic’s 
$1 billion-plus worldwide box 
office, I urge George Lucas 
to get fitted for that King of the 
World crown at his earliest 
possible convenience. 
SCOTT HAAN 
haan@iquest.net 


Lafayette, Ind. 


NORMALLY, I JUST DON’T 
understand the big fuss some 
people make over your maga- 
zine covers. But never have 
the words “suitable for fram- 


ENTERTAINMENT WEEKLY Sometimes Car- 
ries ads containing perfume or cologne 
samples. Subscribers preferring copies 
without scent strips should write to 
ENTERTAINMENT WEEKLY, P.O. Box 60001, 
Tampa, Fla. 33660 or call 1-800-828-6882. 


ENTERTAINMENT WEEKLY Welcomes reader 
mail. Address letters to ENTERTAINMENT 
Weexty, 1675 Broadway, New York, 
N.Y. 10019. E-mail can be sent to 
letters@ew.com. All correspondence 
must include your name, address, and 
daytime telephone number. Letters may 
be edited for clarity or length. 


Subscription Problems? 
Call 1-800-828-6882 


ing” rung so true. I may have 
to buy an extra copy...or two. 
AMBER McGLYNN 
meglynns@frontiernet.net 
Lima, N.Y. 


YOU GUYS TRULY OUTDID 
yourselves, fitting two gods 
among men into one issue. I 
finished reading the amazing 


| George Lucas interview only 


to find an equally amazing 


| Matt Groening interview. You 


have made this nerd’s week. 
Could you throw something 
about bikinis in the next issue? 
NATHAN STAPLES 
nstaples@usa.net 


Lambertville, Mich. 


I’M WORRIED THAT THE 
new Star War's movie is being 
overhyped and overexposed in 
the eyes of the average fan. 
Thankfully, I will not have to 
worry about that with your 
magazine, since this will be the 
last time Star War's will grace 
your cover—excluding, possi- 
bly, the issue that'll hit stands 
the week it opens, the issue 
describing how the film will 
change Hollywood, and the 
issue of box office winners and 
losers, not to mention articles 
on fan reaction, the music, the 
actors and their characters, the 
groundbreaking special effects, 
and how the film will change 
moviemaking forever. More 


magazines need to exercise 
that amount of restraint. After 
all, the next Episode is just 
around the corner. 

ADAM PRESTI 
plpresti@execpc.com 
Milwaukee 


JUDGING BY THE LIKES 

of your March 26 cover, obvi- 
ously you have failed to realize 
that not all of us are Star Wars 
fanatics. In fact, some of us 
even like movies about things 


that could, um, actually happen. 


CHRISTINE MURRAY 
ccom?72982@aol,com 


Lancaster, Pa. 


Slummer Camp 

1’M SURE KATO KAELIN 

is thrilled and relieved now 
that ex-MTV VJ Jesse Camp 
has now officially replaced 
him as the most worthless 
mammal on this planet. 
ADAM FELSHER 
drysdale@prodigy.net 
Charlotte, N.C. 


GRANBY, CONN., IS “HEIN- 
ous”? Look who's talking. Josh 
(his real name) Camp is a total 
embarrassment to Granby. 
This is a beautiful small town 
like you'd hope to find in New 
England and we're trying to 
keep it that way (hence no 
giant golden arches). I have 
heard that in Granby, Camp 


had a reputation for being 
very intelligent and nerdy, and 
hungry for attention. He hasn’t 
changed much—tell Camp he 
can stay wherever he is. 

LYDIA DUBOIS 

Granby, Conn. 


Canada Dry 

I HAVE TO PROTEST THE 
insensitive paraphrasing that 
Nikki Amdur used in her book 
review of From a Wooden 
Canoe, by Jerry Dennis. Surely 
it’s a specific lake or region, not 
all of Canada, that has “water 
so clear you can count pebbles 
on the bottom forty feet down, 
and air so crisp it’s like snorting 
shots of pure oxygen.” As a 
Canadian, I resent the continu- 
ing stereotypes Americans 
place on Canada. To set the 
record straight: We have dirty 
lakes; we have thick, polluted 
air; we have crime; and, some- 
times, we don’t even say thank 
you. (Once, a friend of mine 
didn’t even say “sorry” when 
someone stepped on his foot.) 
SCOTT MURDOCH 
scottmurdoch@home.com 
Toronto 
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Action Class 
Online-only interviews 
with Keanu Reeves and 
other Matrix stars. 


Class Action 
Grade Drew Barrymore’s 
new high school comedy, 


Never Been Kissed. 


Inside the Seinfeldian 
It’s like, you know... 
Plus, reviews of 

@ Life, starring Eddie 
Murphy and Martin 
Lawrence (Movies) 
Andrea Bocelli’s Sogno 
and Charlotte Church's 
Voice of an Angel (Music) 
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It’s been 15 years. Do you know where your 
Happy Days cast is? by Daniel Fierman 


INKY TUSCADERO IS IN THE TABLOIDS, 
Ralph Malph is on the big screen, and 
Richie Cunningham is palling around with 
George Lucas on 60 Minutes. Then there’s 
Mr. and Mrs. C, who can be seen every oth- 
er minute (or so it seems) hawking a phone 
service on TV. In short, Happy Days are 
here again. Actually, the hit ’70s show isn’t 
really back. It’s just that the series’ far- 


flung cast seems to be popping 
up on our radar with surpris- 


| ing frequency these days. 


Which had us wondering, 
whither the Happy gang? 
@ DON MOST (Ralph) Recognize 
that cable exec in EF Dtv (direct- 
ed not so coincidentally by Ron 


| Howard)? That’s because it’s 


the Artist Formerly Known 
as Donny. For the last two 
decades, Most, 45, has worked 
on stage and in low-profile TV 
roles. “Working with Ron was 


like stepping back into a very 
familiar, very comfortable 
place,” says Most, who recently 
wrapped his directorial debut, 
the indie The Last Best Sunday. 
@ ANSON WILLIAMS (Potsie) 
Who’dathunkit? Days’ resident 
dork is today a respected TV 
director. Anson, 45, has helmed 
everything from 7th Heaven to 
Star Trek Voyager. Next, he'll 
direct an episode of Nickelo- 
deon’s Cousin Skeeter. 

@ ERIN MORAN (Joanie) Long 
considered the disgruntled 
cast member, Moran denies 
the widely circulated reports 
that she thought her costars 
were “evil” and “didn’t think 
of anyone but themselves.” “T 
never said those comments,” 
insists Moran, 37. “Everything 


ANNBAD/CELEBRITY PHOTC 


NOW SHOWING... Top row (left to right): Williams, Moran, Baio, Winkler, 
Kelly; bottom row (left to right): Quatro, Ross, Bosley, Silvers, Most 


has always been fine with us.” 
Moran has been busy audition- 
ing for commercials and pilots, 
and she is currently working 
on a new show for the USA 
cable network. 

@ SCOTT BAIO (Chachi) No, 
he’s not dead. (Remember all 
those “Chachi died” rumors 
about a year and a half ago?) 


As for his career—well, he was 


last seen in 1997’s little-seen 
Detonator. Before that, he was 
a regular for two years on 
CBS’ Diagnosis Murder. Most 
recently, Baio, 37, wrapped an 
indie flick called Bar Hopping 
with Kelly Preston. 

@ HENRY WINKLER (Fonzie) 
Sure, he’s a successful produc- 
er: So Weird, a series he exec- 


produces, was just picked up by | 


the Disney Channel. And he’s 
a busy actor: He’s had memo- 
rable turns in Scream and The 
Waterboy. He’s even directed 
features, like 1993’s Cop and a 
Half: But can he still lure babes 


Talkin’ Up Chuck 


| with a snap of his fingers? Is 
| he still on the Ayyyy list? 

| M@ ROZ KELLY (Pinky Tus- 
cadero) Last seen on screen in 
1981’s Full Moon High, Kelly, 
56, was arrested Nov. 29 for 
allegedly firing a shotgun at a 
neighbor’s car and house; she 
was reportedly angry at being 
awakened by a car alarm. Kelly 
has pleaded innocent, and was 
ordered last month to undergo 
a mental-competency hearing, 
set for April 16. “She’s a trou- 
bled lady, and I don’t know if 


she’s getting psychiatric care,” 
says Kelly’s agent, Leanna 
Lezy. “She shot the guy’s car. 
I can understand it—an alarm 
in the middle of the night? 
Except it’s not legal.” 

@ SUZI QUATRO (Leather Tus- 
cadero) The 1970s glam-pop 
star (best known for 1979’s top 


10 “Stumblin’ In”) and aunt of 


actress Sherilyn Fenn is cur- 


rently a BBC radio announcer. 


Quatro, 48, has also traded in 


her leather for crys- 
tals: She just released 
a New Age CD, Free 
the Butterfly. Quatro’s 
last acting gig was on 


a 1994 episode of Ab- 
solutely Fabulous. 

@ MARION ROSS (Mari- 
on Cunningham) Mrs. 
C’s a busy woman. Her 
buzzed-about perfor- 
mance in 1996’s The 
Evening Star brought up Oscar 
talk. She’s also guest-starred 
on everything from That ’70s 
Show to The Drew Carey 
Show. These days, Ross, 70, 
can be seen with TV hubby 
Tom Bosley in spots for MCI’s 
Telecom USA phone service. 
@ TOM BOSLEY (Howard Cun- 
ningham) When not doing com- 
mercials, Bosley, 71, turns to 


00D NEWS FOR ALL WHO 

want more of The Matrix, 

whose $37.4 million opening 

was the biggest April debut 

ever: Writer-directors Andy 
and Larry Wachowski have completed 
a sequel. Sort of. The brothers have 
finished a follow-up story, but only as 
a comic book. The work, illustrated by 
Geoff Darrow (who drew The Matrix’s 
storyboards), will soon be available 
for free at the film’s website. 

It could be the last thing the Wa- 
chowskis do for free. Predictably, the 
brothers are being bombarded with 
offers. And not surprisingly, Warner 
Bros. is hungry for a sequel—under- 
standable, since the Wachowskis have 
said Matrix is the first of a trilogy. 
“From the start, they intended to cre- 
ate a whole universe,” says the 
brothers’ manager, Lawrence Mattis. 
But he adds that right now, the film- 
makers are Matrix-ed out; they’re 
recovering from the arduous five-year 
production. Says Mattis: “My guess is 
[a sequel] won’t be their next movie.” 

So what’s next? “When we bought 


ENTERTAINMENT 


the stage: He just finished a 
two-year tour with Showboat. 
“The big problem with a show 
like Happy Days is that you're 
overexposed,” explains Bosley, 
who says he still gets 100 let- 
ters a week from fans. “That 
was why I got back into the 
theater.” He and Ross will soon 
reunite again to host a fund- 
raiser for his grandson’s school. 
@ GATHY SILVERS (Jenny Picco- 
lo) The daughter of comedian 
Phil Silvers, Cathy, 37, is cur- 
rently a marketing associate 
for the L.A. investment firm 
Sutro & Co. She also owns a 
percentage of the rights to 
Gilligan’s Island, which her 
father partly owned. “I wish I 
could say I was in better touch 
with the gang,” says Silvers. “I 
actually really miss them.” m 


Will we see 
Carrie-Anne Moss in a Matrix sequel? 


The Matrix, they were working on V for 
Vendetta [an adaptation of a DC comic 
book], which | hope they'll still do,” 
says Warner production chief Lorenzo 
di Bonaventura. Aside from that, noth- 
ing’s on the schedule, so fans will have 
to be content with the comics to be 
posted online. Coming soon: a story by 
the artists responsible for the film’s 
eye-popping effects. As Keanu would 
say, “Whoa.” (See chart on page 8.) 
—dJeff Jensen, with additional report- 
ing by Rebecca Ascher-Walsh 


WEEKLY 


jim mullen’s 


What the country is talking about this week... 


1 Hannibal Lecter The evil genius will return in the 
newly written sequel to The Silence of the Lambs. It’s not a 
whodunit, it’s a whoateit. 


2 Bob Dylan and Paul Simon The two are going to 
perform together. It’s the “Bridge Over Trmmllehg 
Grrhlguhghu” Tour. 


3 Lucy Lawless The Xena star says lesbians made her 
show a hit. Then why couldn’t they do it for Ellen? 


4 Monica Lewinsky Aaron Spelling may put her in 
Sunset Beach in a recurring role. As a breakwater. 


45 Fabio He was hit in 
the face by a bird while 
riding a roller coaster. 
Fortunately his chest 
and hair weren't injured. 


6 Charlie’s Angels 
Cameron Diaz, Drew 
Barrymore, and possibly 
Angelina Jolie will go 
places other undercover 
cops can’t. Like a Rich- 
ard Tyler sample sale. 


7 MTV The music 

| channel is making up 
slang words out of thin 
air as part of a new promotion. How Manson is that? 


8 David Blaine The magician will stay in an enclosed 
tomb for seven days without a bathroom break. To prac- 
tice, he flew coach everywhere. 


9 Tom Arnold He and his 24-year-old wife are getting a 
divorce. He wouldn’t let her sit at the grown-up table. 


10 Gas prices They’ve gone up almost 20 cents a gallon in 
the past month. If it goes any higher, you'll have to lease it. 


11 “Everybody's Free (to Wear Sunscreen)” Baz 
Luhrmann’s hit song was based on a newspaper column. 
Now he’s working on his next single, “Dear Abby.” 


12 Star Trek: Voyager UPN is cutting two minutes 
from each episode to squeeze in more ads. Can’t they just 
bend time or something? 


13 Jerry Hall She may only get $8 million in the divorce 
from Mick Jagger. He’s had dates that got more than that. 


14 Jenny Jones trial She was shocked when one of her 
guests shot and killed another. They usually die of shame. 


15 Never Been Kissed Drew Barrymore goes back to 
high school. She wants to get into a better community college. 


HE 
FILM THE SITUATION SAYS | we means | 
me. inn 


Mvieiseceny Wasalla dream. 


WHOA IS HE 


Hitchcock had his cameos; } ves has his whoa. A study of Reeves’ 
oeuvre reveals that at some point in nearly all of his films, the actor will ut- 
ter his signature phrase. Clearly, economy of expression is the star’s strong 
suit; in each instance, the exclamation actually has a different meaning, 
depending on its context. Take a gander at Reeves’ tale of whoa. —Will Lee 


“Whoa.” “Hmmm. You 
don’t see that 


every day.” 


As the jauntily 
clueless airhead 
Ted, Reeves 
witnesses a 
phone booth— 
actually a time- 


BILL & TED’S travel machine— 


EXCELLENT 


ON raec rcp) fall out of the sky. 


Undercover FB) “Whoa.” “Although I’m 


agent Reeves doing this as 
jumps out of a part of my law- 
plane to prove to enforcement 
a gang of surfers- duties, | believe | 
cum-robbers that am actually 
he’s as hip as enjoying 
POINT BREAK (1991) they are. myself.” 

Bomb-squad “Whoa.” “Please stop 
stud Reeves is my descent. 
lowered down a I’ve reached my 
shaft to try to destination.” 

save hostages 

trapped inside an 
explosives-laden 
SPEED (1994) elevator. 

Reeves joinsa | “Whoa.” “Two hours 
shady law firm, of exposition for 
gets rich, meets this Dallas 

the devil (who rip-off?” 

turns out to be his 
boss and his dad), 
then realizes it 


THE DEVIL’S 


Training insidea © “Whoa.” “What an effec- 


computer simu- tive demon- 
lation, Reeves stration of why 
watches mentor the laws of 
Laurence Fish- physics don’t 
burne leap from necessarily apply 
one skyscraper in this virtual 
THE MATRIX (1999) fala reality. Thanks.” 


Daily news and more Mullen at www.ew.com (AOL keyword: EW) 


ILLUSTRATION BY TOM BACHTELL 


HALLIWELL 


For once, 
Mystery Science Theater 3000 
fans aren't laughing. When the 
SCI FI Channel announced 
that it would cancel MST3K 
after this, the 10th season, 
MSTies got serious: Efforts to 
save the show include more 
than a dozen “Save MST3K” 
websites, a letter-writing 
push, and a pledge drive for 
“Save MST3K” print ads. 
“Our goal is to get SCI FI to 


NELSON AND HIS ‘MST3K’ PALS 


LASHES 


’ 


reconsider,” says MST3K Info 
Club liaison Brian Henry. But 
according to senior program- 
ming VP Bonnie Hammer, the 
problem isn’t just low ratings 
but rising costs. Film 
distributors have be- 
gun charging as much 
as $75,000 for movie 
rights. Which is why 
fans are also canvass- 
ing other networks to 
pick up the show—an 
approach that worked 
in ’96 when Comedy 
Central dropped the 
program. So far, no 
one’s biting, and MST8K host 
Mike J. Nelson says he’s begin- 
ning a job search: “I’m hoping 
to find a rich guy to just keep 
me in his living room and 


” 


heckle live.” —Gillian Flynn 
G Forget about 
Courtney Love and Marilyn 
Manson: The season’s most 
amusing pop-music feud 
could be Geri versus Garth. 
Former Spice Girl Geri 
Halliwell just unveiled her 
new logo, a lowercase g with a 
halo. Problem is, the design is 


<< random quote 


“Lcan’t marry a 13-year-old.” 


surprisingly similar to Garth 
Brooks’ official symbol. Anda 
g feud is not as unlikely as it 
might seem. After all, Brooks 
got into legal wrangles last 
year with rapper Warren 6. 
over use of the letter (the 
cases were settled). Further 
complicating the situation: 
Brooks and Halliwell are both 
signed to Capitol, which is in 
no hurry to irk its stars. For 
now, the label doesn’t see a 
problem. “Geri's logo is unique 
and stands on its own as a 
graphic image and a symbol 
of the artist,” insists Halli- 
well’s Capitol rep. But does 
Brooks see a g war brewing? 
“You're creating a situation 
that doesn’t exist,” snaps 
Brooks’ publicist. To which 
the only possible response is, 
Gee... —Rob Brunner 


The last person to find 
out that Stephen King 
had named his latest 
thriller, The Girl Who 
Loved Tom Gordon, 
after the all-star 
reliever for the Boston 
Red Sox was...Tom 
Gordon. “Stephen sent 
me a copy in October, but I 
didn’t find it until January,” 
explains Gordon. “I was look- 
ing through my locker and I 
saw this box from King. I 
thought he just wanted an 
autograph.” Gordon finally 
met King, a lifelong Red Sox 
fan, this spring. “People don’t 
expect it, but we have a lot in 
common,” says Gordon. “The 
only rough patch was when 

I took him to lunch in my 
hometown and this lady kept 
insisting he was Steven 
Spielberg.” —Daniel Fierman 


It’s no secret that executive produc- 
er Davi writes virtually 
every script for both Fox’s Ally 
McBeal and ABC’s The Practice. But 
it seems the prime-time wunderkind 
is a bit overworked. How else to ex- 
plain why his shows about Bean Town 
lawyers have so much in common 
these days? Consider these shared 
themes. —Joe Dziemianowicz 


‘ALLY McBEAL’ 


POLITICAL CORRECTNESS 


The firm repre- | The firm repre- 


double takes 


‘THE PRACTICE’ 


—Go's 


(LLUSTRAT 


1ON BY DAVID COWLES 


on why he’ll never find his future wife among his fans 


ENTERTAINMENT 


sents a woman 
whose bookstore 
is destroyed by 
an unscrupulous 
politician. 


SPORT 


sents a man 
whose eatery is 
destroyed by an 
unscrupulous 
journalist. 


5 NIGHTS 


An attention- 
getting kiss 
takes place on 
a baseball 
field. 


female-mud- 


business. 


MYTHIC 


WRESTLEMANIA 


Ling owns a 


wrestling 


An attention- 
getting kiss 
takes place with 
a basketball 


player. 


nivH 


VO/NVHHOD WWITTIM 5773 


Lindsay and 
Ellenor end up 
wrestling during 
a staff meeting. 


‘AL BEASTS 


of unicorns, 
mythical horned 
beasts. 


Ally admits to 
having visions 


HEARTFELT MOMENTS 


A horny judge 
admits to having 
visions of Bobby, 
who can be 

beastly in court. 


Georgia for get- 
ting hot and 


her honey. 


Ally profusely 
apologizes to 


bothered about 


WHOD D3HD “TVIGOW ATIY “1S3d010Hd “SW GLTYNI3H/SSaud VusW 


Ellenor profusely 
apologizes to 
Lindsay for get- 
ting hot and 
bothered about 
her money. 
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BIRTHS First he kisses 
Ally, now this? On Easter 
Sunday, Ally McBeal star Gil Bel- 
lows, 31, and his wife, actress 
Rya Kihistedt (Deep Impact), 29, 


welcomed their first child, 
7-pound 7-ounce Ava Emanuelle. 


ENGAGED Prickly auteur 
Vincent Gallo (Buffalo 66), 
36, to writer Bethany Ritz. 
Though no date has been set, 
Gallo says they will wed “very 


soon.” This will be the first 
marriage for both. 


SPLITS Surprise, sur- 

Eo f3 prise. Actress Carmen 
Electra, 26, has filed for divorce 
from her husband of less than 
five months, NBA star Dennis 
Rodman, 37, April 6, in L.A., citing 
“irreconcilable differences.” 


LAWSUITS Three daugh- 
| Si ters of late country legend 


Tammy Wynette have filed a 

$50 million wrongful death suit 
against Wynette’s fifth hus- 
band, George Richardson, and 
her doctor, Wallis Marsh, April 5, 
in Nashville. Tina Jones, 33, 
Jackie Daly, 36, and Georgette 


Smith, 28, allege in court 
papers that Marsh contributed 
to Wynette’s death last April 6— 
from a blood clot in her lungs— 
by improperly prescribing 
medications and failing to care 
for her appropriately. The 
sisters also allege that 
Richardson didn’t curtail her 
narcotics use. Richardson’s 


| lawyer was not available for 


comment. Lawyers for Marsh 
have not yet received the suit 
and have no comment. 


RECOVERING Model 

K-24 Fabio, 38, after a freak 
run-in with a bird, March 30, at 
Busch Gardens in Williamsburg, 


| Va. Fabio was taking the inau- 


gural ride on the Apollo’s Char- 
iot roller coaster when he was 
hit in the face by the bird. He 
received two stitches. The bird 
is presumed dead.... Actress 
Julie Harris, 73, following 
surgery April 3 to drain fluid 
from a head injury suffered 
when she took a fall backstage 
in Stamford, Conn. Harris, on 
tour in The Gin Game, will miss 
several performances at Wash- 
ington, D.C.’s Kennedy Center. 


DEATHS Off Broadway 


grande dame Lucille Lortel, 
98, of natural causes, April 4, in 
New York. Lortel produced or co- 
produced more than 500 plays, 
including Athol Fugard’s Blood 
Knot (1961) and Lee Blessing’s 

A Walk in the Woods (1987). She 
also founded the White Barn 
Theatre in Westport, Conn., and 
the Lucille Lortel Theatre in Man- 
hattan.... Composer Lione! Bart, 
68, of cancer, April 3, in London. 
Bart is best known for writing 
the music and lyrics for the 
Broadway musical Oliver!, for 
which he won a ’63 Tony award.... 
Soul man Jesse Stone, 97, of nat- 
ural causes, April 1, in Altamonte 
Springs, Fla. A composer and ar- 
ranger in the ’40s and "50s, Stone 
wrote such hits as “Shake, Rattle, 
and Roll” and “Money Honey.”... 
Comedian and TV producer Gary 
Morton, 74, of lung cancer, 
March 30, in Palm Springs. Mor- 
ton was married to Lucille Ball 
from 1961 to 1989, during which 
time he was executive producer 
of several shows, including 
Here’s Lucy. Morton also pro- 
duced features, including 1983’s 
All the Right Moves. — Will Lee 


VIVE ONY NOLHOW 'O10Hed AL1H#G3790/S3H014 1U38ND "NYMIGOM ONY VH19313 


4$34010Hd 


JUSTIN THOMAS/RETNA, LTO.; ANDERSON: WALTER MoBRIDE/RETNA, LTO.; GRAMMER: DILL DAVILA/RETNA, LTO. 


RICHARDS, 


PHOTOGRAPH BY REX 


Bare Market 


ETH WARSHAVSKY HAS A WAY OF MAK- 
ing Hollywood celebrities a wee bit 
jumpy. Just ask Kelsey Grammer. Last 
year, the Frasier star sued when he re- 
portedly suspected Warshavsky of pos- 
sessing a racy video of him. Thing was, 
Warshavsky didn’t, and Grammer with- 
drew the suit. An explanation, please, 


Kelsey? No comment. 

If you were worried about 
being turned into an unwit- 
ting Internet porn star, you'd 
be paranoid too: Warshav- 
sky’s specialty is getting his 
hands on homemade celebri- 
ty sex videos and nudie pix. 
You know the ones: Pamela 
Anderson and Tommy Lee, 
Dr. Laura Schlessinger, Tori 
Spelling. Last month, he 
struck again, with snapshots 


RYSTEOT 


| of Keith Richards of the Roll- 


ing Stones lying naked on a 
beach, performing, um, solo. 
Making such indecent expo- 
sures available online—for a 
fee—have helped to make 
Warshavsky, who turns 26 
April 17, very rich. By the 
time his 10-year high school 
reunion rolls around, his 
Seattle-based Internet En- 
tertainment Group (IEG), 
whose diverse portfolio of 


Why Pam Anderson, Kelsey Grammer, and other big-name 
ea! are scared of a 26-year-old Net maven. by Jeff Jensen 


mostly pornographic web- 
sites raked in an estimated 
$50 million in 1998, will most 
likely be a publicly 
traded company. 
“My parents,” he 
insists, “are very 
proud of me.” 
Hollywood feels 
differently, to say 
the least. Even 
among celebs with 
clear consciences, 
IEG’s high-profile 
humiliations have 
cast a pall of fear 
that outweighs any 
positive feelings 
about the newly 
wired world. “The 
Internet opens up 
so many issues,” 
says Jeff Bridges. 
“The ethics of the 
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ANDERSON 


GRAMMER 


NAKED CITY IEG’s Warshavsky 
(left) seems determined to leave 
no celebrity stone unturned (below) 


| SS SS 


whole thing haven’t really 
been ironed out. I don’t know 
if they can ever be.” The 
paranoia is such that few 
stars are willing to comment 
on the record about Warshav- 
sky’s antics, knowing that 
anything they say could make 
him richer. “If I start com- 
plaining, I’m calling more at- 
tention to [compromising 
material],” theorizes non- 
target Tim Robbins. “I can 
rant, I can rave—all will call 
more attention to it. Some- 
times, silence is the only 
path to resistance.” 

One thing is certain: Copy- 
right protection laws don’t of- 
fer much help. Dr. Laura’s 
body may belong to her, but 
the pictures legally belonged 
to the former lover who sold 
them to IEG. For other stars, 
like Richards (who has stead- 
fastly refused to comment), 
the only protection is War- 
shavsky’s conscience—and 
unfortunately, Warshavsky 
thinks like a journalist. “The 
only reason Entertainment 
Tonight doesn’t do what ’'m 
doing is because it 
can’t show nudity,” 
says Web porn’s boy 
wonder. But War- 
shavsky says he has 
standards. No bes- 
tiality. No drug use. 
He claims to have 
passed on the Dr. 
Kevorkian video 
that 60 Minutes 
eventually aired. “I 
think what 60 Min- 
utes did was dis- 
gusting,” says War- 
shavsky. Before you 
mock his moral out- 
rage, better burn 
those Polaroids hid- 
den in your under- 
wear drawer. 
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Rabbit’s Test 


BEHIND THE SCENES 


Selecting The Best 


American Short Stories of the Century turned out to be more ofa 
challenge than John Updike ever imagined. by Mark Harris 


A NOSE FOR TALENT Updike turned editor to assemble the top Stories 


um list-making mania has gotten out of 
hand when even John Updike is losing 
sleep over it—but when he took on the 
task of choosing the greatest American 
short fiction of the last 100 years, he 
bought himself weeks of insomnia. 


Every night, the Pulitzer Prize winner 


(for Rabbit Is Rich and Rab- 
bit at Rest) read 5 or 6 of the 


more than 250 stories he was 
considering. “I was just sor- 
ry that so many of these sto- 
ries are so damn grim,” he 
says. “It was a little hard to 
sleep some of those nights.” 


APRIL Tee THB OHO 


The lost shut-eye was 
| worth it. The 55 stories 
Updike picked to antholo- 
| gize in The Best American 
Short Stories of the Century 
(Houghton Mifflin, $28) con- 
stitute a spectacular tapestry 
| of fictional achievement. The 


collection offers all the ex- 
pected canon fodder—Fitz- 
gerald, Hemingway, Faulk- 
ner, Cheever, Roth, Bellow, 
even Updike himself (and 
who’d argue with any of 
them?)—but they rub shoul- 
ders with such long-buried 
treasures as Susan Glaspell’s 
chilling 1917 murder-in-the- 
heartland tale “A Jury of Her 


| Peers,” Martha Gellhorn’s 


| whose coeditor, Katrina 


OU KNOW THAT END-OF-MILLENNI- | 


sophisticated, roilingly sexu- 
al “Miami-New York” (1948), 
and Lawrence Sargent Hall’s 
fateful rendering of death at 
sea, “The Ledge” (1960). The 
result is a thrillingly ener- 
gized argument for the en- 
during vitality of big ideas 
in small packages. 

“If you read enough short 
stories, you want a kind of 
punch delivered. I just tried 
to choose the ones that were 
special to me,” says Updike, 


Kenison, culled the semifinal- 
ists from more than 3,000 
entries in Houghton Mifflin’s 
annual best-of collections. 
Updike then created his own 
process of elimination, ban- 
ning almost every story not 
set on American soil. And 
then he asked for more: more 
gay fiction, more war tales, 
more funny stories, and more 


pieces by familiar names— | 
Irwin Shaw, John O’Hara, | 


Peter Taylor, and Theodore 

Dreiser—none of whom 

made Updike’s final cut. 
What did survive in the 


chronologically arranged vol- 


ume doesn’t just meet Up- 
dike’s mandate “to trace cer- 


tain sociological truths about 
this country,” it serves as a 
rebuke to cultural cryptkeep- 
ers who would have simply 
sprinkled a lineup of dead 
male WASPs with a couple of 
token selections by minorities 
and called it a day. A rich 
strain of Jewish fiction, from 
Benjamin Rosenblatt’s 1915 
“Zelig” to Cynthia Ozick’s 
chilling 1981 “The Shawl,” 
runs through the collection; 
the immigrant experience 
resonates through every 
decade; varied and unsparing 
stories about black America 
(notably Richard Wright's 
1939 “Bright and Morning 
Star”) are well represented; 
and a 1951 gem of homo- 
sexual self-discovery by Ten- 
nessee Williams is startlingly 
evocative. Most notably, al- 
most half the stories are by 
women, from such past mas- 
ters as Flannery O’Connor, 
Katherine Anne Porter, and 
Dorothy Parker to E. Annie 
Proulx and Lorrie Moore. 

“It is quite female, isn’t 
it?” says Updike. “Women in 
some ways are better situat- 
ed to describe...the glorifica- 
tion of the daily experience of 
our mundane existence. Men 
dealing in power aren’t apt to 
be very reflective about it.” 

As for Updike’s own reflec- 
tions on power, the 67-year- 
old author, now working on a 
book of essays and criticism, 
terms his stint as literary 
overlord “both pleasant and 
harrowing. I’m surprised 
that story collections do as 
well as they do,” he says. 
“You have to master a whole 
new set of characters every 
20 or 30 pages and survive 
all the climaxes, often tragic, 
that these writers hit you 
with. I could have done with 
more humor, a lighter touch. 
But the fact is that the best 
stories often had the bleak- 
est message.” mf 
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Breast 
Cancer 
_, Doesn’t 
. Just 
B Affect 


43,500 women will die from breast 
te cancer this year. Sadly, they won't be 
the only casualties. Consider the fami- 
fies and friends who survive them. We 
“cannot rest until we win the battle 
against breast cancer. 


Photo: {¢} 1999 nonstock Inc / Janis Walzer 


100% of your contribution will go directly to breast cancer research. Please make checks payable to: 
The Breast Cancer Research Foundation, Box 9236-GPO, New York, NY 10087-9236 


Name 


Address 


I'd like to give: $100 $7 $5 $ Other 


Name of Publication 


A not-for-profit organization. EW05/99 \ Cure in Our Lifetime 


59:000;000 
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WRESTLING FANS CAN’T BE WRONG 


‘BIG POPPA PUMP — 


A.K.A.: Scott Steiner, 31 Status: 
Self-anointed mack daddy, 


nemesis to Diamond Dallas 
Page, and all-around lout Sig- 
nature move: The Steiner Re- 
cliner Measurements: 6' 2", 
275 Ibs. Biceps: “Largest in the 
world” (Actually, 26") Home- 
town: Detroit College: Univer- 
sity of Michigan; majored in 
physical science Likes: “Women 
and riding my Harley” Dislikes; 
Rednecks and white trash 
Last book read: None—not 
since college, anyway Favorite 
color: Black Plans for the fu- 
| ture: “Doing what I do best: 
Beat people up and give ’ema 
good hooching.” 
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(Opposite page) A.K.A.: Bill 
Goldberg, 32 Status: With a 
175-1 record, the most feared 
man in his league Signature 
move: The Jackhammer Mea- 
surements: 6' 4", 290 Ibs. 
Biceps: “I don’t go around 
measuring my arms. | just use 
them.” Hometown: Tulsa 
College: University of Georgia; 
majored in psychology Previ- 
ous occupation: Nose tackle 
for the Atlanta Falcons Likes: 
“Fishing, hanging out with my 
animals [including three 
Rottweilers and two horses], 
beating people up” Dislikes: 
“Overbearing a--holes; people 
who don't sign autographs” 
Last book read: Fear and 
Loathing in Las Vegas Who 
knew? An animal rights activist, 
he’s a celebrity spokesman for 
= ) 5) the Humane Society. 


(OR, HOW WE LEARNED TO STOP WORRYING 
AND LOVE THE PILE DRIVER) :: :s:=*: 
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RESTLEMANIA XV’S “HELL IN A CELL” 
match has just ended at Philadelphia’s First 
Union Center, but the bout isn’t over until 
the loser hangs: As the 15-foot-high chain- 
link “cell” around the ring rises, The Big 
Boss Man, tonight the victim of the Under- 
taker’s wrath, awakens to find himself 
tethered to the cage with a hangman’s 
noose, much to the horrified delight of the 20,276 raving wrestlema- 
niacs in attendance. Is this a blasphemous spectacle of brutality? 
The downfall of Western culture? Nah, it’s just the hottest, most in- 
novative entertainment pop culture has to offer. 


In case you haven’t noticed, wrestling has come a long way 
from the days of grunting no-neck bruisers pummeling each oth- 
er on cheesy weekend-morning broadcasts. In 1999, it’s trans- 
formed itself into theater-in-the-round redone as ’roid rage, jam- 
packed with charismatic, monumental players, prime-time- 
worthy production values, and labyrinthine plot machinations 
(backstabbing, allegiance hopping, and the eternal quest for title 
belts) that make Melrose Creek, 90210 look like Teletubbies. 

The forces behind these operatic shenanigans are two multi- 
million-dollar leagues, the World Wrestling Federation and 
World Championship Wrestling, and one postmodern twist: 
Contemporary fans are hip to wrestling’s fakery, and they revel 
in it. They’re drawn to both choreographed pile driving and the 
internecine, ongoing story lines that pit rank-and-file grapplers 
against each other and their evil corporate taskmasters—WWF 


EI 


owner Vince McMahon, 53, and WCW champ/fictional president 
Ric “Nature Boy” Flair, 50. “It’s not just a bunch of men in their 
* says McMahon. “Our stories are 
far more complex than they ever were.” 

Try to keep up: Recently, WCW’s “Hollywood” Hulk Hogan 
brainwashed Fair’s son, David, into joining his renegade splin- 
ter group, the New World Order. Meanwhile, on the WWF, 
Mark “Sexual Chocolate” Henry was bamboozled into receiv- 
ing an off-camera Lewinsky from a drag queen; and WCW’s Big 
Poppa Pump kidnapped the wife of nemesis Diamond Dallas 
Page, then returned her by tossing her from a moving limo. 

Along with these soapy scenarios—scripted by staff writers 
and league execs—today’s wrestling boasts a new breed of 
wrestler. More thespian than thug, they include WWF's big, 
bald finger-flipping maverick, “Stone Cold” Steve Austin, 34, 
and WCW’s big, bald Semitic avenger, Goldberg, 32. Together 
with the rest of the motley ensembles (including WWF's Chyna, 
Mankind, and The Rock), Goldberg and Austin headline a se- 
ries of peripatetic live shows as well as 15 hours of TV pro- 
gramming watched by an estimated 35 million a week. 

But it’s not just the leagues and wrestlers that are differ- 
ent—so are those fans. No longer catering to just hyperactive 
children and dentally impaired trailer dwellers, wrestling is 
courting an increasingly sophisticated, upscale audience. Be- 
tween 1997 and 1998, the WWF, according to the USA Net- 
work, has experienced a 156 percent increase in ratings among 
viewers with four or more years of college, while the ratings 
among households with incomes of $50,000 or more are up 111 
percent. “They’ve aimed it at an older crowd,” says MIT Com- 
parative Media Studies professor Henry Jenkins, author of the 
essay “‘Never Trust a Snake’: WWF Wrestling as Masculine 
Melodrama.” “They’ve created a morally ambiguous universe, 
with antiheroes and sympathetic villains. It’s appealing to a 
Pulp Fiction crowd.” Madison Avenue is taking notice; adver- 
tisers such as Coca-Cola, Coors, 20th Century Fox, and ABC 
are now wrestling regulars. “FORTUNE 500 companies have 
awakened to the fact that pro wrestling has an appeal beyond 
the stereotypes of the past,” says Burke Stinson of AT&T, yet 
another blue-chip company diving into the squared circle. 


pee = STONE COLD STEVE AUSTIN 


Williams, 34 Role: Reigning WWF champion/Everyman Signature move: Stone Cold Stun- 
ner Measurements: 6' 2", 250-255 Ibs., “depending on how much beer | drink” Biceps: 
18"-18 4" Hometown: Victoria, Tex. Previous occupation: Dock worker Likes: Deer hunt- 
ing, barbecuing, hanging out with daughters Stephanie, 6, and Cassidy, 2 Dislikes: Pol- 
itics, traffic Last book read: KISS and Sell: The Making of a Supergroup Papa Austin’s 
3:16: “My dad always told me if you’re going to do something, do it right the first time.” 


underwear going into a ring,’ 


Age: 50 Status: The league’s “presi- 
dent for life,” he enjoys brandishing his heavyweight-title belt and ruling with an iron 
fist. Signature move: The figure-four leg lock Measurements: 6' 1", 235 Ibs. Biceps: 18" 
Hometown: Charlotte, N.C. College: One year at the University of Minnesota Likes: Boating, 
deep-sea fishing, water skiing, positive surroundings Dislikes: Complainers Favorite col- 
or: Blue Last book read: The Final Judgment by Richard North Patterson Most admired 


historical figure: “Is Braveheart a true story? If so, it would be him. Or Errol Flynn.” 
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Still, the question persists, why, of all things, wrestling? For 
sports fans alienated by the humongous egos (and salaries) of 
pro athletes and let down by players ready to state-hop for a 
bigger paycheck, wrestling’s let-us-entertain-you commitment 
is refreshing. For viewers, it flies in the face of the networks’ 
repeat-ridden, copycat-strewn landscape. Not only are WWF's 
Raw/War Zone on USA and WCW’s Monday Nitro on TNT 
never in reruns, they’re one-stop shopping for the pop-culture 
junkie. “The WWF is a soap, it’s an action adventure, it’s a live- 
action cartoon, and it’s part talk show,” says McMahon. “A hy- 
brid of everything successful on TV, all rolled into one.” 

As a result of its ability to give everyone something to chew 
on, grappling is riding the crest of its umpteenth golden age. 
Last month’s WrestleMania—the Super Bow] of wrestling— 
provided the WWF with its largest-ever pay-per-view haul, 
more than $30 million, thanks to at least 850,000 subscribers. 

Who's to thank (or blame) for all this? Credit WWF’s McMa- 
hon, who, in 1982, transformed wrestling by giving up its pre- 
tense of real competition and rechristening it “sports entertain- 
ment.” The spandex revolution really intensified in 1988, when 


U N D E RTA KE R A.A.: Mark Calaway, 37 Role: “Ministry of Dark- 


ness” leader Signature move: Tombstone Pile Driver Measurements: 6' 9", 320 Ibs. Biceps: 
20" Hometown: Tierra Verde, Fla. Previous occupation: Grave digger (really!) Likes: Mo- 
torcycles Dislikes: People asking for autographs at inopportune times Last book read: 


Underboss: Sammy the Bull Gravano’s Story of Life in the Mafia \deal romantic evening: 
Mr. Calaway declined to comment, but for the Undertaker “it’s sitting under a full moon 
at a cemetery, a bottle of wine, a nice funeral dirge playing softly in the background.” 


AK.A.: Mick Foley, 33 Role: Sock puppet-toting under- : 
dog Signature move: Mandible Claw Measurements: 6' 4", “3 bills and small change” Biceps: 
17 4" Hometown: East Setauket, NY. College: Cortland State University, N.Y.; majored in com- 


munications Likes: Waking up without pain, Christmas music Dislikes: Long road trips, big 
mortgages Last book read: This Hallowed Ground: The Story of the Union Side of the Civil War 
Ideal romantic evening: A fattening dinner followed by Newhart on Nick at Nite Historical 
person he’d most like to meet: “I would've liked to slap some sense into Pontius Pilate.” 


Ted Turner, 60, created World Championship Wrestling, and in 
95 debuted Nitro on TNT, direct competition for WWF's Mon- 
day Night Raw. Instead of one league canceling out the other, 
the two have established Monday nights as a viewing “destina- 
tion” for fans and in the process taken a chunk of male viewers 
from ABC’s Monday Night Football. (Lately, WWF's Raw/War 
is thumping its rival.) “Think of it as a busy intersection where 
there are no restaurants,” says WCW’s actual president, Eric 
Bischoff, 42. “Then a Burger King opens, and people start show- 
ing up to eat. Then, across the street, a Taco Bell opens, and a 
Kentucky Fried Chicken, and now everybody shows up.” 
These days, even the Le Cirque crowd is willing—nay, 
proud—to own up to its allegiance. “I love the theatricality of 
it,” says screenwriter Barry Blaustein (The Nutty Professor), 
who's directing Beyond the Mat, a behind-the-scenes wrestling 
documentary for Imagine Entertainment. “I go to wrestling 
shows and see the hardcore fans and think, ‘Oh, man, who are 
these people?’ Then I go, ‘Wait a second—I’m here too.’” Adds 
Blake Norton, contributing writer at WOW, a new, self-de- 
scribed “thinking man’s wrestling magazine”: “You have to per- 
ceive it for what it is, instead of what you’ve heard it to be. And 
if you look at it with no preconceptions, it’s hard not to like it.” 
All of this exposure has led to a maelstrom of criticism of the 
genre’s—particularly the WWF’s—increasingly violent, skanky 
content (Val Venis, the WWF's resident “porn star,” treated 
viewers to a peek at his upcoming flick, Saving Ryan’s Pri- 
vates). As a result, WWF recently tagged Raw with a TV-14, 
L,V rating. “We’ve been pulling back anything that’s gratu- 
itous,” says Bonnie Hammer, senior programming VP at USA. 
But with a host of proposed ancillary endeavors in the works, 
don’t expect either league to mess too much with success. The 
WWF is launching its own record label and building a 1,000- 
room casino hotel in Vegas; its female stars will be the subject of 
a UPN special April 29. The WCW is in discussions with NBC 
about a series of possible specials and a TV movie. Both leagues 
are erecting theme restaurants, developing TV series for their 
brawny talent, and hatching feature-film plans (WCW has a 
flick in the works with Warner Bros.; WWF is currently in ne- 
gotiations with Columbia Pictures). And oh, yeah, three more 
year’s of Gov. Jesse Ventura. 
Overkill? No way. Says McMahon, “The appetite isn’t any- 
where near satiated.” America, prepare to let out your pants. @ 


THE ROCK )222 
A.K.A.: Dwayne Johnson, 26 Role: Elvis with mus- 2 


cles Signature moves: The Corporate Elbow, the Rock Bottom Measurements: 6' 4", 
270 Ibs. Biceps: 22" Hometown: Miami College: University of Miami; majored in exer- 
cise physiology and criminology Previous occupation: Defensive lineman for Canadi- 
an Football League’s Calgary Stampeders Turn-ons: “Quiet evenings, brunets. And 


put ‘all things that my wife is,’ so she don’t flatten me.” Turn-offs: Smoking Last 
book read: You Send Me: The Life & Times of Sam Cooke \f | weren't wrestling I'd 
be... “Probably in Hollywood, earning an Academy Award. That’s wishful thinking.” 


LONG BEFORE STONE COLD STEVE AUSTIN, WRESTLING WAS FILLED 
with colorful characters and unique ways to win. Or, as the legendary 
“Classy” Freddie Blassie says, “If you had to kick someone in the groin, 
you'd kick ’em in the groin!” Here’s our gallery of groin-kicking greats. 


> “Captain” Lou Albano (65) Sometime wrestling manager notori- 
ous for adorning facial hair with rubber bands. Enjoyed inexplicable 
“rock 'n’ wrestling” career after appearing in Cyndi Lauper’s 1984 
“Girls Just Want to Have Fun” video. Status: Coauthor of The Com- 
plete Idiot's Guide to Pro Wrestling 


> “Chief Strongbow (Joe Scarpa, mid-60s) Despite excellent 
headdress, not actual Native American (though most famous of 
many wrestlers called “Chief”). Invented “War Dance.” Began ca- 
reer in 1940s. Status: 1994 WWF Hall of Fame inductee 


>“Classy” Freddie Blassie (né Blassman, 81) Perhaps first wrestler 
to “drink” blood in ring, “The Vampire” used sharpened teeth long he- 
fore Marilyn Manson. Author of cult song “Pencil Neck Geek.” Status: 
1994 WWF Hall of Fame inductee; Salvation Army volunteer 


> Gorilla Mi 1 (Robert Marella, 61) Became WWWF Tag Team champ 
with Killer Kowalski and was early fan fave in the ’70s. Had brush 
with Greatness in ’76 when Ali defiled his career by allowing Mon- 
soon to put him in an airplane spin. Status: Currently WWF president 


> Bruno Sammartino (63) An Italian stallion long before Rocky Bal- 


boa, this Abruzzi-born iron man once broke his neck in the ring. 


Vince McMahon Sr. called him “the greatest wrestler of all time.” 
Refused to use steroids; squealed on Hulk Hogan for not saying 
“no.” Status: Estranged from the WWF 


> “Superstar” Billy Graham (Wayne Eldrige Coleman, 55) Blond Hulk 
Hogan predecessor often confused with televangelist of same name. 
Early steroid use may have helped him win Mr. Teenage America. Suf- 
fered arthritis in ’80s. Status: Attempted WWF comeback in 1987, 
dropped out after joint surgery. Now paints at home. —Andrew Essex 
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AUSTIN VS. GOLDBERG? STUNNERS VS. JACKHAMMERS? IF YOURE NOT SURE WHICH 


RING TO JUMP INTO, 


‘RAW’ POWER 


BY KRISTEN BALDWIN 


Inside Edition recently announced—with shocked bombast—several button-pushing 
Statistics about the World Wrestling Federation: 50 episodes of WWF's RAW Is War on 
the USA Network featured 42 instances of simulated drug or alcohol use or pos- 
session; 1,658 instances of wrestlers grabbing or pointing to their crotches; and 
each two-hour program averaged only 36 minutes of actual wrestling! To those 
naysayers at /nside | say, in the words of WWF’s D-Generation X posse, SUCK IT! 

Sure, the WWF is a ribald, violent, and often stupid freak show, but it’s also a 
mesmerizing blend of high camp and smirky irony. Unlike the dull and overly tra- 
ditional WCW, the WWF often eschews standard fight play-by-play for feats like 
the Inferno Match—in which wrestlers grapple in a fire-encircled ring trying to 
set each other ablaze. My inner Beavis couldn't be happier. 

Then there are the weekly mental workouts brought on by wonderfully convo- 
luted story lines: Chyna defects from D-Generation X and joins the Corporation, 
but her Corporate partner, Kane, 
blasts her with a fireball intended 
for D-X star Triple H, so Chyna am- 
bushes Kane and pretends to re- 
unite with D-X, but in fact she’s 
pulled Triple H into the Corporation. 
Got that? Compare this with the 
character development on WCW: 
To make Hollywood Hogan a bad one — 
guy, they dyed his beard black. 

As for charges the WWF is sex- 
ist, well, yes. But at least it’s an equal-opportunity objectifier: Its growing group 
of female wrestlers includes buxom Sable, brawny badass Chyna, and PMS: Pret- 
ty Mean Sisters. The most female participation you'll see in WCW—besides arm 
candy like the Lovely Miss Elizabeth—are the hot pants-sporting dancers “Nitro 
Girls.” Gee, maybe someday they can be promoted to actual cheerleaders. 

Don’t forget that the WCW stars put the “old” in “old school.” Its idea of a 
big match: relic Hogan versus the even more fossilized Ric Flair. | have noth- 
ing against America’s Geritol Generation—I just don’t want to see them 
shirtless and sweaty and body slamming each other. It’s clear that the fu- 
ture of pro wrestling lies in the WWF’s sweaty palms. And if you don’t agree, 

well, you know what you can do. & 


A.A. Joanie Laurer, 29 Role: Xena gone bad. Signature 


move: “I usually iardare guys, and the nut shot is also very popular.” Measurements: 
5' 10", 201 Ibs. Hometown: Nashua, N.H. College: University of Tampa; majored in Spanish and 


literature Previous occupations: Sales rep, Peace Corps volunteer Likes: Amusement parks, 
dining out Dislikes: Crowds, germs, mean people—“Even though | play one on TV.” Favorite 
color: Pink Last book read: Gossip, by Kelly Lange Motto: “Keep trying and be your own 
person.” Who knew? She can carry a tune. “I once did singing telegrams on the side.” 


S$ WRESTLEMANIACS EXPLAIN WHY THEIR LEAGUE RULES. 


‘NITRO’ GLISTENING 


BY MIKE FLAHERTY 


For all its much-touted envelope pushing, the WWF is hardly edgy in any aes- 
thetic sense. Broad and salacious, it’s the mouth-breathing heavy metal to 
World Championship Wrestling’s classic rock. And in this rare instance, the family- 
friendly franchise isn’t a bland, pabulum compromise but a more inspired, nu- 
anced alternative. Forbidden to delve (as per owner Ted Turner) into the hor- 
mone-driven excesses of Vince McMahon's fiefdom, WCW has thrown its weight 
into production values, character definition, and story line, and it shows. 

Sure, Ric Flair and Hollywood Hogan seem pretty long in the tooth. But far from 
being has-beens, the nemeses (Flair as the league’s “on air” president, Hogan as 
leader of the insurgent NWO gang) bring a hilarious, seasoned shtick to the pro- 
ceedings. Twenty-plus years of playing ringmaster have honed their ability to 
maintain vein-popping intensity while ever-so-subtly winking at the audience. 

They, and the WCW in general, display a heightened awareness that in TV 
land, subtext is king, main events 
mere MacGuffins. The beauty of 
TNT’s Monday Nitro is the way it’s 
able to maintain at least three 
different realities at once: the 
action in the ring; the backstage 
pummelings and powwows; and 
the brilliant location sequences 
that ostensibly take place with- 
out even the ring announcers’ 
knowledge. Fourth-wall breaking? 
Try fifth, sixth, and seventh. A pumped-up Jerry Springer-esque carnival? 
More like The Larry Sanders Show on steroids—so to speak, of course. 

Then there are the leagues’ respective golden boys. WWF fans insist that Gold- 
berg is merely the WCW’s attempt at a Steve Austin knockoff. And that’s probably 
how it started. Apparently, though, even WCW president Eric Bischoff & Co. didn’t 
know what they had on their hands, as this sequel clearly outclasses the original. 
| mean, if | want to look at beer-quaffing rednecks with antiauthority complexes, 
I can watch Piggly Wiggly surveillance videos. Goldberg, on the other hand, has 
It—meaning a ferocious, Olympian presence. (No wonder Hollywood's beating down 
his door with offers.) And his trademark entrance, complete with a foreboding 
anthem bearing more than a passing resemblance to the theme from Exodus, is 
yet another example of just how nuanced the WCW can be: The most prominent 
Jewish sports hero since maybe Sandy Koufax references a soundtrack from a 
movie about the birth of Israel. How cool is that? 

Is there no hope for you poor misguided WWFers? You mistake staidness 
for maturity, cartoonish cliché for postmodern cleverness. As a result, you 
lose. Suck THAT. & 
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HOGAN FLIPS FLAIR 


SETTLE THIS GRUDGE MATCH. POST YOUR OPINION: www.ew.com (aol keyword: EW) 


ENTERTAINMENT WEEKLY 


21 


NYSDOH ‘NYNVHONG WOs 2xD0u FHL 


WVYHONINNND 11008 


22 


by 
Rebecca 
Ascher- 
Walsh 


7 ¥ ar ie | aa 
\ | be | pes 
> ¥ f = tes “7 
| ' | , i ;) 
\ m Vy { H (28 aa | * 
‘ \ | { i ) | fee 
' ; ip) area 
| y <4 \ = i y | all ae Dee 4) 
f Va | ‘ \' | 
\ I 
| 1 \ | 
| \ aN y , y 
x La 2 \ . 7 A 
—s : ) — 
| oat 
q 


In the fickle Hollywood he’s toiled in for 
more than 40 years, ROBERT ALTMAN still 


makes movies with a breath of fresh flair 


IS WORK IS GENIUS, it’s terrible, it’s humorless, it’s delightful: The 

only thing that can be said consistently about director Robert 

Altman is that he’s never predictable. Now, with his latest caper, 
Cookie’s Fortune, a critically hailed Southern tale of suicide and hysteria 
starring Patricia Neal, Glenn Close, Julianne Moore, Charles S. Dutton, Liv 
Tyler, and Chris O’Donnell, the man who has made more than 35 movies and 
earned five Academy Award nominations appears to be on an upswing. @ 
As for Altman, he couldn’t care less. “I love all the films I’ve made,” he says 
with a shrug. “They’re like your children. You tend to love the least success- 
ful ones the best.” While this kind of box-office-be-damned attitude has 
helped earn Altman a reputation among studio suits for being “difficult,” his 
prestige and thriftiness (he brought in Cookie’s Fortune for under $8 million) 
keep him in demand. And for better or worse, Altman, 74, keeps on delivering. 


“For 30 years, I’ve thought ‘God, these films are so different I don’t have any 


signature or style at all,’” he says. “As I look 
Photograph by back on them, I see very clearly they’re just dif- 
Robert Maxwell | ferent chapters of the same book.” ® We asked 


Altman to give us a read on some of his work. 
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man 
moved fr directing televi- 
sion sh s to forgettable 
low-budget features. Then, 

44, he directed this 
war dramedy about a me 
ical surgery team serving in 
Korea. it earned Altmana 
,000 but est. 

putation and scored 
him his first Oscar nomir 
tion for directing. “It was 
about Vietnam for [the film- 
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people would say, 


are you treat Hot Lips 


that 


being treated, so don’t jump 
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music convention, } 


| campaign, Altman’s 
ountry-m 
capital earned Oscar nomi- 


for Best Picture 


launched the career of Lily 
lin, wh iyed one of the 
ters. “| was 
ated [during film- 
on making the circum- 
mfortable for the 
stors, but when! started 
together in the 
editing room, | knew we hada 
really good film. | make the 
actors do the work. | rarely 


ive direction.” 


POPEYE (1980) Robin 


Williams st 
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Popeye’s the least disastrous 
of all the films I’ve made, and 
I'm really proud of it.” 


COME BACK TO THE 5 & 
DIME JIMMY DEAN, 
JIMMY DEAN (1982) serore 


adapting it for the screen, Alt- 
man staged Ed Graczyk’s play— 
about a reunion of Texas girl- 
friends—on Broadway. The film 
version earned Cher her first 
serious attention as an 
actress, and a momento from 
the film—a neon sign that says 
“5 & 10”—hangs behind Alt- 
man’s desk. “We played 60-odd 
performances [on Broadway] 
and | went to every one of them. 
[New York Times critic] Frank 
Rich really did us in, but the day 
we moved out of the theater, we 
moved the [cast and the] set 
into one of those little studios 
on the West Side, put upa 
fourth wall, and shot it.” 


FOOL FOR LOVE (oss) 


Adapted by Sam Shepard from 
his play of the same name, Fool 
for Love starred Shepard and 
Kim Basinger as drifters/lovers. 
“| couldn’t resist doing the play 
with the author of the play 
playing the part. Sam only 
looked at his own dailies, and he 
was kind of shocked when he 
saw [the finished] film. He never 
supported the film—another of 
his plays had opened. He was 
very ungracious about it.” 


BEYOND THERAPY (1987) 


Starring Jeff Goldbium, Julie 
Hagerty, and Glenda Jackson, 


APPR OL. D6), 98" 9ho 


this satire of analysis— 
adapted from Christopher 
Durang’s 1981 play—bombed at 
the box office. “| was living in 
France, and | rewrote the story 
and said ‘I'll shoot it in Paris 
and call it New York.’ The con- 
ceit was that for the last shot, 
we'd pull back and show the 
Eiffel Tower and we’re suddenly 
there for no reason. There was 
no way for that picture to suc- 
ceed. We opened about the 
same time that AIDS had just 
hit the public eye, and here we 
were coming along with this 
bisexual love story. People 
were appalled by it.” 


THE PLAYER (1992) atman 


returned to his home turf with 
this satire of Hollywood, star- 
ring Tim Robbins as a scur- 
rilous studio executive. One of 
Altman’s “comebacks,” The 
Player scored him another Best 
Director Oscar nomination. “| 
was kind of surprised [at how it 
was received] because it was a 
very soft satire. It was almost 
like a comic book. The reality of 
those guys is so much more 
brutal than it appeared. | was 
just trying to make it enter- 
taining and fun. | didn’t have 
any malice or hate in my heart. 
Had I, | don’t think it would 
have worked.” 


SHORT CUTS (1993) gasea 
ona series of stories by Ray- 
mond Carver, Short Cuts, with 
its daunting 189-minute run- 
ning time, may have scared off 
audiences, but not the critics: 


Altman earned yet another 
Best Director nomination for 
this epic character piece. “One 
moment that | loved is the 
nude scene with Julianne 
[Moore]. That scene really 
said everything | wanted to. 

| originally offered that part 
to Madeleine Stowe and | told 
her, ‘This is going to require 
you to be naked from the 
waist down for five minutes.’ 
She called back and said, ‘I 
can’t.’ So | called Julianne and 
said, ‘Before | send you the 
script, let me tell you you have 
to play naked from the waist 
down for five minutes.’ She 
said, ‘! can do that, and Bob, | 
have a bonus for you. I really 
am a redhead.” 


READY TO WEAR «194) 


..-And he’s down for the count 
again. Altman was lambasted 
for his ensemble piece about the 
fashion industry, which starred 
dozens of actors, including Julia 
Roberts, Tim Robbins, Sophia 
Loren, and Lyle Lovett. “Mira- 
max tried to sell it as a movie it 
wasn’t. It was always a farce 
and [was filled with] the machi- 
nations of the fashion business. 
But [audiences] hated the idea, 
they just hated it.” 


| 


(1) Elliott Gould, Bucky Holland, and 
Donald Sutherland crack wise in 
M*A*S*H; (2) Nashville's Karen Black; 
(3) Robbins gets the dirt in The Player 


KANSAS CITY (1996) Jen- 


nifer Jason Leigh, Dermot Mul- 
roney, and Harry Belafonte 
starred in this period piece 
about the jazz age in 30s Kansas 
City. It wasn’t a career pinnacle 
for anyone involved. “| told the 
story backwards, and you had 


to see the film twice to get it. 
You just can’t ask that of an 
audience, so that hurt it. 

Plus, the real jazz fanatics 
didn’t give a s--- about the 
story, and [to] the average audi- 
ence who goes to the movies, 
jazz means nothing to them. But 
| predict in a few years it will end 
up [appreciated] like McCabe & 
Mrs. Miller [1971]. That was 
probably the most failed open- 
ing | ever had.” 


THE GINGERBREAD MAN 


(1998) When Altman (using a 
pseudonym) rewrote John 
Grisham's “dreadful” original 
screenplay about a lawyer 
seduced by a Southern femme 
fatale, the best-selling author 
removed his name as the 
screenwriter. Altman earned 
nice reviews, but is still reeling 
froma nasty fight in the editing 
room with the film’s distributor, 
PolyGram. “\ called Ken Branagh 
and said, ‘If you’re game and we 
can make this guy a flawed Bill 
Clinton kind of character, I’ll do 
it,’ and he agreed. And that’s 
what threw off the test audi- 
ences. [PolyGram] took the film 
away from me and hired an edi- 
tor, and what they did was terri- 
ble, so they gave it back to me. 
They were dumb about it and it 
was ugly. All they cared about 
was Grisham’s name. They 
buried the picture because 
they got mad at me.” & 
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It’s not the first time sitcoms have 
fallen on hard times. But with more net- 
works and fewer wits and sages, this 

is anything but the golden age of comedy. 
Is there still hope, or are we squeezing 

_ the last laughs out of TV’s ailing genre? 


DEATH OF THE SITCOM 


HETHER YOU’RE MALE 
or female, young or 
longest-running ro- 
mantic relationship 
has been with televi- 
sion, and it’s time to 


accept a harsh real- 
ity: You’re getting fat and your date is 
getting ugly. «A handful of shows are as 
good as television has ever been, but with 
more networks and more total airtime 
than ever, the pool of writing and pro- 
duction talent has been drained. And 
nowhere are the waters shallower—or 
the bottom feeders more plentiful—than 
in the programming genre that has 


old, chances are your 


most shaped American popular culture 
over the last half century. ¢ The sitcom. 
¢ With the exception of a scant few com- 
edies—Friends and Everybody Loves 
Raymond chief among them—the cur- 
rent generation of sitcoms has two 
fundamental problems. The situation, 
which is mind-numbingly familiar from 
one show to the next. And the comedy, 
which not only is a threat to national 
intelligence but often carries the un- 
fortunate burden of not being funny. 
Network bosses don’t like admitting any 
of this, but when they start pushing 
interchangeable sitcoms across the TV 
grid like checkers, schedule two Drew 
Carey Shows in a week, and renew the 
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likes of Veronica’s Closet and Suddenly Susan, it’s clear 
that not only have the wheels come off the wagon, but 
they’re traveling without a map. 

“There’s no question there’s frustration on everyone’s part, 
because there are too many sitcoms that look and feel alike,” 
says Garth Ancier, who will jump from The WB to NBC in 
May to take over programming. That narcotic sameness is 
one reason why the comedy that snaps you awake is on shows 
that are technically dramas—Ally McBeal, Buffy the Vam- 
pire Slayer, and The Sopranos, for example—and animated 
shows like The Simpsons, The PJs, and King of the Hill. The 
irony, says Simpsons coexecutive producer Ron Hauge, is 
that “on a prime-time animated show, you go out of your way 
to make characters real, because they’re cartoons. But if 
you’re doing comedy with live people, nobody ever says, 
‘That’s too cartoony, don’t do it.’ ” 


OU’D THINK THAT WITH 50 YEARS OF PRACTICE AND 
obscene piles of money to play with, TV could knock 
one out of the park at least as often as zoo pandas 
mate. Think about the development of air travel dur- 
ing that time, or the advances in medicine. Over the 
same span, television has taken us from J Love Lucy to Two 
Guys, A Girl and a Pizza Place, and you begin wondering if 
they’re bringing people in at gunpoint for the laugh tracks. 


We are going to explain why it has come to this. We are 
going to hear from the brightest minds in sitcom history 
and look for a silver lining in the mediocrity that has be- 
come the industry standard. We are even going to ask a 
question that makes television execs hyperventilate: 

Is the sitcom dead? 

It’s an easy, loaded question, sure. But when you ask it 
of the genius responsible for arguably the most intelligent 
sitcom in TV history, and he says “Yes,” you shut up and 
give the man his own paragraph. 

“Tt is just over,” says Larry Gelbart, the creative force 
behind M*A*S*H. Given the limitations of a 22-minute 
form, and the tendency of networks to play follow the 
leader, he thinks the sitcom is as stale as yesterday’s news- 
paper. “You have this wall-to-wall cloning. It’s as though we 
were still watching silent movies in black and white. It’s as if 
we haven't advanced the form one bit.” 

It will come as no surprise that Los Angeles is filled with 
people who respectfully disagree. “There was a tremendous 
hue and cry about the sitcom being dead in the ’80s, and then 
The Cosby Show came along and was getting between a 50 
and 54 share,” says ABC exec Jamie Tarses, who admits sit- 
coms “may be a little tired,” but insists there’s still a pulse. 

Indeed, if the sitcom were actually dead, James Burrows 
would definitely be a pallbearer, and he’s not polishing 
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his shoes just yet. But 
the man who had a hand 
in Cheers, Taai, Friends, 
and Will & Grace admits 
the patient has looked 
better, and he knows ex- 
actly what’s wrong. 

“It’s the writing. To- 
day’s TV writers were 
weaned on television, so 
their work is imitative,” 
Burrows says, adding 
that he and Gelbart, 
James L. Brooks (The 
Mary Tyler Moore Show, 
Taxi), and Norman Lear 
(All in the Family, The 
Jeffersons, Maude) were 
steeped in books, film, 
and theater, and perhaps 
brought a tad more depth 
to the table. “The second 
thing is that it’s a little 
like the NFL. In the old 
days there were eight 
great teams. Now, with 


t are technically 


and “King of the Hill 
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expansion, there are 29 
mediocre teams and maybe 
two great ones. It’s the 
same in TV. There are 
more examples of bad 
shows than ever because 
there are only so many 
good writers.” 

You might call that a 
rosy outlook compared 
with Peter Mehlman’s (a 
Seinfeld producer and cre- 
ator of ABC’s mid-season 
hit It’s like, you know...): 
“T’d say 85 to 90 percent of 
the people writing sitcoms 
are not good writers, and 
I’ve jokingly said you have 
to be out of your mind not 
to be a comedy writer.” 

Mehlman is inviting one 
and all to come by plane, 
train, car, whatever. If you've 
ever made anyone laugh, 
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even if it was back in sec- 
ond grade, head to L.A. and pan for gold. “If you were one 
of the five funniest guys in your frat house, you could get a 
job shouting out jokes in a room. I hear this all the time, 
that they’ve hired somebody because he’s good in a room. 
That means he’s good at shouting out jokes. Not even good 
jokes, necessarily.” 

The problem is that a sitcom, properly done, is not a string 
of one-liners. It’s got to have a point of view, says Chris 
Albrecht, programming boss at HRO—former home of the 
justifiably acclaimed Larry Sanders Show, and current home 
to The Sopranos, which could be the funniest show on TV. 
HBO also coproduces Raymond, which, refreshingly, has not a 
single character whose haircut took more than 10 minutes, 
and, as Albrecht describes it, is about “a good man besieged 
by the realities” of dual commitments to wife and parents. 

Raymond, like The Cosby Show before it, proves that 
when the comedy is funny, the situation need not be revolu- 
tionary. “Execution, writing, and acting—that’s all we have,” 
Phil Rosenthal says of the show he cocreated with Ray 
Romano. “No fancy sets, no young chicks in bikinis, we don’t 
talk the lingo, and I’m the least hip guy you'll ever meet.” 

And what a relief that is. To Hauge’s ears, too many sit- 
com characters “sound like a 32-year-old stand-up comic. 


On The Simpsons, we’re constantly saying we’ve kind of 


seen that, done that, how can we do this in a way that’s new 
and fresh? I think a lot of people on sitcoms are sitting 


around saying ‘Yeah, I’ve seen that before and it’ll work.’ ” 

This is why Dharma, speaking to Greg about a deal she’s cut 
with Starbucks, says, “We got biscotti out the butt,” which is 
(a) not funny, (b) not original, and (c) makes you want to paddle 
network executives for not just encouraging but rewarding 
the kind of base, South Park-ian vulgarity that plays to end- 
less swells of canned laughter. Wit did not die of natural causes 
in the sitcom jungle. It was murdered, and the suspects were 
last seen driving $80,000 sports cars into the Hollywood Hills. 

Meanwhile, in the town that gave Homeboys in Outer 
Space a green light—where, as Burrows puts it, “people in 
their 20s and 30s get pilots based on a single Seinfeld script” — 
Norman Lear can’t get a bite for a sitcom about the immigrant 
experience as told through a Latino family. And Hindi Brooks, 
who wrote for Hight Is Enough and Little House on the Prai- 
rie, had to have her 28-year-old daughter pose as cowriter to 
get a script read: “And my agent said [to my daughter], ‘Not 
28, you’re 22, because 28 is too close to being over-the-hill.’ ” 

This is not to say that every codger with two good credits 
and a pair of relaxed-fit pants should be writing bedroom yuks 
for Monica and Chandler. One of TV’s problems, in fact, is the 
recycling of tired old hacks, and at Lear’s level, few people in 
history have had encores that rivaled the first act. Jerry Sein- 
feld, realizing this, has wisely pledged never to do another 
show.) But given the vast galaxy of airtime to fill these days, 
no one with a thimbleful of talent would be sitting at home if 
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the network geniuses hadn’t decided that the audience demo- 
graphic is more important than the quality of the show. 

As the Writers Guild of America report documented last 
fall, they love you if you’re white, male, and under 30. Which 
means that Sharon Johnson, who is black, female, and four 
years beyond the age of enlightenment, has hit the trifecta of 
Hollywood bias. After contributing to a handful of black- 
oriented shows (including Goode Behavior), she got tired of 
feeding sitcom stereotypes. So when the last show folded and 
it came time to look for a new job, she told her agent she 
refused on principle to work for UPN or The WB. 

“The attitude is let’s just put anything with black faces 
up there because we know black people will watch,” says 
Johnson. But two years into her crusade, she’s found out what 
the majority of black TV writers discover: In the separate- 
but-equal world of Hollywood, you either work for shows that 
target a black audience or you don’t work at all. 


T’S ALL ABOUT NUMBERS, BABE. DEMOS, SHARES, TOP 108. 
The irony of Hollywood is that while it poses as the world 
capital of creative risk-taking, it is in fact as predictable as 
sunshine and is ruled by an incestuous cabal of play-it-safe 
accountants and ad execs, all of them racing, in those sporty 
convertibles, to the spot where lightning just struck. “TV is not 
an entertainment or an information medium,” says Lear. “It’s a 
marketing medium.... These networks are owned by enterpris- 
es larger than they are, and the name of the game is a profit 


statement for this quarter that’s larger than the last. Other 
values are not as important.” (Increasing the sitcoms’ value 
even more is their relative profitability: They can cost half as 
much as dramas to produce, and generally repeat better.) 

Lear is taking a wild guess that when Gelbart did 
M*A*S*H, he didn’t shoot bolt upright in the middle of the 
night, fretting about whether Hawkeye’s sardonic wit appealed 
to a demo that got out of the house frequently, had plenty of 
disposable income, and hadn’t yet decided between Crest or 
Colgate. “Larry’s intention when he wrote was to bring an au- 
dience to its knees. The question was how funny can you be, 
and he would strain to do that whether he achieved it every 
week or not. His intention was to be terrific.” 

The goal at the network level today is more basic: It is sim- 
ply to survive. With six broadcasting nets in a bloody scrum 
for viewers and advertisers, the once-mighty Big Three are 
wheezing like addled old elephants, the Little Three are 
sharking in on niche audiences, and not everyone will make it. 
But that is precisely why there is hope that tired formulas will 
be junked. “I think people are more willing to take chances 
now because they have to,” says ABC boss Jamie Tarses. “It’s 
a matter of being noticed in a very crowded landscape.” 

Well, hey. Nobody expected the networks to fly into the 
next century on the wings of artistic desire. But if bottom-line 
fear and desperation are what gets a show like Sports Night 
on the air, so be it. Artistically, the show doesn’t work every 
week. Commercially, limping in at 60th place or so on average, 
it seldom does. But it has 


we 


THE COSBY SHOW 


‘Raymond,’ like ‘The Cosby Show’ before it, proves that when the comedy 
is funny, the situation need not be revolutionary. “No fancy sets, 

no young chicks in bikinis,” says cocreator Phil Rosenthal. “We 
don’t talk the lingo, and I’m the least hip gisy you'll ever meet.” 


EVERYBODY LOVES RAYMOND 


attracted the kind of an- 
thropological curiosity 
David E. Kelley’s Ally 
McBeal did, simply be- 
cause it is unlike any oth- 
er duck on the pond; it’s 
not quite sitcom, not quite 
drama, and it’s written 
not by committee, but 
usually by one man, its 
creator, Aaron Sorkin. 
“Tfa group of writers is 
writing something, there’s 
no way it can have any 
kind of distinctive voice,” 
says Sorkin, who is new 
to TV after a theater and 
film career. “You want a 
slight roughness, a slight 
unpolished quality. It’s 
what’s going to make it 
seem unusual and like an 
author wrote it, and not 
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like there was a joke pitch session where a 
bunch of people tried to figure out how to get 
a bowling ball glued to Ethel’s hand.” 

Sorkin is certainly grateful TV took a 
chance on him, but in the true spirit of prob- 
lem children the world over, that hasn’t kept 
him from trashing the industry for trampling 
the very originality that got him hired. There 
are a hundred ways to prepare meat, he likes 
to say, but if you want to reach the biggest au- 
dience, you do what McDonald’s does. Well, 
guess what? ABC hired a chef, not a fry boy, 
and Sorkin gets worked into a lather when the 
network tells him he ought to consider making 
the show a little less “different” because 10 
million viewers on a Tuesday night doesn’t cut 
it. “I think television would do well to figure 
out a way to make money playing to an audi- 
ence of 10 million,” he says. 

“Don’t you think we’d do that if we could?” 
snipes Tarses. The nets have to find a way, | 
she says, to draw a bigger audience without 
compromising Sorkin’s vision. It’s the old art- 
versus-commerce battle, and in what Lear 


‘Sports Night’ creator Sorkin gets work 
when the network tells him he ought t 
his show a little less “different” because 10 million 


viewers on a Tuesday night doesn’t cut it 


SPORTS NIGHT 
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ed into a lather 
to consider making 
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calls a trivialized culture—one that makes wit 
an economic risk between 8 and 10 p.m.—art is a long shot. 

But it doesn’t have to be, says Mehlman, who thinks TV 
would do well to stop assuming viewers are dumber than the 
shows, despite compelling evidence of a close race. The daring 
trick at Seinfeld, he says, was to challenge viewers by writ- 
ing up to their level and beyond. “People are smarter than the 
press, smarter than TV, smarter than the politicians who rep- 
resent them, but TV keeps writing down to them,” he says. 

“We can get a lot of people to see Sports Night if you put a 
talking dog on the show,” Sorkin rants hypothetically. “Or, 
more realistically, we can get a lot of people to see Sports Night 
if you write a cameo for Mark McGwire. Well, what does that 
do to the discussion about how we make our show as good as it 
can be?... I mean, I have a hunch he’s not a brilliant actor.” 

The intentional homogenization of programming, up to and 
including the way the start of one show slides in over the cred- 
its for the last one, is enough to bring Sorkin out of his shoes. 
“You know what? Just throw it all in the pot and cook it up. 
Spin City, Dharma & Greg, it’s all kind of the same thing. It’s 
our sort of ABC stars, young thirtysomething people, just 
doing things, it’s okay, flip through a magazine, cook dinner, 
you don’t really need to be paying attention to this.” 

The tantrum would be more compelling, former NBC Enter- 
tainment president Warren Littlefield observes, if Sorkin had 
been canceled. But he’s been renewed precisely because TV 
needs new blood. “The talent that will push the form to a new 


height probably won’t have a lot of traditional TV credits.” 

Imagine Television, which developed Sports Night, Felicity, 
and The PJs, has several more nontraditional projects in the 
works, anticipating a wave of interest in breaking the rules. 
“What we’re trying to do,” says Brian Grazer, “is work with 
writers and creators who...are not breathing the same cre- 
ative oxygen that everyone else is breathing.” And Susanne 
Daniels, the new entertainment president at The WB (which, it 
should be noted, has yet to launch a successful sitcom), says 
her strategy will be to look at it as half-hour programming 
rather than a string of sitcoms. “We'll open it up, and it doesn’t 
have to be setup, setup, joke. It can [use] a single camera like 
Sports Night or be something & la The Wonder Years.” 


ITH SO MANY DOCTORS IN THE ROOM, IT’S PROB- 
ably too soon to pronounce the sitcom dead. In an 
ideal future, it might exist in several forms, which 
is fine. Cartoons, aliens, monkeys in pants. We don’t 
care, as long as it’s good, because we’re bored to 
the point of turning off the set and talking to members of the 
immediate family. And forget market analysis and form de- 
construction. A good sitcom, quite simply, is a 30-minute vaca- 
tion to a parallel world that makes you feel more comfortable 
in your own. And there’s only one rule to remember. “There’s 
so much s--- in the world, people want to laugh,” says Jim 
Burrows. “If you do a funny show, people will watch.” m 
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LA DOLCE VITA (1) Bramasole; (2) an 
afternoon spread on Mayes’ favorite 
yellow table; (3) having tasted success, 
Mayes (with husband Kleinschmidt) is 
still drinking it all in; (4) the artist at 
work; (5) a field Van Gogh would envy 


FRANCES MAYES—who struck 
literary gold with UNDER THE 
TUSCAN SUN—once again romances 
the tome with BELLA TUSCANY 


YOU ARE NOT THE KIND OF WRITER WHO 
would be on a best-seller list like this. You are 
a small, soft-spoken, divorced woman, Geor- 
gia-born, a poet and professor of creative 
writing in San Francisco. You live with a cat 
called Sister and a tall, handsome younger 
man named Ed who is also a poet. Your 
divorce was bitter; your daughter is grown. 
¢ You write lines of poetry like this: “The 
man in the flat below starts to snore/broad vi- 
brations travel through/the floor, box springs, 
into my pillow/sine waves that could snap the 
Golden Gate.” Your citizenship is American 
but you love Italy and you move to a small 
Tuscan town each summer, owner of a 200- 
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year-old, once-abandoned farmhouse on five 
acres of wild land. (That’s where the divorce- 
settlement dollars went. Hah.) Both house 
and garden need lots of work. You and Ed 
begin the time-gobbling project of restoration 
and as you do, you write a book, Under the 
Tuscan Sun, about your life as a middle-aged 
woman who has found happiness among very 
old stones in a culture not your own—a real- 
life Enchanted April. ¢ You include literary 
portraits of neighbors, visitors, tomatoes, Ed. 
You provide recipes for polenta and gelato. 
Today, Cortona, Italy, is on the map of pil- 
grimage places for charmed readers, next to 
Peter Mayle’s Provence, John Berendt’s Sa- 
vannah, Frank McCourt’s Limerick, and, be- 
fore them, the domestic landscapes evoked by 
the late San Francisco sensualist M.F.K. Fish- 
er. Today, too, the house is beautiful, the fruit 
and vegetable roots deep in the revivified soil. 
You write a second book about your 

second home and call it Bella Tuscany. » 
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ENCHANTED PILGRIMS DON’T 
stop at the San Francisco address the 
fiftysomething Mayes shares with Ed 
Kleinschmidt, 48—whom she married, 
after many years together, in 1998—the 
way they do in Tuscany. Thanks to 7ius- 
can Sun’s staying power on best-seller 
lists, the couple own a handsome Span- 
ish-style home on a winding tree-lined 
road that gives way to a sliver view of 
the Pacific. It is filled with books, rich 
rugs, and shafts of sunlight through 
which Sister slinks and yawns. Success 
led Mayes to take a year off, and she’s 
about to take another; after 20 years in 
academia, she may never go back. 


“T’ve always been trying to squeeze TO SERVE WITH LOVE Mayes dishes it out 


writing in around the edges of teach- 
ing,” she says, sitting quite still in a bright living room dom- 
inated by a huge fireplace that reminds her of her Italian 
house called Bramasole—“that which yearns for the sun.” 
“Now I just have the responsibility of being a writer, which 
is what everyone in my department dreams of, to write their 
way out of that horrible job.” Okay, she amends, not hor- 
rible. But: “Sometimes my colleagues have been a little 
weird about this, and I’ve been shocked, because I expected 
all my friends and associates to be thrilled for me. One of my 
colleagues referred to my book as ‘your little food book.’ ” 
Mayes laughs, a lilting, Southern-lady arpeggio that covers 
a definite steeliness; prickliness and an intriguingly sexy re- 
serve are part of her personal and literary strengths. In Bella 
Tuscany—due in bookstores April 14—she writes irresistibly 
about dealing with obnoxious guests; not recognizing her ex- 
husband at her daughter’s wedding; happily spending money 
inherited from a hated aunt; and being in love with Ed. (Small 
wonder Mayes’ relatives “had a living fit” when she wanted to 
publish some earlier autobiographical essays as a book; she 
decided “it’s not worth it to make everybody upset. I still 
have those essays—in a little box.” Now she’s writing a novel 
about where she grew up, which worries her kin enough.) 
Charles Conrad, Mayes’ editor at Broadway, hopes for an- 
other hit with Bella Tuscany. “These kinds of memoirs have 
always transported readers,” he says. This time, the author 
is putting in two months of promotion on the road. Conrad’s 
specialty is turning small hardcovers into big paperback suc- 
cesses (Into the Wild was his). Yet even he is amazed, in 
retrospect, at what a bargain Broadway got from Chronicle 
Books (which published Under the Tuscan Swn in hardcover 
in 1996). “Immediately, independent booksellers rallied,” he 
recalls. “It became a model of a hand-sold book [i.e., book- 
sellers talked it up to customers, without benefit of a big ad 
budget or author tour]. Then the chains picked up on it, so 
that now it’s one of publishing’s longest-term best-sellers.” 


Like A Year in Provence and An- 
gela’s Ashes, Under the Tuscan Sun 
is a worldwide hit—950,000 copies in 
print in the U.S., with 12 foreign 
translations, including Hebrew and 
Chinese. (The Australians, in particu- 
lar, are mad for it.) A pretty 1999 desk 
calendar from Chronicle Books match- 
es bits of Tuscan Sun text with entic- 
ing photos by Steven Rothfeld. Broad- 
way Books has issued a Tuscan Sun 
reading-group guide. Mayes receives 
sacks of impassioned letters from 
smitten (mostly female) readers who'd 
like to have what she’s having. But un- 
like Mayle, who felt so intruded upon 
in Provence after publication, or Mc- 
Court, who suffered the barbs of coun- 
trymen offended by his descriptions of dire poverty, Mayes 
says she has received nothing but goodwill from the people of 
Cortona, grateful for the increased tourism. The townsfolk 
made her an honorary citizen last year (requiring her to 
make a 10-minute speech in Italian—“the scariest thing I 
have ever done apart from having a baby”). Traveling read- 
ers politely stop on the road, fiddling with cameras. If she 
and Ed are outside gardening, she’s willing to chat. 

She can do so because, unlike her Southern relatives, 
Minnesota-raised Kleinschmidt doesn’t mind his status as 
a literary character. “He loves being in the book, and there’s 
nothing remotely negative to even think about him, because 
he’s practically a perfect human being,” says Ed’s adoring 
wife. “A lot of people are coming up to the house now, 
and they just brush right by me and say, ‘Where’s Ed?’ 
Sometimes women say to him, ‘Why aren’t you in your 
red shorts?’ It’s really hilarious.” 


YOU ARE A TAXPAYER IN SAN FRANCISCO LIVING A 
Cortona life. Your companionable husband, who, readers 
know, is crazy about pungent Italian espresso, putters in the 
kitchen conjuring a tiny cup of the black brew. “Eduardo,” 
you call him, intimately. He is about to leave in a week for 
the Tuscan pruning season. You talk about Colette, your lit- 
erary role model for her “contact with the physical world.” 
You suggest that studying Flaubert doesn’t hurt either. “He 
actually made the statement that it takes two active sen- 
suous strokes to bring an image to life. When revising, 
sometimes I think of that—let’s have two senses going on.” 

You gaze out your window to the south, where a soft 
wind pushes shadows across the lawn. You are too discreet 
a rich and happy author to use so Benigni-ful a phrase, but 
you would be excused if you wanted to shout “Za vita é 
bella!” —life is beautiful—and do your own little dance of 
Italian effusiveness. 
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A CRITICAL LOOK AT THIS WEEK 


IN ENTERTAINMENT 


| Go IS THE ONE TRULY THRILL- 
| ing movie I’ve seen so far this 
| year. The director, Doug Li- 
man, who traced the mating 
strategies of a neo-rat pack in 
the indelibly funny and inci- 
sive Swingers (1996), here 
sends a dozen young Los An- 
geles troublemakers out into 
the night, wolfish and hungry, 
up for anything that will make 
them feel alive. The movie fol- 
lows them into squalid drug 
lairs, pulsating techno clubs, 
and undercover police stings, 
and then on to Las Vegas, 

m™@ where we watch a crew 
of would-be swingers 


STARRING 


Sarah Polley 
Scott Wolf 
COLUMBIA 
RATED R 
100 MINUTES 


as they party, fight, 
screw, and bluster their 
way through casinos 
and backroom lap 


GO FOR BROKE Holmes 
and Polley (above), Wolf 
4 and Mohr catch a rave 


Rush Hours 


' dances. Everyone on 
| screen is out for kicks, and so 
| is Liman, who seems to be 
staring, entranced, right along 
with the audience, as if he’d 
staged each scene simply be- 
cause he had to watch it. 

In Go, taboos are teasing 
formalities that the movie 
smashes through like fences at 
a stock-car race. Even the sto- 
ry gets smashed, as the movie 
repeats—or, at least, over- 
laps—events from different 
points of view, pausing, after 
each half hour or so, to rewind 
the action. Go is a rave-gener- 
ation joyride, a kind of junior 
Pulp Fiction that courses 
along on waves of freedom 
and excitement. For all that, 
| there’s a ticklish intimacy to 


Shooting stars collide over the course of one wild night in the 
propulsive Go, a fast, funny tour de force. by Owen Gleiberman 
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its tone. Working from John 
August’s script, Liman, who 
| also shot the film, keeps his 
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MIKE RUIZ/OUTLINE 


camera trained on the eyes of 
his actors, picking up glints of 
vulnerability as well as brava- 
do. He’s interested in not just 
activity but behavior—the 
chameleonic, born-to-pretend 
styles of a new renegade youth- 
quake whose members have 
grown up to see life as height- 
ened, virtual, a nonstop show. 
Liman plugs us into each 
character and then, witha 
crackling jolt, shifts our iden- 
tification over to the next one. 
At first, we feel a friendly, al- 
most protective kinship with 
Ronna (Sarah Polley), a waif- 
ish supermarket cashier who 
is so strapped for rent money 
that she agrees to execute a 
one-shot drug deal, promising 
to score some Ecstasy for 
Zack (Jay Mohr) and Adam 
(Scott Wolf), a couple of bland- 
ly attractive soap opera stars. 
Ronna is tougher than she 
looks (Polley’s shockingly ex- 
pressive doe eyes size up the 
world like surveillance cam- 
eras). In her slacker despera- 
tion, though, she flirts with be- 
ing almost too fearless. She 
ends up double-crossing Todd 
(Timothy Olyphant), the Ee- 
stasy dealer, whose porno- 
surf-punk facade understand- 
ably scares the hell out of 
Ronna’s friend Claire (Katie 
Holmes), who’s nervously 
stranded in his apartment. 
Rewind to Simon (Desmond 
Askew), the actors’ usual 
drug connection, an exuber- 
ant, if rather tendentious, Brit 
who is headed to Vegas along 
with three buddies. Their road 
trip is a riot of egomaniacal 
bonding, especially when Tiny 
(Breckin Meyer), a horny 
white gangsta poseur, squares 
off against the jocular Marcus 
(Taye Diggs), a black tantric- 
sex apostle. The four arrive 
in Vegas, which they proceed 
to turn into an anarchic bad- 
boy playpen. One stolen Fer- 
rari, raging bullet-wounded 
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REELWORLD 


This week in Hollywood by Daniel Fierman 


@ CALIENTE STREAK 
With two films in 
the can, one inthe 
works, and a deal to 
produce shows for 
Columbia TriStar TV 
(in English) and Tele- 
mundo (in Spanish), 
*s two- 
year-old Ventana- 
rosa Productions 
seems to be onaroll. 
The Wild Wild West actress’ first foray behind 
the scenes of a feature, The Velocity of Gary, a 
romantic drama in which she costars with 
, will open early this summer, 
while Ventanarosa’s film version of the 
novel No One Writes to the 
Colonel just got accepted in competition at 
next month’s Cannes film festival. “At the begin- 
ning it was hard,” Hayek says of her fledgling 
company. “People were like, ‘Who is this Mexi- 
can jumping bean?’ Now no one messes with 
me—it’s my show.” No arguments here; after 
beating out for the rights, Hayek will 
next produce and star in a biopic based on the 
life of monobrowed Mexican artist 


m MAIL-FEMALE RELATIONS Sometimes it 
helps to have friends—or husbands—in high 
places. After optioned 
’s novel The Love Letter in 1995 as a star 
vehicle for her, she admits she avoided pitch- 
ing it to hubby but had trou- 
ble finding a studio to produce it—until, she 
says, Spielberg happened to spot the book on 
their kitchen table. After reading the romance, 
about a middle-aged woman and a younger 
man, he had his studio, DreamWorks, offer to 
produce the film—and suddenly Capshaw’s 
desired $3 million adaptation was cast with 
c 5 ,and 
and budgeted at almost $15 mil- 
lion. “The joke is that everybody wants him to 
develop their screenplay...except for me!” 
laughs Capshaw. “Seriously, though, | know it 


CHEWBACKER Nolte stands behind his Breakfast 


invites raised eyebrows, 
but that’s unfair. We work 
ona lot of things together.” 
Once production began, 
her husband kept a low 
profile. “Steven smartly 
handed the movie to 
another executive,” says 
producer . “He has not been 
involved, which is good for all of us.” Of course, 
things may not be so harmonious in the Spiel- 
berg household come the film’s release— 
DreamWorks has slated it for May 21, opposite 
a little picture called The Phantom Menace. 


@ MEAL TIME Will Breakfast of Champions ever 
be served? Disney originally scheduled direc- 
tor *s year-old adaptation of the 
1973 novel for the spring and then 
pulled it, leading to speculation that the esti- 
mated $11 million film—which stars and was 
financed in part by —is a dog. “The 
movie is like having a blinding light in your liv- 
ing room rug,” says Rudolph, who was recently 
shown a trailer and poster and is hoping for a 
fall release. “Certain people will think it’s 
radioactive and others will think it’s cool. It’s 
frustrating, because | know we have something 
that people will be talking about.” A studio 
spokesperson says that Disney is “just looking 
to find the right niche for its release.” But costar 

, who says he’s seen the film four or 
five times, is disappointed with the delay. “Dis- 
ney assured me that they will get behind this 
film,” he says. “But I’ve got my own paranoia 
about large studios releasing small films.” @ 
(Additional reporting by Dave Karger) 
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bouncer, and very fiery three- 
way sex scene later, they’ve 
gotten much more than their 
casino chips’ worth. The film 
then ricochets back to Zack 
and Adam, who turn out to be 
(a) closeted lovers, and (b) un- 
der the thumb of the creepiest 
cop in L.A., the ominously ge- 
nial Burke (William Fichtner), 
who seems as obsessed with 
the muscle tone of his two 
stooges as he is with actually 
nabbing crooks. A Christmas 
dinner at Burke’s proves the 
movie's freakiest—and, admit- 
tedly, most contrived—joke. 

Go offers its own version of 
Pulp Fiction’s mind-bending 
narrative playfulness, as the 
random events of 24 hours ap- 
pear to converge with karmic 
precision. In effect, the movie 
eliminates past and future, 
plugging the audience directly 
into the moment. Liman has a 
nearly inexhaustible bag of 
tricks. At several points, we 
take in the world through a 
character’s deranged Ecstasy 
high (he converses with a cat 
who speaks in Zen subtitles). 
The movie even features...a 
car chase. This one, set to the 
jubilant bumptious groove of 
Steppenwolf’s “Magic Carpet 
Ride” (an electronica-age film- 
maker’s ironic homage to 
rock), is an exhilarating re- 
minder of why these scenes 
were ever pulse quickeners in 
the first place. 

More than anything, Liman 
does extraordinary work with 
his dazzling young cast, a pa- 
rade of future stars if ever 
I’ve seen one. My personal fa- 
vorites were the delicate yet 
fierce Sarah Polley, the wildly 
charismatic Taye Diggs, and 
the terse, quibbling, hilarious- 
ly neurotic team of Jay Mohr 
and Scott Wolf. In its never-a- 
dull-moment way, Go is say- 
ing, This is how we live now. 
In overdrive. In permanent 
free fall. On the go. A 
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TOO COOL FOR SCHOOL Queen geek Sobieski looks up to Barrymore’s transformed reject in Never Been Kissed 


Class Dismissed 


Drew Barrymore pays lip service to high school 


EVERYONE KNOWS THAT 
three quarters of all breast im- 
plants and five eighths of all 
spec sitcom scripts are in- 
spired by the simple words 
“T’'ll show them!” Scarred 
graduates, having survived 
the gauntlet that is high 
school, go on to triumph over 
their cooler, cuter, more 
popular classmates— 
now balder, thicker, 
slower—with accom- 
plishments that far 
surpass the ephemeral 
pleasures of Fitting In. 

Everyone knows 
that it’s nice to be vin- 
dicated; and everyone's grate- 
ful not to have to relive those 
bruising adolescent years. 
Everyone, that is, except the 
makers of Never Been Kissed. 
In this labored miscalculation 
of a teen-trend comedy, Drew 
Barrymore plays Josie, a 
mousy 25-year-old newspaper 
copy editor whose life has 
been permanently stunted by 
her experiences as a braces- 
wearing dork during her high 
school Wonder Years. 


Never Been 
Kissed 


rew 
Barrymore 
David 


Arque 


comedy in the low-grade Never Been Kissed 


Back then, “Josie Grossie” 
suffered the Carrie-like horror 
of being invited to the prom 
by Mr. Popularity—as a joke. 
And now Josie has a chance 
to remake her destiny: She’s 
sent by the paper’s cantanker- 
ous owner (Garry Marshall, 
yelling a lot) to enroll under- 
cover as a student and 
blow the lid off—prom 
night? Teen-on-teen 
psychological warfare? 
The Boss doesn’t know, 
possibly because nei- 
ther do the partici- 
pants in this derivative, 
inane production. 

At first, naturally, Josie re- 
sumes her role as an easy, 
dweeby target for mean hip 
chicks. (Haven't archaeologists 
recently dug up Roman pot- 
tery shards bearing the in- 
scription Cave Heatherae?) 
Eventually, though, with the 
help of her good-time brother 
(David Arquette), who wants 
another chance at high school 
baseball glory, she blossoms. 
She gets in with the In Girls 
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and then grandly discards | D 


them. She charms the class 
heartthrob (Jeremy Jordan). 
And she even works her 25- 
year-old schoolgirl magic on a 
susceptible, hunky English 
teacher (Michael Vartan). 
(Lecturing on Shakespeare, he 
spells out one of the movie's 
themes for slow learners: 
“Disguise can be liberating.”) 

Never Been Kissed was di- 
rected by the numbers by 
Raja Gosnell (Home Alone 3) 
and written by Abby Kohn 
and Marc Silverstein, but 
more important, this is Barry- 
more’s producing debut. And 
it’s all too easy to understand 
the star’s interest: Many of her 
recent endearing-plucky-in- 
genue roles—in Hver After, 
The Wedding Singer, and 
Home Fries—blur here into 
one generic Lovable Drew 
character that, custom-pro- 
duced or not, traps the actress 
in goofy oopsadaisy behavior 
that does justice neither to 
her talents nor to her fans. 
Also embarrassing is the 
waste of SNL’s sophisticated 
Molly Shannon as Josie’s sex- 
crazed newspaper colleague, 
and dignified Leelee Sobieski 
as a high school brainiac 
whose character is dressed, 
with witless stereotyping, 
in pigtails and ugly glasses. 
—Lisa Schwarzbawm 
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LONDON CALLING Metroland’s Watson and Bale test the limits of wedlock 


Metroland 


1D. 


IT’S 1977, AND CHRIS (Christian 
Bale), a 30ish bloke who still has 
the eager, wistful face of an an- 
gelic adolescent, enjoys a placid 
existence in the London suburbs, 
taking comfort in his wife (Emily 
Watson), his baby, and his garden. 
Yet he’s a haunted man. Spurred 
by the arrival of Toni (Lee Ross), 
his rakish counterculture chum, 
he is tormented by visions of what 
might have been—the enticing 
world of sexual possibility he left 
behind, embodied in memories of 
his blissed-out love affair with a 
sultry secretary during his bohe- 
mian Paris days in the late ’60s. 
As the film glides back and 

forth between eras, the churnings 
of Chris’ heart come to the fore 
with disarming intimacy. We feel 
as if we’re seeing the formation of 
an individual: his all-too-brief 
fling with hedonism, the sadness 
and hidden wisdom of a path that 
seems to have chosen him rather 
than the other way around. 

is a no-fuss movie 
that casts a rich, tranquil spell. 
It’s the rare portrait of a happy 
marriage that is honest about the 
complex currents of desire, and 
the drama is beautifully played by 
Bale, who gawks with soulful 
sweetness, and Watson, who does 
her most piercing work since 


Breaking the Waves. —O0G 


Lovers of the 
Arctic Circle 


Fine Line, 112 mins., subti 


CIRCLE \S THE KEY word here. 
Spanish filmmaker Julio Medem’s 
dreamy, exquisitely constructed 
romance, set in Spain and Finland, 
finds poetry in geometry, particu- 
larly in the never-ending spheri- 
cal shape of fated love. Taciturn 
loners Otto and Ana—the palin- 
dromic names are no accident— 
meet as children and instantly 
recognize each other as missing 
halves of a soulful whole. (Three 
different pairs of actors play the 
duo.) And as their lives twine over 
the years (her widowed mother 
falls in love with his divorced 
father), their joined destinies are 
echoed in a symmetry of coinci- 
dence affecting parents, grand- 
parents, teachers, and passing 
townspeople. Otto becomes a 
pilot, girdling the globe; Ana moves 
to Finland, yearning to stand 
where the Arctic sun never sets. 
Within a circle that links the 
end of the film to the beginning— 
just this side of overplotting, but 
saved by good taste and control— 
Medem alternates the POV of his 
exceptionally satisfying puzzle 
between that of Ana and Otto. He 
spikes the narrative’s languorous 
pace with taut intimations of 
looming tragedy. And he draws 
gorgeously shaped performances 
from his fine cast. —LS 


| Encounters in the 


Third Dimension 


naw All 
Wave, 4U ed 


CLEVER IDEA, employing a campy 
babe with popping assets as one 
of the two on-screen humans 
taking part in this elaborate 3-D 
novelty act. But in the interests 
of family-friendliness, Elvira, 
Mistress of the Dark (Cassandra 
Peterson), never busts out of the 
screen. Instead, a hyperactive 
flying robot called Max, assistant 
to a hysteria-prone professor 
(Stuart Pankin, also the voice of 
Max), explains the history of 
three-dimensional photography 
and filmmaking from the 19th cen- 
tury to today. Forget about them; 
they’re nothing but rib-elbowing 
vaudevillians, cracking lame, for- 
the-kiddies jokes while keeping the 
energy level up for an audience 
challenged by unwieldy eyewear. 

There’s real excitement, 
though, in this cleverly art- 
directed trip, complete with roar- 
ing dinosaurs, precipitous roller- 
coaster rides, and plunges deep 
underground (and underwater). 
Perspective shifts and mutates; 
gizmos from the professor’s lab 
come to life, move around, and 
resettle. Production values re- 
main high, even when Elvira sings 
“Haunted House” for no good rea- 
son. 


doesn’t find a use for 
3-D besides celebrating 3-D, but 
the party’s a pip. 


—LS 


Blood Guts Bullets 
& Octane 


THERE’S A CERTAIN breed of title 
that’s a dead giveaway. | thought 
Lock, Stock and Two Smoking 
Barrels was as mannered and 
synthetic as a testosterone yarn 
could get, but now even that has 
been surpassed. 

may just be the 
worst movie ever made about 


mins., unrated 


| cool-jerk white guys who stand 


around offices and bars spitting 
out firepower and attitude in toxic 
doses. In this case, the annoying 
coolios are a couple of lemon-lot 
used-car salesmen who jabber on 


| like human ticker-tape machines, 


lacerating each other, and the 
audience, with a spew of sub- 
Mamet/sub-Tarantino/sub- 
Andrew Dice Clay gibberish that is 
eyelid-dropping in its monotony. 
Written, directed, and edited 
by Joe Carnahan, who also plays 
one of the blowhards, the movie 
was shot for $7,300, but this feat of 
thriftiness hardly makes the 
onslaught of indie-hipster clichés 
any easier to bear. Men in string 
ties. Vintage autos. Guns cocked 
in fetishized close-up. Severed 
limbs. Black-and-white shock-cut 
flashbacks. Bundles of cash re- 
ferred to as Ben Franklins. Title 
cards that say things like “The Big 
Buy-Out” and “Double Barreled 
Doomsday.” The movie is a double- 
barreled disaster. —O0G 
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TANTASTIC! Wandering Winslet gets Kinky 


Just Desert 


| As Hideous Kinky’s maternal 
hippie, Kate Winslet is into Africa 


KATE WINSLET, LUSCIOUS 
Hideous in a brilliantly colored caftan 
Blaby and flushed from the heat 


She Bue of an African sun, makes a 


Kate Winslet : at : : 
Siete § beautiful hippie, circa 1972, in 


RATED R 
99 MINUTES 


Hideous Kinky. As Julia, a 
vagabond Londoner traips- 
ing around Marrakech, Winslet—in her 
first dramatic outing since Titanic—per- 
fectly projects that naive self-centered- 
ness with which a Woodstock generation 
of young wanderers, seeking spiritual 
revelation, made their way to cultures as 
exotic as their thumbs could carry them. 
Accompanying Julia are her daughters: 
Somber Bea (Bella Riza) longs for the se- 
curity of school, while animated Lucy 
(Carrie Mullan) is up for any adventure so 
long as Mom is a constant. For a while, a 
Moroccan acrobat (Said Taghmaoui), with 
whom Julia has a sexy romance, is, the 
girls decide, a good candidate to replace 
the feckless English father who left them. 

Gillies MacKinnon, working with a 
screenplay by his brother Billy, adapts 
Esther Freud’s 1992 novel with an em- 
phasis on the sensual that allows little 
room for character development. Thus 
Hideous Kinky—the difficult title comes 
from a nonsense mantra the sisters re- 
peat—is an opulent travelogue, a swirling 
montage of heightened moments, includ- 
ing magicians performing at a market- 
place, a rich European entertaining in his 
mansion, and a sunburnt traveler halluci- 
nating in the desert. As a result, we may 
not know what draws Julia to Sufism, but 
we do get to see a magisterial procession 
of Sufi mystics—and, of course, to hear Jef- 
ferson Airplane’s “White Rabbit.” B —LS 
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Sex: Well, of course. 


Do drink responsibly, won't you? 


Mr. Jenkins vanished off the coast of 
Southampton, England on March 31st. 

He was last seen in the company of a 
Tanqueray Martini with an olive. However, 
he now may be with 2 Tanqueray & Tonic. 


ANY INFORMATION REGARDING MR. JENKINS, CAL! 1-877-SEEK MR J 
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The Week 


Reviews by OWEN GLEIBERMAN and LISA SCHWARZBAUM 


In Theaters 
AMONG GIANTS (93 mins., R) Pete 


Postlethwaite, with his glowering 
coal-lump eyes, makes a winningly 
offbeat romantic hero in this trifle 
of a British love story. He plays 
Ray, the foreman of a ragtag group 
of yobs who’ve been employed to 
paint the high-wire electrical tow- 
ers that run along several beautiful 
green miles of the Yorkshire moors. 
Rachel Griffiths (Hilary and Jack- 
ie) deadpans herself into a squirrel- 
ly tomboy as Gerry, the Aussie 
wanderer who joins the men on 
the job and drifts into an affair 
with Ray. B- (#479, April 2) —OG 


ANALYZE THIS (104 mins., R) Billy 
Crystal turns in his best perfor- 
mance in ages as a shrink who’s 
forced to counsel a mobster. But 
it’s a sly, self-aware Robert De 
Niro as the agita-riddled don who 
rules this irresistible comedy from 
director Harold Ramis (Groundhog 
Day). A= (#476, March 12) —LS 


COOKIE’S FORTUNE (778 mins., PG- 
13) Robert Altman’s latest is an 
agreeable minor lark, a Southern 
gothic mystery-farce in which Aunt 
Cookie (Patricia Neal), a dotty ma- 
triarch, grabs a gun out of her cabi- 
net and proceeds to blow her brains 
out. She’s discovered by her niece, 
the repressed spinster Camille 


a ere’s how a sampling of & 
critics and movie audiences g2 @ 
ovie a e e & rs 


from across the country grade 


10 current releases. 


(Glenn Close), who is so terrified of 
family scandal—and so eager to get 
her claws on Cookie’s assets—that 
she makes the suicide look like a 
murder. Cookie’s Fortune is a witti- 
ly diagrammed portrait of a small 
town shaken to its roots by this de- 
ceptive calamity. Yet the fabled 
Altman atmosphere fails to jell. 


Perhaps that’s because most of the | 


actors appear to be simply playing 
their roles rather than living them. 
B- (#480, April 9) —OG 


CRUEL INTENTIONS (97 mins., R) 
This enjoyably trashy update of 
Dangerous Liaisons moves the 
tale of seduction and manipulation 
from Paris to moneyed Manhattan 
and sets the players (Sarah Mi- 
chelle Gellar, Ryan Phillippe, and 
Reese Witherspoon) in high school. 
B- (#476, March 12) —LS 


DOUG’S 1ST MOVIE (77 mins., G) 
It’s like a sketchbook version of a 
cartoon that has yet to be made. 
Doug Funnie, a middle-school 
nerd who resembles a shovel- 
headed Charlie Brown, discovers 
a cuddly-dinosaur beastie. It’s all 
a shameless rehash of £.7., minus 
any vestige of emotional magic. 
C- (#479, April 2) —OG 


THE DREAMLIFE OF ANGELS (773 
mins., subtitled, R) Elodie Bou- 
chez and Natacha Régnier shared 


f 
oii is 


HATE \S ENOUGH Stiles, Larisa Oleynik, and Joseph Gordon-Levitt 


the best actress prize at Cannes 
last year for their tender, fluid 
performances as scrappy young 
women in search of work and 
human connection. Dark, gamine 
Bouchez plays Isa, the tougher, 
more resilient one; pale Régnier 
builds in intensity as the more pas- 
sive, wistful Marie, whose violent 
sexual attraction to a cold night- 
club owner (Grégoire Colin) rup- 
tures her relationship with Isa 
and pushes her to desperation. 
This empathetic evocation of the 
unglamorized everyday details of 
female friendship overcomes the 
hapless so-what-ness of the charac- 
ters. A- (#480, April 9) —LS 


EDTV (121 mins., PG-13) Ed 
(Matthew McConaughey), a drawl- 
ing rube who works in a San Fran- 
cisco video store, is plucked from 
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obscurity by a fledgling cable chan- 
nel and made the star of his own 
round-the-clock, this-is-my-reality 
show. Unfortunately, Ed’s exis- 
tence turns out to be a series of 
tidy, cute episodes that play as if 
they'd already been scripted for a 
television show. As a fable of pop 
culture, privacy, and instant fame, 
Ron Howard’s new comedy is live- 
ly yet obvious. The fact that Ed’s 
life has been channeled into enter- 
tainment never achieves much 
tension or satiric zest. That’s be- 
cause Howard thinks in cookie- 
cutter “situations” to begin with. 
B- (#479, April 2) —OG 


FORCES OF NATURE (102 mins., PG- 
13) Ben Affleck plays a yupster 
scrambling to make it from New 
York to Savannah in time for his 
wedding. Sandra Bullock is the 
“free spirit” in raccoon mascara 
who becomes his road companion. 
The movie features the structure 
of a madcap romantic chase with- 
out the wiggy, busting-out free- 
dom. C (#478, March 26) —OG 


THE HARMONISTS (274 mins., srbti- 
tled, R) In reenacting the rise and 
fall of the Comedian Harmonists, a 
singing group silenced by the Nazis 
because three of its members were 
Jewish, German director Joseph 
Vilsmaier puts a piece of his coun- 
try’s jigsaw history back in place. 
The trade-off is a thick topcoat of 
nostalgia. B- (#479, April 2) —LS 


LOCK, STOCK AND TWO SMOKING 
BARRELS (206 mins., R) Guy Ritch- 
ie’s blackly comic heist picture 
coasts on the charms of East End 
London lads double-dealing each 
other. After a while, though, it’s all 
just the rumpled spawn of Taran- 
tino. B- (#476, March 12) —ZLS 


THE MATRIX (229 mins., R) A com- 
puter has taken Keanu Reeves’ 
measure and has calculated that 


JHDIMMLHYD GHYHOI 


STILLS/RETNA, L 


ARNAL/GERAL 


Ewan McGregor 


Apparently, starring in 
the most anticipated 
film of all time doesn’t 
guarantee a friendly 
box office: Rogue Trader, 
in which The Phantom 
Menace’s McGregor 
plays criminal British 
banker Nick Leeson, 
will skip U.S. theaters 
and go straight to 
Cinemax. 


Harvey 


The man-size invisible 


rabbit of the eponymous 
Pulitzer Prize-winning 
play and 1950 Jimmy 
Stewart classic will hop 
again on screen (from 
Miramax) and on 
Broadway (in a proposed 
revival next year). 


the most efficient use of the serene- 
ly blank guy is as a piece of beauti- 
ful machinery. In this flashily un- 
derwritten and overdirected sci-fi 
thriller, he plays a futuristic hacker 
chosen to free humanity from a re- 
ality that is, in fact, controlled by 
artificially intelligent computers. 
Laurence Fishburne plays the free- 
dom-fighter leader who taps him 


for the job. But the real stars are | 
the empty, whizzy special effects | 
and the snazzy kung fu fighting | 


that hints at the film’s Hong Kong 
influences. C+ (#480, April 9) —LS 


THE MOD SQUAD (94 mins., R) In 
this stylishly hollow update of a TV 
series no one but its producer 
Aaron Spelling needed to see made 
into a movie, Omar Epps, Giovanni 


Ribisi, and Claire Danes (one black, 
one white, one blond—all bland) 
stand around doing their best to 
glower chicly. The director, Scott 
Silver, stages criminal encounters 
as if they were desultory commer- 
cials for criminally overpriced 
jeans. G- (#479, April 2) —OG 


THE OUT-OF-TOWNERS (92 mins., 
PG-13) John Cleese, as a pompous, 
Basil Fawlty-like manager at a 
posh Manhattan hotel, is the clos- 
est thing to the raucous, take-no- 
bull spirit of New York City in this 
sanitized remake of Neil Simon’s 
caffeinated 1970 comedy. Every 
other interesting neurosis has been 
steamed out of the thing, leaving 
Goldie Hawn and Steve Martin, as 
an Ohio Mr. and Mrs., to survive 
outlandish big-city disasters with 
barely a crease in their well-cut 
garments. G= (#480, April 9) —LS 


10 THINGS | HATE ABOUT YOU (9, 
mins., PG-13) Kat (Julia Stiles), 
the furiously flip heroine, is a 
willowy, high-strung misfit who 
armors herself with gender-war 
rhetoric, using her bitchery and 
wit to put down guys for the un- 
holy crime of being guys. She’s the 
film’s knowing send-up of feminist 
princesses who are too clueless to 
realize how good they have it. This 
may be the cheekiest “literary” 
update yet—a post-riot-grrrl gloss 
on The Taming of the Shrew, with 
Shakespeare’s plot twirled around 
devices that have become clichés, 
virtually overnight, in the new 
teen comedies. The movie's crank- 
case snappishness doesn’t break 
any molds, but it does give you a 
lift. B (#480, April 9) —OG 


TRUE CRIME (127 mins., R) Few 
major stars are as drawn to charac- 
ters of complex weakness as Clint 
Eastwood, and few characters are 
as flawed as the good reporter and 
lousy man at the center of this 
cannily Eastwood-flattering justice 
drama. The actor, who also pro- 
duced and directed, plays a re- 
formed drunk and _ incorrigible 
womanizer trying to prove that a 
convicted killer (Isaiah Washing- 
ton) scheduled for execution is in- 
nocent. B (#478, March 26) —LS 


A WALK ON THE MOON (206 mins., 
R) Viggo Mortensen plays a hippie 
who urges Diane Lane from her 
stupor as a dutiful housewife at a 
Catskills bungalow colony. The film 
is a commercially calibrated, highly 
romanticized story of sexual awak- 
ening during the lunar-landing 
summer of 1969. The soundtrack of 
Woodstock tunes is a big mood 
booster. B- (#479, April 2) —ZLS 
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FIGHT OF FANCY Reeves suspends disbelief 


KEANU DIGIT? 


ONTRARY TO the 1995 cyberdud Johnny Mnemonic, Keanu 
Reeves plus sci-fi doesn’t necessarily equal box office sink- 


with Hugo Weaving in The Matrix 


hole. His latest futuristic thriller, The Matrix, conjured up 


$27.8 million over the weekend, nearly doubling the $14.5 million 
opening for his 1994 blockbuster Speed. That makes The Matrix not 
only the biggest opening of 1999 but also the highest-grossing April 
debut ever (besting Lost in Space’s $20.2 million last year). The 


eye-popping success cast a shadow over the week’s other big pre- 
mieres: 10 Things | Hate About You wooed audiences for $8.3 mil- 
lion, while the Steve Martin-Goldie Hawn comedy The Out-of- 


Towners mugged moviegoers for $8.2 million. In limited release, 


Robert Altman’s farcical roundelay Cookie’s Fortune nabbed 


$186,828 in 10 locales for a healthy $18,683 per-screen average. 


THE MATRIX Warver Bros. 
10 THINGS | HATE ABOUT YOU 


Touchstone 

THE OUT-OF-TOWNERS Paramount 
ANALYZE THIS Warner Bros. 
FORCES OF NATURE DreamWorks 
EDTV Universal 

SHAKESPEARE IN LOVE Miramax 
DOUG'S 1ST MOVIE Walt Disney 
LIFE IS BEAUTIFUL Miramar 

THE MOD SQUAD MGM 

BABY GENIUSES 7)iStar 

TRUE CRIME Warner Bros. 

CRUEL INTENTIONS Coluinhia 

THE KING AND I Warner Bros. 
OCTOBER SKY Universal 

SAVING PRIVATE RYAN Dream Works 
THE RAGE: CARRIE 2 United Artists 
ABUG’S LIFE Walt Disney 


T-REX: BACK TO THE CRETACEOUS 
IMAX 


THE CORRUPTOR New Line 
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CBS uncorks vintage sitcom stars Bill Cosby, John Larroquette, and Ted 
Danson, but not all of their whines have aged well. by Bruce Fretts 


IN THE ’80S, THEY WERE 
three of NBC’s biggest com- 
edy stars: Bill Cosby (The 
Cosby Show), John Larro- 
quette (Night Cowrt), and Ted 
Danson (Cheers). Now they’ve 
entered what can only be 
called the CBS phase of their 
careers—not just because 
they all star on Eye network 
sitcoms (Cosby, Payne, and 
Becker, respectively), but also 
because they play Cranky, 
Blustery Sourpusses. 

Based on the bitter Britcom | 
One Foot in the Grave, 


Josby | 
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casts the comedian as Hilton 
Lucas, a Queens retiree who 
unleashes his tiresome Ez 


tirades on his wife, 
Ruthie (Cosby Show 
alum Phylicia Rashad). 
For the past three sea- 


MONDAYS 


CBS 
Payne 
8-8:30 PM 
WEDNESDAYS 


sons, the cuddly cur- 
mudgeon has presided 

Tay « inereasi 7 
over an increasingly ae 
Becker 


9:30-10 PM 

is MONDAYS 
ter(cloles hi Llvin === 
Color vet T’Keyah Crystal 
Keymah) and her boyfriend 
(the even-more-colorless Dar- 


crowded household. In 
addition to their daugh- 


the ba 


| ien Sills-Evans), the Lucases 
make room for a boarder | 


(chip-off-the-old-Cos 
Doug E. Doug), a 


neurotic friend (the | 


squandered Madeline 
Kahn), and a preco- 
cious neighbor (Hve’s 
Bayouw'’s endearing Jur- 
nee Smollett). 
The titular 
seems strangely pe- 


star 


ripheral, hovering in 


ckground with Ruthie. 
After working on TV together 
for more than a decade, Cosby 


and Rashad emanate a chem- 
istry that’s easygoing but not 
particularly compelling. In an 
attempt to capture that old 
Cosby magic, the comic does 
| occasionally take center stage 
| with rambling anecdotes deliv- 
| ered directly into the cam- 
era—or, in one case, pointless- 
ly rendered as a cartoon. 
Watching Cosby coast through 
this subpar sitcom, it’s hard 
not to conclude that, like 
Hilton, it may be time for 
him to hang it up. 

Still, Cosby has performed 
respectably in the ratings (at 
least among CBS’ get-off-my- 
lawn demographic), which 
may explain why the network 
has tried to duplicate its for- 
mula with Larroquette and 
Danson. Like Cosby, Larro- 


quette’s Payne is an adapta- 
tion of a British comedy—only 
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NBC 


in this case, it’s John Cleese’s 
Fawlty Towers. That’s strike 
one: You don’t repaint the Sis- 
tine Chapel of sitcoms. Strike 
two is the title, an irresistible 
setup for pun-happy TV critics 
(Basil Fawlty’s name has been 
changed to Royal Payne, 
which gives you some idea of 
the general level of witless- 
ness here). The third strike is 
the casting of Larroquette, 
who lacks Cleese’s spot-on 
timing and crazy-legs agility. 
For years, Larroquette 
seems to have taken the 
four Emmys he won 
as lecherous Night 
Court lawyer Dan 
Fielding as a license 
to overact, most no- 
tably in a pair of bo 
guest spots asa 
homicidal homosex- 
ual on The Practice 
(a role that, in my 
judgment, unjustly 
earned him yet 
another Emmy). 
So what’s shocking 
about his perfor- 
mance as the craven 
innkeeper in Payne 
is that he’s chosen to 
underplay it. Maybe 
he knows he can’t 
compare to Cleese, 
but this muted ap- 
proach sucks the life 
out of the farce. 
Larroquette is matched in 
ineptitude by JoBeth Williams 
as his wife. One of the most 
wooden performers since Pi- 
nocchio, Williams seems too in- 
tent on making her character 
blandly likable to achieve the 
heights of comic grotesquerie 
attained by her precursor, 
Prunella Scales. In this sense, 
she fits perfectly on Payne. 
Executive producers Judd Pil- 
lot and John Peaslee (Coach, 
Something So Right) have opt- 
ed for a middlebrow tone that’s 
all wrong for remaking a show 
that so perfectly mixed high- 


a 
“CHEERS’ 


brow and lowbrow humor. 
Perhaps Payne will get 
better—Becker certainly has. 
When the sitcom premiered 
last year, Danson seemed ill- 
cast as a politically incorrect 
Bronx doctor. Yet he’s settled 
into the role gracefully. The 
one-joke premise of a misan- 
thropic healer has been 
fleshed out in episodes like the 
one that examined Becker’s 
distant relationship with his 
dad (Dick Van Dyke, in an 
inspired bit of stunt casting). 
The will-they-or-won’t-they 
heat between Beck- 
er and coffee-shop 
owner Reggie (Deep 
Space Nine’s Terry 
Farrell) has been 
» wisely turned down. 
Danson helped cook 
up this gimmick 
years ago with 
Shelley Long on 
Cheers, but it’s long 
since gone stale. 
Becker does have 
an Achilles heel, 
however—the ter- 
# minally lame doc- 
tor’s office scenes. 
Wacky subplots in- 
volving Shawnee 
=e Smith’s ditzy as- 
i sistant go limp, and 
Becker’s banter 
with patients is too 
often predictable (to 
a pregnant woman: “In a cou- 
ple of weeks, you’re going to 
be flat on your back, your legs 
straight up in the air, scream- 
ing like a banshee.... Pretty 
much what put you in that 
condition in the first place”). 
Although Becker still rep- 
resents a steep drop-off in 
quality from its lead-in, 
Everybody Loves Raymond, 
its condition has been upgrad- 
ed to watchable. In other 
words, it’s no longer a Payne 
to endure. See, I told you that 
pun was irresistible... Cosby: 
G- Payne: D- Becker: B- 


Se | 


ONTHEATR 


The latest news from the TV beat by Joe Flint 


Af @ KING PINS Don’t look for them to 
; hobnob around the office water- 
cooler, but King of All Media H 
and Queen of All Media 
are now cowork- 
ers—thanks to CBS’ $2.5 billion 
merger with Winfrey’s distribu- 
tor King World. 

The deal gives CBS a powerful 
base in the syndication business. 
Besides The Oprah Winfrey Show 
and The Roseanne Show, King World distributes Wheel of 
Fortune, Jeopardy!, the new Hollywood Squares, Inside Edition, 
and t’s upcoming yakker. CBS Corp. CEO 

likens the move to “buying oceanfront property.” 

And King World’s $900 million in cash certainly won’t hurt: 
CBS plans to use it to buy more TV and radio stations. But what’s 
init for King World? The ability to use CBS-owned stations (which 
reach 32 percent of the U.S.) as launching pads for new shows— 
though chairman stresses that King World will con- 
tinue to work with all syndicators. “We want to become the 
Switzerland of the broadcast community,” he says. “We’ll sell 
to everyone.” That’s fine with Karmazin, who jokes that he wants 
to be “the Swiss banker who takes money from everybody.” 

The biggest question marks for the future are how the 
rambunctious King brothers (Roger and Michael) will get along 
with the tightfisted Karmazin, and how long major player 
Winfrey will stay. Her contract runs to 2002, and Karmazin 
says he’s already been “sucking up,” in an effort to persuade 
her to hang around. No wonder, since she earns more than 
$300 million for King World every year. 

Perhaps the only downside to the deal is in its perpetuation 
of a troubling trend: the consolidation of the industry. While 
the number of channels and : 
viewing options is growing, the 
power is fast becoming concen- 
trated in the hands of just a few 
companies. “The little guy won’t 
exist,” says TV consultant Bill 
Carroll of Katz Media, referring 
to the likes of indie producers 
Rysher Entertainment and even 
Carsey-Werner. “Consolidation 
means fewer choices and fewer 
opportunities.” And lots more 
sucking up. @ 
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WHO WILL BE THE NEXT MTV VJ? 
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REMOTEPATROL 


KeepingawatchonTV byA.J. Jacobs 


Spot check: The best and worst of 
television’s current crop of commercials 


E WILL RETURN 
to your regu- 
larly scheduled 
Remote Patrol 
next week. But 
first, these mes- 
sages about the latest high- 
profile commercials. 


: Mercedes In a high- 
brow twist on the car-factory 
cliché, great artists tinker on 


an assembly line. Salvador 
Dali welds. Picasso works a 
wrench. Da Vinci test-drives. 
The beautifully simple punch- 
line: “Art.” Understated, wry, 
and suitable for framing. 

»: Claussen Pickles A spot 
as mystifying as quantum me- 
chanics. Over a shot of pickles, 
a Germanic voice identified as 
Albert Einstein intones: “It 
doesn’t take a rocket scientist 


to know it tastes good.” 
C’mon! Everyone knows Ein- 
stein preferred Vlasic. 

a ' Be- 


yond.com When a commune | 


discovers the joys of buying 
software online, bad vibes run 
amok. One peacenik orders up 


an ultraviolent videogame | 
| the bunch: a delightfully 


(“Tl kill you all!”); another 
discovers gourmet cooking 


(“Can we try something be- | 
sides brown rice for once?”). | 


Broad, yes, but just as enter- 


taining as watching a lava | 


lamp when you’re stoned. 


montage of Woodstock foot- 
age—peace signs, scraggly 
guitarists, flower children—is 
followed by the bizarre tag 


line “Tampax was there.” 
Yeah, well so were Sha Na 
Na, so at ae bragging. 

: A tie: 
Gap and Banana Republic Two 
dialogue-free visual stunners. 


| Gap follows up its brilliant 


swing-dancing spot with more 
cool choreography. The best of 


groovy go-go spot (just in time 
for the Austin Powers se- 
quel!). Meanwhile, Banana Re- 
public scores with an Andrew 
Wyeth-esque music video for 
chinos: bucolic vistas (Mount 


st Ad Featuring Hippies: | Rushmore, couples prancing 
Tampax Did the copywriters | 
drop some bad acid? A long 


in wheat fields, bare feet) lay- 
ered with an enchantingly in- 
legis rable pea tune. 
I: Old 

hai At first, we ae, at the 
C-grade celebs (Morgan Fair- 
child, Carrie Donovan), the 
hokey song-and-dance num- 
bers, the scruffy dog. But a 
few years later, these grating 
epee put the old in Old Navy. 
gi t: Little Cae- 

sars The chain’s toga-wearing 
“pizza-pizza” guy’s turning 40, 
so he buys a sports car, picks 
up a hot chick, and gives away 
free pies. The clever con- 
cept—plus the Muppet-y Mr. 
Caesar—make for the most 
amusing midlife crisis since 
Woody Allen wooed Soon-Yi. 
Worst Aging Mascot: KFC In a 
desperate bid for street cred, 


WANNA BE A VJ CONTEST WINNER 1998 ————-> 


MICHIELL 


ILLUSTRATION BY ROBERT DE 


a cartoon Colonel Sanders 
plays hoops and makes like a 
Ricki Lake audience (“Go, 
Colonel! Go, Colonel!”). It gets 
worse. The tag line? “The Col- 
onel—he da man!” The most 
embarrassing exploitation of 
urban culture since Vanilla Ice. 
The Colonel's neither fresh nor 
phat, he’s just a big white dork. 

Pepsi That 
button-eyed little girl’s des- 
tined for child stardom (fol- 
lowed by a slow descent into 
petty larceny). In three cute 
new spots, 6-year-old Hallie 
Eisenberg’s voice morphs into 
those of Isaac Hayes, Marlon 
Brando, and Aretha Franklin. 
The one sour note comes from 
Aretha herself, who shouts 
that most noxious of ’90s 
clichés, “You go, girl!” 

Dr. Pepper 
Out on a midnight boat ride, a 
boyfriend dives into a swamp 
to retrieve a couple of soda 
sans, only to be eaten by a 
crocodile. The too-obvious 
spot strives strenuously for 
dark humor, but falls as flat as 
uncapped soda. 


Morereviews at www.ew.com 
(AOL keyword: EW) 


SOUND BITES — 


WINNER OF THE WEEK 


David E. Kelley 


The prolific producer 
scored a trophy twofer 
as both Ally McBeal and 
The Practice nabbed 
prestigious George Foster 
Peabody Awards for 
excellence in television. 


LOSER OF THE WEEK 


‘Xena’ 


The warrior princess was 


no match for Hindu groups 
who pressured producers 
into yanking a potentially 
offensive episode from 
foreign markets. 


THE RATINGS 


APRIL FOOLS’ GOLD 


BC GOT THE last laugh 

with its April Fools’ edition 

of The Drew Carey Show 
(7th). The gaffe-filled episode fin- 
ished first in its time slot and 
drew 4 million more viewers than 
its nearest competitor, NBC’s 
World’s Most Amazing Videos 
(24th). The NCAA basketball finals 
(ist) were far from a slam dunk 
for CBS: UConn’s upset over Duke 
was the lowest-rated college 
hoops championship game in 
prime-time history. After an out- 


WHAT’S THE HITCH? Carey 
spoofs the master 


of-this-world premiere, Fox’s Futurama (18th) fell back to 
earth, dropping 4.8 million viewers, although it once again 
built substantially on its Simpsons (26th) lead-in. ABC’s new 
weekly reality series, The Big Moment (85th), however, froze 
in the spotlight, drawing a mere 5.1 million viewers. 


26.3 BASKETBALL: DUKE VS, UNIVERSITY OF CONNECTICUT ...........+ — 
CBS, Monday, 9:14 p.m. 
22.3 MOVIE: THE SECRET PATH CBS, Sunday, 9 p.m. .......sse0s eee — 
18.7 FRIENDS (R) NBC, Thursday, 8 p.m. ......0.00e0cee ee eeseerece 4 
18.7 TOUCHED BY AN ANGEL CBS, Sunday, 8 p.m. .....000. cee ee eens 5 
17.8 FRASIER (R) NBC, Thursday, 9 p.m. . 2.2.2 020000 reece cere e ees 2 
7.3. JESSE NBC, Thursday, 8:30 p.m. 0... 0cceceecessnavcvurcsencs 7 
17.0 THE DREW CAREY SHOW ABC, Wednesday, 9 p.m. ......0..0000e 16 
16.3. ‘ER (CR) NBG, Tharsday, LOD, <icccve nsw crcvecessessncctecsers 1 
16.1 DATELINE NBC NBC, Friday, 9 p.m. ... 00. c cece eee eee eee eee 29 
15.9 DHARMA & GREG ABC, Wednesday, 8 p.m. .....6..0 000 eee eae _ 
15.7 DATELINE NBC NBC, Tuesday, 10 pam. ... 6. ee cece cece eee eees i] 
15.5 60 MINUTES CBS, Sunday, 7 p.m. ...csecccccrcceeeereeerecneee 3 
15.5 VERONICA’S CLOSET NBC, Thursday, 9:30 pam. .... 06.60 c eves eee 8 
Hrd JAG: CBS, Tilesday SM INs <n vintslnaa,s adtaadels eel lecranely = see's ols 43 
14.6 THE NORM SHOW ABC, Wednesday, 9:30 p.m. .... 2.60 e cece 7 
14.5 PROVIDENCE NBC, Friday, 8 p.m. ... 200. c cece cece cer ecenees 43 
14.5 20/20 ABC, Wednesday, 10 p.m. ... 0c cece cece cee eeeereseenncs 31 
14.2 FUTURAMA Fox, Sunday, 8:30 pam. ... 0.0 ccc ence e eee een eee 6 
14.2 ‘IT’S LIKE, YOU KNOW... ABC, Wednesday, 8:30 p.m. ....-.....+++ 3 
141 HOME IMPROVEMENT ABC, Tuesday, 8 p.m. ....- 0.202022 e seen 21 
16.9) -'20/20 ABC Friday, 10 Ditttrws «cers ates «see on ss Kaa walnaiele «ts slals 27 
13.3. JUST SHOOT ME (R) NBC, Tuesday, 9 pm... 0... cece cece e ee 7 
13.1 MOVIE: SOMETHING TO TALK ABOUT (R) NBC, Monday, 8:30 p.m. ..— 
16.0" SPIN. CITY: (R) ABG, TieSdaays 9 Dire win ne ose wee ws suns n ae ale nie 40 
13.0 WORLD'S MOST AMAZING VIDEOS NBC, Wednesday, 9 p.m. ....... 31 
12.9 DATELINE NBC NBC, Wednesday, 8 p.m. ...... 602020000 eeeeee — 
12.9 THE SIMPSONS Fox, Sunday, 8 p.m. ... 2.66. c cece eee eee eee 14 
12.3 EVERYBODY LOVES RAYMOND (R) CBS, Monday, 8 p.m. .........+ — 
12.3 LAW & ORDER (R) NBC, Wednesday, 10 p.m. ........---0-00005- 15 
12.2 WILL & GRACE (R) NBC, Tuesday, 9:30 p.m. .....26-2020- een e ee 22 
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TEN DIVAS. ONE STAGE. 


WHITNEY: CHER 
TINA-BRANDY 


‘cursts LEANN RIMES - TLC - MARY J. BLIGE & A SURPRISE DIVA 


@) First 


INVA 


LE /99 


A CONCERT FOR VH1 SAVE THE MUSIC 


TUESDAY, April 13 
LIVE @ 9pm/8pm (ct) 


Music First 


CHRYSLER fuatat z @ 
MAYBELLINE fia VISA Focus Neutrogena The New Dodge Playtex 


SMA 


sy¢ 


WHATtcWAT CH 


A day-to-day guide to notable programs. Times are Eastern daylight and are subject to change. by Mike Flaherty 


April 12 


MELROSE PLACE (Fox, 
TV-14-LS) The apartment 
complex (and how!) is 
sold, leaving Amanda 
and Kyle to find new digs. 


INVESTIGATIVE 
REPORTS (A&E) Bill 
Kurtis focuses his dis- 
approval on the Ein- 
satzgruppen, otherwise 
known as “The Nazis’ 
Secret Killing Squads.” 


EVERYBODY LOVES 
RAYMOND (CBS, TV-PG) 
Andy one-ups his sup- 
posed mentor, Ray, 

1 when he gets a piece 
published in Sports 
ILLUSTRATED. (R) 


SPECIAL DELIVERY 


9-11PmM 

LOVE LETTERS (ABC, TV-PG-DL) Stanley Donen 
(Singin’ in the Rain) makes his TV directorial debut 
with this take on A.R. Gurney’s play, which tracks 
an opposites-attract relationship over decades. 
As the damaged, reactive Melissa, Laura Linney is 
by turns cavalier and desperate—making Steven 
Weber (above, with Linney), as staid, rising politi- 
cian Andy, the perfect foil for her to bump into and 
claw at on her way down. A- —Gillian Flynn 


KING OF THE HILL 
(Fox, TV-PG) In “Dog 
Dale Afternoon,” Hank 
and the guys’ April Fools’ 
joke sends paranoid 
Gribble looking for his 
rifle and a clock tower. 


NYPD BLUE (ABC, TV- 
14-L) If you’ve been as 
intrigued as we have 
about Danny’s creepy 
relationship with Na- 
dine, prepare to be en- 
lightened. Andy, mean- 
while, considers going 
, medieval on a stone- 

VH1 DIVAS LIVE ’99 walling murder suspect. 
(VH1) Cher, Tina Turner, 
and Whitney Houston 
schlepp their muse and 


7-8pm 


DANGEROUS EVI- 
DENCE: THE LORI 
JACKSON STORY (Life- 
time, TV-14) Lynn Whit- 
field plays the real-life 
activist who defends a 
black Marine wrongfully 
convicted of rape and 
attempted murder. 


L.A. DOCTORS (CBS, 
TV-PG) Recover from 
Patch Adams-induced 
sugar shock with Robin 
Williams’ guest turn 
here as a recently wid- 
owed, gravely ill man. (R) 


CRIME STORIES 
(Court TV, TV-14) The 
series profiles serial 
killers Ted Bundy, Jef- 
frey Dahmer, the 
Boston Strangler, and 
Richard Speck. (Con- 
cludes April 16.) 


= Wan # 
FAMILY PLOTS 


egos to New York’s Bea- 
con Theatre. 


SPIN CITY (ABC) 
Carter and Stuart finda 
whole new way to annoy 
each other: by befriend- 
ing each other’s exes. 
Beth Littleford guests. 


LINNEY, WEBER: BRUCE MACAULAY: WALLACE: EDDIE ADAMS. 


ILLUSTRATION BY 


20TH CENTURY WITH MIKE WALLACE (History 

Channel, TV-PG) As tiresome as History’s all-Hitler- 
all-the-time programming can be, at least it’s ed- 
ifying and substantial enough to actually be called 


history. But with “All in the Family,” a leering look 
at notorious infanticide, matricide, and patricide 
cases from these hundred years (including the 
Menendez brothers and Susan Smith), host Mike 
Wallace (above) is treading in E! territory. There 
won't be a quiz later... C 


CAVID COWLES 


The | 
Guest 
List 


Look Who’s on The . 
Couch This Week 


EVANDER HOLYFIELD 


Monday Martha Stewart, 
Derek Jeter, Rocky Carroll (Chicago Hope) 
Tuesday Kate Winslet, Connie Britton Wednes- 
day Jennie Garth, musical guest Cher Thurs- 
day Liv Tyler, Katie Holmes, Molly Shannon 
Friday David Spade, Megan Mullally (Will & 
Grace), musical guest Joey McIntyre 


Monday Scott Wolf, Reese Wither- 
spoon, musical guests ’N Sync Tuesday Dustin 
Hoffman, Lucy Liu, musical guest Andrea Bo- 
celli Wednesday Patricia Arquette, Eric Mc- 
Cormack, comedian Brett Leake Thursday 
Sean Connery, Cher, musical guests TLC 


Monday Elle Macpherson, 
Don Zimmer Tuesday Kevin Spacey, musical 
guest Tom Petty Wednesday Kate Winslet, 
Doug E. Doug, musical guest Mandy Barnett 
Thursday David Spade, musical guest Eagle- 
Eye Cherry Friday John Cusack 


Monday Alex Trebek, Laura Linney, 
Steven Weber, musical guest Wyclef Jean 
Tuesday Musical guest Bernadette Peters 
Wednesday Marilu Henner, David Blaine 
Thursday Kate Winslet 


I Monday Michael Caine, Alan 
Cumming (R) Tuesday Martha Stewart, Tim 
Meadows, David Blaine Wednesday Liv Tyler, 
comedian Rich Hall, musical guests Juvenile 
Thursday Evander Holyfield, comedian Mare 
Maron Friday Comedian David Feldman 
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aso 


TO 


THE BATTLE FOR MIDWAY 


(TBS, TV-PG) Explorer 
Robert Ballard heads an 
expedition to recover the 
USS Yorktown and reflect 
on the pivotal WWII clash. 


CHICAGO HOPE (CBS, TV- 

14) The staff puzzles over a 
pregnant woman’s delivery 
of one black and one white 

twin, while the ever-tactful 
Austin makes an offensive 
comment about a patient 
she thinks is unconscious. 


10-11Ppm 


im & a] 


BLACK TAR HEROIN: THE 
DARK END OF THE STREET 
(HBO, TV-MA) The documen- 
tary surveys the damage 
done among a group of young 
San Francisco addicts. 


THIS JOKER'S WILD 


DAVID BLAINE: MAGIC MAN (ABC) Blaine’s morose-hip- 
ster attitude can be trying, but his second prime-time spe- 
cial is filled with mind-blowing tricks made all the more so 
for being done on the street in front of bystanders. Here he 
freaks out people in Haiti, Venezuela, Memphis, and New 
York City. He swallows a thread and then pulls it out of his 
stomach! He gets a kid to choose a card, return it to the 
deck, then he lifts up his shirt, and the exact card is drawn 
on his chest! David Copperfield, pack itin. A- —Ken Tucker 


PROVIDENCE (NBC, TV-PG) 
Out of new episodes already? 
Looks more like sweeps 
hoarding to us. Sydney freaks 
when her misdiagnosis jeop- 
ardizes an infant’s life. (R) 


SERIES DEBUT 


10-10:30Pm 


MILLENNIUM (Fox, TV-14-V) 
Hoping to build some Tith- 
hour buzz (and get renewed 
for next year), Chris Carter’s 
redheaded stepchild winds 
up the season with seven 
new eps. Tonight, Frank and 
Emma confront an asylum 
escapee-turned-kidnapper. 


HOMICIDE: LIFE ON THE 
STREET (NBC, TV-14) Also 
holding on for dear life, Homi- 
cide instead looks to a past 
gem: 1997’s award-winning 
“Subway” (guest-starring 
Vincent D’Onofrio) for sal- 
vation. (R) 


BEFORE THEY WERE ROCK STARS (VH1, TV-PG) It’s bad 
enough that VH1 is categorizing the likes of Sarah McLach- 


lan (above), Barenaked Ladies, and the Dixie Chicks as 
“rock” stars. What’s worse (and a really bad omen now 
that Before is going weekly) is that there’s nothing particu- 
larly provocative or interesting about their stories. C- 


APRIL IN = oer 1999 


FRIENDS (NBC, TV-PG) 
Shades of Seinfeld’s “Con- 
test,” as the sextet assign 
themselves impossible New 
Year’s resolutions. (R) 


MYSTERY! (PBS, TV-PG-V) A 


Certain Justice finds P.D. 
James’ Inspector Dalgliesh 
investigating a murder 
among London’s legal 
eagles. (Part 1 of 3.) 


"CHECK LOCAL LISTINGS 


FOX FILES (Fox) Wanna bet 
that Files’ look at high- 
rolling Vegas gangsters is a 
sensationalized hoot? 


TURKS (CBS, TV-PG-DLSV) 
Mary moves out after 
learning of Joe’s infidelity, 
while Paul hooks up with 
Carolyn’s father’s lawyer— 
who in turn is shtupping 
said father. What is this, 
Sunset Beach? 


ULTRA SOUND (MTV) In “I 
Was an MTV VJ Too,” Down- 
town Julie Brown, Adam 
Curry, Kevin Seal, and Daisy 
Fuentes offer us some post- 
stardom, pre-infomercial 
recollections. 


| SERIES DEBUT 


ANIMALS ARE PEOPLE, 
TOO! (PAX TV, TV-G) Host 
Alan Thicke is all bemused 
amazement as he intro- 
duces critters who bowl, 
go shopping, even use 
wheelchairs. 


9-11Pm 


April 


TIME TO GO BACK INSIDE 


8-10Pm 
SCARED STRAIGHT! 20 


YEARS LATER (UPN, TV-14- 
DL) Danny Glover (above) 
hosts a reairing of the 
harrowing 1978 documen- 
tary and checks in on the 
then-teens who were sent 
to New Jersey’s Rahway 
State Prison for a hard- 
core admonishing. The 
bittersweet results: Some 
have gone.straight, some 
are now “inside” them- 
selves, some are dead. At 
the very least, though, 
watch it for Scared; you'll 
never misbehave again. A- 


April 17 


] 


| SONS OF THUNDER (CBS, 

| TV-14-V) Trent and Carlos 

| (shouldn’t these guys have 

| names like Thor and Wrath?) 


try to find a mobster’s wife 
before a hitman does. 


GET OUT OF DODGE 


THE JACK BULL (HBO, TV-14) Is there a more contempo- 
rary actor than John Cusack (above right with John C. 
McGinley)? The Grosse Pointe Blank star seems wildly out 


of place as a vengeance-minded Wyoming horse trader in 
this poky Western penned by his dad, Dick, and directed 
by John Badham (whose post-Saturday Night Fever oeu- 
vre mostly stinks like bad ham). Despite a meaty cameo 


from John Goodman, this Bull don’t mean Jack. G 


—BF 


SUNDAY 


8-10pPm 

AN ALL-STAR TRIBUTE TO 
JOHNNY CASH (INT, TV-14) 
The man in black is feted by 
artists predictable (Lyle Lovett, 
Willie Nelson), surprising 
(Wyclef Jean), and videotaped 
(U2 and Bruce Springsteen). 


8-8:30PmM 

THE SIMPSONS (Fox, TV-PG) 
As a reward for his lifesaving 
efforts, Homer gets a job as 
Quimby’s bodyguard. (R) 


8-10Pm 

MICHAEL JORDAN: AN 
AMERICAN HERO (Fox Fami- 
ly Channel, TV-G) Ernie Hud- 
son, Debbie Allen, Robin 
Givens, and newcomer Michael 
Jace help plant a big wet one 
on the roundbail legend. 


9-11pm 

INTIMATE UNIVERSE: THE 
HUMAN BODY (TLC, TV-G) 
Fresh from snagging a 
Peabody award, the documen- 


nits to, any 
marring or an 


April 18 


tary takes a microscopic look 
at life processes, from birth 
to death. (Concludes April 19.) 


9-10Pm 

THE X-FILES (Fox, TV-PG) Is 
it passive-aggressiveness or 
honest passion that has Scully 
strangely attracted to Mul- 
der’s prime homicide suspect? 


SERIES FINALE : 


9-11Pm 

SILK STALKINGS (USA, TV- 
14-SV) After eight years of 
bimbonic titillation, buddy- 
cop tension, and an art design 
seemingly wrought with a box 
of Crayolas and a french fry 
light, the Palm Beach-based 
sleuther signs off for good. 


9-11Pm 

HAVING OUR SAY: THE DE- 
LANY SISTERS’ FIRST 100 
YEARS (CBS) Ruby Dee and 
Diahann Carroll play the sibs 
who relate a personal history 
of the 20th century. 


| CRADLE ROBBING NEVER LOOKED SO GooD | 


9-11Ppm* 

RECKLESS, THE SEQUEL (PBS, TV-PG-LS) Older-woman- 
younger-man affairs don’t get much respect in America, so 
God bless Britain—and specifically the record number of 
Brits who tuned in to Reckless, the steamy tale of 30-year- 
old Owen’s (Robson Green) mad love for Anna (Francesca 
Annis, above with Green), the “top-end 40s” wife of his vindic- 
tive boss, Richard (Michael Kitchen). “I never intended a se- 
quel, but viewer response demanded it,” says writer Paul 
Abbott. “Robson really swooned people.” Prepare to swoon 
again as Anna, now divorced, and Owen prepare for a quickie 
wedding—to the extreme agitation of her ex. “We decided 
Michael ought to be the hero here,” says Abbott. “There isn’t 
a lot of drama in anyone being happy.” 


“CHECK LOCAL LISTINGS 


CHANGE 
S BAD 


ERSHEY' 


MILK | MILK CHOCOLATE) 


UNCHANGED SINCE 1899 


What a Rushdie! 


The majestic new novel from the author of The Satanic Verses, Salman 
Rushdie, takes on sex, drugs, and rock & roll. And don’t be surprised 
if you hear some of the book’s lyrics ina U2 song. by Troy Patterson 


IN OUR WORLD, ON VALEN- 
tine’s Day, 1989, Salman 
Rushdie went underground 
after the Ayatollah Khomeini 
declared his fourth novel, 
The Satanic Verses, a blas- 
phemy against Islam and 
sentenced Rushdie to death. 

In another world, on Val- 
entine’s Day, 1989, in Rush- 
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die’s epic fable The Ground 
Beneath Her Feet, Vina Ap- 
sara goes underground too. 
Vina, a pop diva of a certain 
age, is caught in an earth- 
quake in Mexico, falls into a 
hole, and dies. 

Applied to Rushdie, the 
phrase “autobiographical 
novel” has a special mean- 


ing; his breakthrough 
book, Midnight's Chil- 
dren (1981), was in- 
spired by the coinci- 
dence of the dates of 
his birth and of the in- 
dependence of India, 
his native country. So 
consider the synchro- 
nization of Vina’s dis- 
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appearance with that of her 
creator a signal that this 
brilliant new novel is about 
subterranean homesickness, 
about underworldliness and 
dislocation. It communicates 
profound loss and ardent 
longing beautifully, and does 
so by inflecting ancient myth 
with science fiction. 

Zooming his personal 
brand of fable up to a Pyn- 
chonesque level of paranor- 
mality, Rushdie imagines a 
20th century nearly identical 
to ours but fantastically dis- 
tinct. The heartthrob who 
sings “Heartbreak Hotel,” 
for instance, is Sun Records’ 
Jesse Garon Parker. Nathan 
Zuckerman, the alter ego of 
Philip Roth, is a published 
novelist himself. Lee Harvey 
Oswald’s rifle jams. 

In this magic reality, Vina 
Apsara is one half of VTO, a 
duo whose Quakershaker 
“invariably beats Sgt. Pep- 
per into second place in the 
voting for best ever album.” 
Her partner—and, tempes- 
tuously, lover—is Ormus 
Cama, a musical visionary. 
That’s visionary in the liter- 
al sense: Ormus can see owr 
world through “the gash in 
the real” and can hear hit 
songs 1,001 nights before they 
chart by contacting his still- 
born twin brother. The other 
main man in Vina’s wild life is 
Rai Merchant, her longtime 
friend and our narrator. 

As ever, there’s sex and 
drugs to go with the rock & 
roll: tragic LSD trips, farci- 
cal nymphomaniacs, groupies 
who slip through the 
space-time continu- 
um. (And what’s more, 
trivia fans, Rushdie 
here becomes the first 
Booker Prize-winning 
novelist with an arena- 
rock tie-in; his friends 
in U2 have appropri- 
ated some of VTO’s 
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Easy Riders, Raging 
Bulls Peter Biskind 
(Touchstone, $15, first 
published in 1998) 
Accomplished journalist’s 
great, scathing, news- 
packed history of 

’70s movies and their 
troubled makers. 


| Know This Much Is 
True Wally Lamb 
(ReganBooks, $16, 1998) 
Beguiling family drama 
about blue-collar identical 
twin brothers struggling 
with illness, cruelty, pride, 
and guilt. 


The Mark of the 
Assassin Daniel Silva 
(Fawcett, $6.99, 1998) 
Former journalist deftly 
tackles contemporary 
espionage and sleazy 
Washington politics in 
this must-read for 
conspiracy buffs. 


Me and My Shadows 
Lorna Luft (Pocket, $14, 
1998) Sister of Liza and 
daughter of Judy (anda 
singer in her own right) 
offers a tormented, name- 
dropping chronicle of 

life as a celebrity by 
association. 


No Time to Die Liz Tilberis 
(Avon, $14, 1998) High- 
profile Harper’s Bazaar 
editrix gives an intimate 
account of her battle with 
ovarian cancer in this 
heartfelt memoir. 


lyrics.) But the book is also 
devoted to the intertwined 


| family sagas of Vina, Ormus, 


and Rai. The sweeping sto- 
ries range from the dryly 
comic to the epically melodra- 
matic—the whole rich, Dick- 
ensian stew of murder, fraud, 
betrayal, salvation. Rushdie 
writes like a wizard, and the 
book teems with virtuoso set 
pieces, including Vina and 
Ormus’ love-at-first-sight 
meeting at a Bombay record 
shop, the organic bustle of 
Bombay itself, and Rai’s in- 
vestigation of a swindle 
called the Great Goat Scam. 

All of these crisscross 
narratives make for a nicely 
dense read, even if the novel 
is over-dense with allusions. 
Billed as a retelling of the 
Orpheus myth, Rushdie’s 
book in fact references a 
whole spectrum of Greek, 
Norse, and Aztec legends. 
Also the Bible, the Koran, 
the Avesta, and the Bha- 
gavad Gita. Not to mention 
Euripides, Melville, Joyce, 
Kerouac, Kurosawa, Godard, 
Fellini, Disney, Dylan, Dono- 
van, Lou Reed, and Sid Vi- 
cious. The effect is some- 
times distracting (is this 
book meant to be read or de- 
coded?), and Rushdie’s myth- 
ical invocations only further 
aggrandize some already 
flamboyant rhetorical ges- 
tures. But the Ulysses-like 
name-dropping also evokes 
memories of dreams dreamt 
and heroes adored, stirring 
the same deep-felt rapture 
as a favorite silly love song. 

And, ultimately, The 
Ground Beneath Her Feet is 
about the power of song it- 
self, the promise that “all 
frontiers would crumble be- 
fore the sorcery of the tune.” 
Check out the tenderness of 
a teenage Vina searching 
for transcendence on the 
stereo: “The music offered 


the tantalising possibility of | 
being borne, on the waves of | 
sound, through the curtain of 
maya that supposedly limits 
our knowing, through the 


gates of perception to the 
divine melody beyond.” Rush- 
die’s muse is still singing, 
and the effect is out of this 
world. A- 


BET WEENZLINES 


The inside scoop on the book world 


@ FINAL CUT John Connolly’s grisly thriller Every Dead Thing 
has just undergone an editing change—on its cover. Copies of 
the advance readers’ edition that Simon & Schuster recently 
sent to reviewers and booksellers featured a nude drawing of 
the villain. The finished book, due next month, won’t: Book- 
sellers and the publisher’s own sales reps thought the jacket 
spelled trouble. “In a rare bow to popular taste, we Bobbit- 
ted the image,” says S&S publisher 


@& BENJAMIN FRANKLIN—EXPOSED! According to an upcom- 
ing book, the statesman and scientist couldn’t really have 
ever performed his celebrated lightning-storm experiment 
with a kite and a key. “It was a hoax,” says Geoff Shandler, 
senior editor at PublicAffairs, which just acquired Tom Tucker’s 
Bolt of Fate: Benjamin Franklin and His Electric Kite Experi- 
ment, which will also examine the 18th-century scientific 
race to understand electricity. 


@ S/ILENCE 1S GOLDEN Yep, Hannibal Lecter is finally return- 
ing—in Hannibal, the long-awaited sequel to 1988’s The Silence 
of the Lambs. More than 10 years after he signed a reported 
two-book, $5.7 million deal with Dell, author 

has delivered his first manuscript. Hannibal catches up with 
FBI special agent Clarice Starling and the liver-loving serial 
killer seven years after his escape from prison. Dell pub- 
lisher says she’ll publish Hannibal on June 8 
with a minimum 500,000-copy pressrun. —Matthew Flamm 


ai 


z= 
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Nonfiction 
BEETLEMANIA Kate McLeod (S»ith- 


mark, $12.98) It’s the Kabuto- 
mushi in Japan, the Escarabajo in 
Spain, and the Coccinelle in France, 
but we know the winsome little 
four-wheeler simply as the Bug. 
Born in 1937, the Volkswagen Bee- 
tle never strayed far from its hum- 
ble origins, which is probably the 
key to its phenomenal staying pow- 
er. This punchy, photo-filled tribute 
to the most recognized car in the 
world details everything from the 
vehicle’s movie career (The Love 
Bug’s Herbie rambled through 
three sequels) to its clever ad cam- 
paigns to its triumphant reintro- 


duction in 1998. Not to mention the | 


answer to “How many students 
can you fit in a Beetle?” (The 
record is 103.) A= —Clarissa Cruz 


ROBERT FROST: A LIFE Jay Parini 
(Holt, $35) During his lifetime, 
Robert Frost was blessed with 
public adulation, but his personal 
life—marked by bouts of depres- 
sion—was often grim. Though 
Parini describes Frost’s contradic- 
tions in painstaking detail, what he 
does best in this momentous bi- 
ography is reexamine the poems 
themselves. His analyses reveal a 


WHEN BEST-SELLERS BEGET 


darker and more mysterious side 
to a body of work too often dis- 
missed as the folksy ruminations 
of an avuncular naturalist. Frost’s 


poems questioned the cruelty of 


nature and of God, and through 
its heartrending re-creation of the 
poet’s life and work, so too does 
this book. A —Bilge Ebiri 


EDUCATING ESME: DIARY OF A 
TEACHER’S FIRST YEAR Esmé Raji 
Codell (Algonquin, $17.95) When 
Codell started teaching at an inner- 
city Chicago public school three 
years ago, gangs attacked her class, 
and her own students stabbed a 
substitute with a pencil. But the 
most trying challenges faced by 
“Madame Esmé”—as the 24-year- 
old insisted her fifth graders call 
her—were from administrators 
who questioned her unconventional 
techniques (such as creating a his- 
torical “time machine” from an old 
refrigerator) even after she sharply 
improved her kids’ standardized 
test scores and won a prestigious 
teaching award. Codell prettifies 
nothing about her frenetic, often 
frustrating first year. But the 
imagination and irreverent wit 
she brought to education make 
this bristling journal well worth 
reading. A- —Megan Harlan 


A BUG’S LIFE Beetlemania rolls out a history of the perennial favorite 


WORD VIRUS: THE WILLIAM S. BUR- 
ROUGHS READER James Grauerholz 
and Ira Silverberg, eds. (Grove, 
$27.50) A gaunt, mannerly WASP 
who favored pinstripe suits (as 
seen in his Drugstore Cowboy 
cameo), Burroughs was also a 
heroin addict and counterculture 
figurehead who died in 1997 at 83. 
Despite smart editing, this chron- 
ological selection of his writing 
can’t dispel the sense that the sul- 
tan of sewers was a more inspired 
revolutionary than writer; aside 


from the acerbic surrealism of 


Naked Lunch, his subversive 
spewings on American culture, 


homosexuality, and the drug un- 
derground tend to be more con- 
ceptual than readable. Burroughs 
junkies, though, will appreciate 
the excerpts from an unpub- 
lished novel cowritten with Jack 
Kerouac. B —MH 


Fiction 

COLD HEART Lynda La Plante (Ran- 
dom House, $24.95) La Plante 
excels at creating hard-edged fe- 
male detectives (Prime Suspect’s 
Jane Tennison is her small-screen 
triumph), and Cold Blood’s Lor- 
raine Page is no exception. In 


IMITATORS 


UBLISHERS HAVE always been 
quick to spot trends, but lately 
every hit seems to spawn at 
least three clones. “One very, 
very conspicuous success leads 
to a lot of similarly themed 
books; if a certain genre seems to be 
working, it’s just natural to want to fol- 
low up on that,” explains Random House 
president Ann Godoff. But it doesn’t 
guarantee a best-seller. “It really comes 
down to what a good read they are,” she 
says. “That’s the telltale thing.” Here’s 
Tenders Howe a look at some of the latest 
iat wannabes. —CC 
Breakthrough Hit Incoming 
Gourmet editor Ruth Reichl’s 
savory food memoir Tender at 
pi684 the Bone(Random House, 1997) 


‘¢ 


{f 


3 nuTe hi 


APRIL 1iGi 1.3 Be 


Pale imitations Consuming Passions by 
Michael Lee West (HarperCollins, May); 
Dinner at Miss Lady’s by Luann Landon 
(Algonquin, May) 

The Real Deal Although she doesn’t match 
cuisine queen Reichl in terms of sheer 
experience, New York Times Dining In/ 
Dining Out reporter Amanda Hesser holds 
her own in an ode to fresh produce, The 
Cook and the Gardener (Norton). 

; Breakthrough Hits The terri- 
4 fying adventure-lit double 
) threat of Jon Krakauer’s Into 
Thin Air (Villard, 1997) and 
- Jon Kjos Sebastian Junger’s The Per- 
5 fect Storm (Norton, 1997) 

Pale Imitations The Other Side of Everest 
by Matt Dickinson (Times, May); Godfor- 
saken Sea by Derek Lundy (Algonquin, May) 


The Real Deal In High Exposure (Simon & 
Schuster, May), codirector and leader of 
the Everest MAX filming expedition David 
Breashears recounts his experiences just 
a few thousand feet below Krakauer’s 
ill-fated 1996 mission. 

Breakthrough Hit Frank Mc- 
| Court’s heartbreaking, Pu- 
litzer Prize-winning memoir 
of his impoverished Irish- 
Catholic childhood, Angela’s 
Ashes (Scribner, 1996) 

Pale imitations Besides brother Mal- 

achy’s A Monk Swimming, there’s 44: Dublin 
Made Me by Peter Sheridan (Viking, May); 
and More Bread or I'll Appear by Emer 
Martin (Houghton Mifflin). 
The Real Deal Playwright/actor/stand-up 
comic Brendan O’Carroll’s The Mammy 
(Plume, April), anirreverently comical 
story of a widow raising seven children 
in a Dublin suburb. As with Ashes, a film 
version is in the works. @ 
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WINNERS OF THE WEEK 


Couch Potatoes 


Remote-control freaks, 
rejoice! Two new books 
have been written just 
for you: The TV 
Watcher’s Workout 
and The Junk Food 
Companion: The 
Complete Guide to 
Eating Badly. 


this, her third Page novel, the 
L.A.-based private investigator 
is savoring a $1 million bonus 
from her last case as she plunges 
eagerly into a murder investiga- 
tion involving sadistic home porn 
movies and a $20 million art-forging 
conspiracy. The mystery side of 
the novel satisfies; it’s the sur- 
prisingly soppy finale—focusing 
on Page’s personal life—that falls 


take extreme and bloody 
measures. This, his life 
| story, is told through di- 
ary excerpts, letters, and a book 
project, and topped off with a 
trick ending that’s the literary 
equivalent of pulling a rabbit out 
of a hat. All of which makes for 
entertaining reading, except for 
one insurmountable problem: The 
narrator is a cipher. He needs to 
be, to make the ending work, but 
that means depriving the reader 
of any real sense of the antihero 
as a person (we never even know 
what he looks like, except he says 
he’s fat). And that means that 
when the rabbit finally appears, 
instead of provoking gasps of 
surprise, he’s met with tepid ap- 
plause. B —Vanessa V. Friedman 


ABIDE WITH ME E. Lynn Harris 
(Doubleday, $24.95) Ina refresh- 
ing twist on the men-are-booty- 
callin’-dawgs black romance nov- 
el, Harris revisits the lives and 
loves of five thirtysomething pro- 
fessionals in the third installment 
of his best-selling “Invisible Life” 
series. Theater Dreamgirl Nicole 
and devoted husband Jared strug- 
gle through a new life in the Big 
Apple while coping with a sweet- 
ly scheming understudy; high- 
powered gay lawyer Raymond has 
his lifestyle (and partner Trent) 
scrutinized when he’s nominated 
for a federal judgeship; man- and 
womanizing ex—football star Basil 


BEST-SELLERS 


LOVE JONES 


IME TO CRAWL out from under 
those down comforters, swad- 
died readers. Spring is definitely 
in the air, with two of romance 
queen Nora Roberts’ swoony tomes 
buzzing about the charts. In paperback, 
The MacGregors: Daniel and lan re- 
counts the ongoing saga of an attractive 
blue-blood clan whose members bicker, 
predictably fall in love, and get married; 
on the fiction list, River’s End (425,000 


copies in print after two pressruns) tells the tale of a woman 
traumatized as a child, who grows up, predictably falls in love, 


and becomes the target of a killer. Ain’t amour grand? 
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THE COVER OF UNDER- 
world’s third album is a rich, 
tranquilizing ocean blue. The 
British techno trio used 
variations on this color for 
the artwork of a previous 
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‘subtly sublime 
alented Unde 


uncharted depths. by David Browne 
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vorid plumb techne 


dise and for the single of 


their 
“Born Slippy.” But the aqua 


Trainspotting hit 


of Beaucoup Fish is deeper 


and frostier. It’s cool in the 
old-school sense—the cool 


Webster’s defines as 
“employing under- 
statement and a mini- 
mum of detail to con- 
vey information” and 
“marked by steady 
dispassionate calm- 
ness and self-control.” 

Even if blue simply 
happens to be one of 
Underworld’s favorite colors, 
there’s something symbolic 
about their choice. Whereas 
recent techno offshoots like 
big beat are making gate- 
crashing artistic and commer- 


Underworld 


Beaucoup 
Fish 


cial breakthroughs by 
taking on a charming 
loutishness, Beaucoup 
Fish strips the music 
back down to frigid 
basics. It picks up 
where founding fa- 
thers like Brian Eno 
and Kraftwerk left off 
= by concentrating on 
pared-down, melodic pieces, 
complete with what could be 
construed as verses and cho- 
DEEP IMPACT (From left) Smith, 
Hyde, and Emerson make waves 


ax YNHSO 
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ruses (never a mark of elec- 
tronica). The album is—dare 
it be said—adult, and it 
marks yet another engross- 
ing chapter in the perpetual 
evolution of techno, elec- 
tronica, or whatever term 
you prefer for this ever-mu- 
tating genre. 

You can start, for instance, 
with the opening track, 
“Cups.” It begins with a cin- 
ematic synthesizer sweep, 
which leads into a soothing 
throb of a beat—disco on 
quaaludes. A computer-ma- 
nipulated voice, not unlike 
that of a man speaking un- 
derwater, bubbles up. Before 
you know it, the cut is trans- 
formed into a beautiful, pul- 
sating song. Then a pushy 
vacuum-cleaner rhythm en- 
ters and quietly subverts 
“Cups,” transforming it into 
a denser, heavier piece that 
still retains the disquiet- 
ing glacial mood of its pre- 
ceding section. All of this 
unfolds over the course of 
nearly 12 minutes, resulting 
in something we’ve long 
been waiting for—the “Free 
Bird” of electronica! 

Beaucoup Fish lays out 
a seafood platter of like- 
minded innovations, from 
the stark electro-funk grit 
that propels “Push Upstairs” 
to the seductive vocal growl 
of “Jumbo,” which glides on 
clouds even fluffier than any- 
thing the Orb ever imagined. 
“Skym” could pass for tech- 
no’s first ballad (“I don’t 
want you to call again,” sighs 
band member Karl Hyde). 
Since their first album in 
1994, Underworld (synthe- 
sist-programmers Hyde, 
Darren Emerson, and Rick 
Smith) have been steadily 
streamlining, culminating in 
the melancholic ping-pong of 
“Born Slippy.” But Beaw- 
coup Fish feels like a stimu- 
lating new beginning. Wipe 


ILLUSTRATION BY JOHN CUNEO 


away its dusting of frost and 
you'll encounter mystery, 
beauty, and alluring rhap- 
sodies, with the warm, pul- 
sating beats serving as the 
music’s heart. 

Luckily, none of this is 
New Agey; if anything, Un- 
derworld still revel in mess- 
ing with our heads. The 
unstoppable-train wail of 
“Moaner” and chain-gang 
rhythm of “Bruce Lee” tes- 
tify to the trio’s need to lead 
us to the dance floor as much 
as to the chill-out room. 
Granted, a few tracks plow 
on a few minutes longer than 
necessary. But Beaucoup 
Fish has a cohesiveness and 
consistency absent from too 
many electronica albums. 

And it couldn’t have ar- 
rived at a better time. Ever 
since the “next big thing” 
media barrage of two years 
ago (yes, EW covered that 
waterfront too), electronica 
has endured the inevitable 
post-hype backlash. Some of 
it has been justified (the 
genre has spewed out its 
share of tedious, derivative 
crap), and some of it has been 
ridiculous: No one should 
have ever expected such 
amelodic music to top any- 
thing, except perhaps the 
playlists of daring college- 
radio stations. Beaucoup 
Fish, however, gently tweaks 
the naysayers by demon- 
strating how many more 
places this music can wander, 
how it can grow and reinvent 
itself. Albums like this (and 
Fatboy Slim’s kaleidoscopic 
You’ve Come a Long Way, 
Baby) are comparable to 
Lauryn Hill’s recent work 
in the way they make an 
overly familiar style of Se. 
music seem vital again. 
In its own lush, de- | 
tached manner, Beau- 
coup Fish is the rebirth 
of the cool. A 


This week on the music beat 


@ KNIGHT MOVES Elder teen-pop statesman Jordan Knight, 28, 
seems poised to become the second ex—New Kid on the Block— 
following Joey Mcintyre—to successfully reinvent himself. 
But his comeback album, Jordan Knight, almost didn’t make 
it to the marketplace. Seems Interscope, Knight’s label, felt the 
New Kid was old news and dropped him in early ’99 during the 
PolyGram/Universal restructuring. “I was floored,” says Knight. 
“l was ready to sell it over the Internet, just to get it out.” Knight 
then gave several songs to influential Miami radio station WPOW, 
which put “Give It to You” (his current single) into heavy rota- 
tion. Armed with proof of the tune’s viability (and no doubt helped 
by the bubblegum-pop boom), Knight struck a new deal with 
anow-conciliatory Interscope in February. Any hard feelings? 
“Not really,” says Knight. “At first | was kinda p---ed—but I’m 
in the driver’s seat now.” Interscope had no comment. 


@ MOBHITS The producers of HBO’s smash wiseguy series The 
Sopranosare taking this Mafia code-of-silence thing a bit far. 
Aspokesperson for the show confirms that a Sopranos sound- 
track is forthcoming, but the disc’s compilers refuse to dis- 
cuss its contents until they have a distribution deal. Still, you 
don’t need a wiretap to predict some likely candidates for 
inclusion—the show has already featured tunes from Nick 
Lowe, Mazzy Star, and Pigeonhed. And figure that the theme 
song—a remix of A3’s “Woke Up This Morning”—is a shoo-in. 
The song is experiencing new life at radio, and the band’s label, 
Geffen, couldn’t be happier. “When the show started to catch 
on, we said, hey, let’s see if we can make it stick,” says a Gef- 
fen spokesperson, who says the single’s rerelease is imminent. 
Maybe A3 will wind up made guys yet. —Tom Sinclair 


WHACK TRACKS An APB is out for the Sopranos CD 
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‘Echo’ System 


| The waiting was hard, but you can take it on faith 
that Tom’s latest album is primo Petty 


IN THESE POST-EVERYTHING 
musical times, there’s some- 
thing reassuring about a new 


| 


Tom Petty and the Heart- | 


breakers album. You know 
that when you plunk down 
your money for it, there’ll be 
no misguided attempts to 
sound modern, no silly trip- 
hop experiments, com- 
puter-generated noise, 
or rap flavoring; you 
can be confident the 
songwriting will be 
dead simple, catchy 
choruses will abound, 
and solos will be con- 
cise and organic. On 
the aptly titled Echo, 
jointly produced by 
Petty, Rick Rubin, and 
Heartbreaker Mike Camp- 
bell, Petty’s patented formu- 
la reverberates on every 
solidly crafted tune with the 


} 
| 
| 
| 
| 
| 


Tom Petty 


and the 
Heart- 
breakers 


Echo 
WARNER BROS. 


comforting predictability 
we’ve come to expect. 

Take “Free Girl Now”: A 
joyous thumbs-up to a woman 
who’s just jettisoned her dom- 
ineering boyfriend, it effort- 
lessly pounds its way into 
your consciousness on a 
bedrock of chiming guitars 
and insistent drum- 
ming; you’d truly have 
to hate pop music not 
to love it. Similarly, 
4 just try to resist the 
easy-rolling, harmoni- 
ca-embellished groove 
(a droll 
sketch about a spunky 
female desperado), or 
the transcendent puri- 
ty of Petty’s latest Byrds 
homage, “This One’s for Me.” 
Even a relative throwaway, 
like the Campbell-penned 
garage rocker “I Don’t Wanna 


of “Swingin’ 


) & 


JAMMIN’ ME Petty (right) and Heartbreaker Campbell play it cool 


Fight,” instantaneously hits 
the aural G-spot. 

While several of the bal- 
lads, including the title track 
and “Room at the Top,” in- 
voke the sometimes over- 
homogenized style of former 
Petty producer Jeff Lynne, 
the predominant roots-pop 
aesthetic here is of a piece 
with Petty and the Heart- 
breakers’ best work. Part of 
Petty’s charm has always 
been the apparent ease with 
which he knocks out instant 
classics, his ability to project 
passion seemingly without 


raising his pulse rate. Preter- 
naturally unruffled as always, 
the guy shows no signs of cre- 
ative slippage, no diminution 
in his belief in the eternal ver- 
ities (hooks, chops, guitars), 
no loss of rock & roll heart. If 
the shifting tides of musical 
trendiness ever threatened 
his continued relevance, you 
can be sure that, just like the 
above-mentioned heroine 
of “Swingin’,” this consum- 
mate traditionalist would go 
down fighting. Even then, he 
probably wouldn’t break a 
sweat. A- —Tom Sinclair 


EAR OF KORN Davis spins a Criie story of youth 


APRIL 108 ye 1, Oo So 


N CASE YOU’VE missed their 
multiplatinum album Follow 
the Leader, their very cool, 
Todd McFarlane-directed 
video for “Freak on a Leash,” 
or their four blistering 
tracks on the just-released 
Family Values live album, 
here’s a quick summary: Korn 
totally rock. It wasn’t always 
thus, however. Just ask frontman 


Jonathan Davis. Growing up in 
Bakersfield, Calif., Davis actually 
listened to wimpy synth-pop 
bands like (gasp!) Duran Duran. 
But that all changed when he dis- 


covered Motley Criie’s Shout at | 


the Devil. —Rob Brunner 


“l was into Bauhaus, Ministry, 
Depeche Mode, the Thompson 
Twins. Dude, | was a New Romantic! 
| was a sissy la-la. They even took 
me to the gay [students’] counselor 
just because | wore makeup. All the 
cheerleaders would come and try 
and pick up on me just for laughs. 
That hurt. And then | bought my 
first Motley Criie album. They 
looked f---in’ weird. They just 
looked mean and scary to a 15- 
year-old. The music seemed so 
heavy to me. The second week I had 
it, my dad burned it. He was a born- 
again Christian [at the time] and 
said it was full of demons. It was. | 
loved that album. | still do.” 


SNINLY NALHWH FALLS 


Ava 


VNLOu/NITVH 


THE MAN WHO WOULD BE KING 


\ 


AKE A black-leather-clad Elvis 
impersonator known as the 
King, have him record a passel 
of songs by deceased rock 
stars, and call his just-released 
Stateside debut Gravelands. 
How’s that for a concept album? 

The King—a.k.a. James Brown, a 31- 
year-old Belfast postman with five 
kids—got his break in ’97 when his aunt 
nudged him on stage at a local club to 
sing “Suspicious Minds.” His uncanny 
vocal Elvisness led to steady gigs; a year 
later, Gravelands, produced by Irish 
rocker Bap Kennedy, was released. Once 
the singer and producer put together a 
list of songs Elvis should have sung— 
Kurt Cobain’s “Come as You Are,” Bob 
Marley’s “No Woman No Cry,” and Eddie 
Cochran’s “Something Else”—Brown 
realized “we’d stumbled upon a theme. 
They were all dead!” 

Before you could say “rock & roll 


i 
| 


heaven,” “Come as You Are” was a Euro 
hit and Brown was on sabbatical from 
the Royal Mail. Germany loved him so 
tender, he did a Burger King commercial 
there “on the condition that it wasn’t a 
mockery of Elvis.” While touring has him 
lonesome tonight (“Il miss my wife and 
kids”), he’s thrilled with the “handed to 
me on a platter” success. Still, says 
Brown, “if Priscilla or Lisa Marie told me 
tomorrow that they were offended by 
this whole thing, I’d stop. Honestly.” 

What’s next? Brit pop star Robbie 
Williams recently caught the King’s 
tongue-in-cheek, hip-wigglin’, hunka- 
hunka burnin’ show and asked Brown 
to join his U.S. tour, and a Gravelands 
follow-up is planned. Just don’t expect 
the mailman to deliver “Return to 
Sender.” “The post office would prob- 
ably love it,” admits Brown, “but the 
master has already made the master- 
pieces.” —Beth Johnson 


RAISING SPIRITS Brown conjures up Hendrix and others by way of Elvis 
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VENGABOYS “We Like to Party!” 
(Groovilicious) Attention, lovers of 
cheeseball club music. The Venga- 
boys’ hit combines a campy disco 
beat, party-girl vocals, and a killer 
hook in the form of a ship horn in 
full blare. What began as a beach 
anthem in Ibiza, Spain, is becoming 
a Stateside smash on the increas- 
ingly Euro-driven U.S. charts. And 
why not? It’s too willfully silly to 
resist. B+ —Jim Farber 


VARIOUS ARTISTS Virgin Voices: A 
Tribute to Madonna, Volume One 
(Cleopatra) There’s nothing overt- 
ly mysterious about Madonna— 
her music is fairly heart-on-sleeve 
apparent. Still, over half the artists 
on this cover record don’t seem to 
get her at all. Techno-fluffsters 
3erlin pad through “Live to Tell” 
like a milk-licking kitten, and An- 
nabella Lwin yips whipped-puppy- 
ish over “Like a Virgin.” Only when 
Loleatta Holloway and KMFDM 


© 1999. BaW.T.Co: 
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pounce like panthers on their re- 
spective tracks (“Like a Prayer,” 
“Material Girl”) is the dise worthy 
of its subject. C+ —Tom Lanham 


MO B. D. Gangsta Harmony (No Lim- 
it) As the groove genius behind 
Master P’s production posse Beats 
by the Pound, Mo B. D. has demon- 
strated whale-size studio talent. On 
his solo debut, however, he makes 
like a classic R&B lover man— 
with a ruffneck edge. He reminds 
his intended she “Fell n Love w/a 
Gangsta” and finds romance in 
“Shoot’m Up Movies” alongside 
blazing cameos from the No Limit 
family. Best of all, he displays a 
surprisingly rich love for classic 
soul sonics. B+ —Matt Diehl 


MARY LEE’S CORVETTE True Lovers 
of Adventure (Wild Pitch) What 
drives Mary Lee Kortes’ sopho- 
more vehicle is her lovely, nu- 
anced voice and deft storytelling. 
Kortes and her band have a wide- 
open range, throwing accordion, 
cello, and tamboura into their tex- 
tured pop-rock-folk mix. From 


X 


UNLUCKY STAR An immaterial tribute to the Material Girl 


hit-ready rockers to a poignant 
tale of abuse (“Why Don’t You 
Leave Him?”), Corvette comes 
option-loaded. Here’s hoping True 
Lovers shifts this indie career into 
higher gear. B+ —Beth Johnson 


USHER Live (LaFace) Usher is a 
good-looking hunk with a smooth, 
soulful voice and a crew of sexy 
dancers, and the frenzied shrieks 
that punctuate these songs are 


proof he knows how to get his au- 
dience going. But what they see, 
we don’t get, and without the 
visuals, this collection of hits— 
all of his, and some of Bobby 
Brown’s—makes me wanna... 
yawn. C —J.D. Considine 


LIAM HOWLETT Prodigy Present 
the Dirtchamber Sessions Volume 
One (XL/Beggars Banquet) It’s 
hard to discern the logic behind 


Box Kings, 16 mg. “tar. 1.2 mg. nicotine av. per cigarette DyRIt 


SURGEON GENERAL'S WARNING: Smoking 
By Pregnant Women May Result in Fetal 
Injury, Premature Birth, And Low Birth Weight. 


ILLUSTRATION BY ROBERT OE MICHIELL 


WINNER OF THE WEEK 


Baz Luhrmann 


The director of William 


Shakespeare’s Romeo + 
Juliet scores an unlikely 
hit with “Everybody’s 
Free (To Wear Sun- 
screen),” a spoken- 
word recording that 
offers such advice as 
“Floss.” Much ado about 
nothing, we say. 


this remix project by Prodigy’s 
Howlett. Instead of trying to 
trigger a digital firestorm by 
channeling old-school samples 
into an album-length party mix, 
he artlessly strings together a 
bunch of obvious songlets and 
winds up with the electronic 
equivalent of those horrid Stars 
on 45 records from the early 
1980s.CG+ —Marc Weingarten 


TAL BACHMAN Tal Bachman (Co- 
lumbia) On this winsome debut, 
the son of Guess Who/BTO axman 
Randy Bachman makes infectious 
pop-rock that’s closer in spirit to 
Badfinger than to his dad's blue- 
collar stomp. The younger Bach- 
man’s impeccably crafted tunes, 
from surging wide-screen epics 
(“She’s So High”) to bittersweet 
adult lullabies (“If You Sleep”), 
make this one of the most sa- 
tisfying pop dises in recent mem- 
ory. B+ —Scott Schinder 


VARIOUS ARTISTS Planet V (U/tra) 
Is drum-and-bass a casualty of 
the club wars, overtaken by new 
dance-music forms? Not from the 
sound of this compilation, which 
features two CDs’ worth of new 
beat-burners from such kings of 
the jungle as Roni Size and Dillin- 


ja. What this collection mostly af- 


firms is the stylistic breadth of 
the genre; from sci-fi symphonics 
and techno brutalism to organic 


jazziness, every track is out of 


this world when it comes to the 
dance floor. A- —MD 


Reissues 
ROBERT WYATT EPs (Thirsty Ear) 


Wyatt, onetime drummer/compos- 
er with Brit experimentalists Soft 
Machine, became a paraplegic in 
1974, but his condition hasn’t pre- 
vented him from recording a pas- 
sel of elegantly affecting, ineffably 
pure avant-pop/jazz platters in the 
years since. This career-spanning 
collection of five EPs probably 
won’t expand his cult, but it does 
constitute an eloquent testament 
to his singular talents. And his 
beatific “I’m a Believer” stands as 
perhaps the greatest Monkees 
cover ever.A- = —Zom Sinclair 


Country 


MANDY BARNETT I’ve Got a Right to 
Cry (Sire) Push the button and it 
sounds like Nashville, 1960: tin- 
kling piano, cooing chorus, Pat- 
sy Cline. Here’s a 1999 time eap- 
sule of producer Owen Bradley’s 
classic countrypolitan sound, with 
Bradley himself in the booth 
(he cut four tracks before his 
death last year). That doesn’t 
necessarily make this less formu- 
laic than the latest hat act, but 
Barnett does have a fabulous 
voice; she needs one to do sucha 
good Patsy. B- —Tony Scherman 


MONTGOMERY GENTRY Tattoos and 
Scars (Columbia) This Kentucky 
duo, made up of Eddie Mont- 
gomery (John Michael’s brother) 
and Troy Gentry, play what they 
call “pure whupass country,” a 
testosterone-laden brand of 
hooky, hardcore fare spiced with 
heavy Southern rock. “Hillbilly 
Shoes,” a rowdy declaration of 
backwoods pride propelled by 
searing electric guitars, is al- 
ready making tracks at radio. 
Maybe country’s done been polite 
too long. B —Alanna Nash 


Jazz 


JOHN McLAUGHLIN Remember 
Shakti (Verve) With his late-’70s 
group Shakti, lateral-thinking 
jazz guitarist McLaughlin bridged 
the mutually admiring but seem- 
ingly disparate worlds of jazz 
and Indian classical music. Now 
they’re at it again, just in time 
for the new world-musie boom. 
Five live extended tracks spread 
over two CDs capture the odd 
but empathetic link between 
McLaughlin, tabla virtuoso Zakir 
Hussain, ghatam player T.H. 
Vinayakram, and noted bansuri 
flutist Hari Prasad Chaurasia, as 
they explore uncommon common 
ground. A- —Josef Woodard 


Morereviews at www.ew.com 
(AOL keyword: EW) 


THE CHARTS 


ANDREA THE GIANT 


OOK OVER there—it’s the 

Easter Britney! Miss Spears 

minted 273,000 more al- 
bums for her young fans. This 
week’s Baby sales total, up from 
a mere 168,000 last time, repre- 
sented a quite remarkable hop. 
Lending a slightly more solemn 
tone to Holy Week was the high- 
est debuter, angelic Andrea Bo- 


ANDREA BO 


celli, whose Sogno came in at No. 4 with 149,000 copies sold. 
But the frat crowd didn’t leave for spring break empty- 
handed: The metallic Family Values Tour ’98 compilation 
moved 98,000 for a No. 7 entry on the bunny trail. 


POP ALBUMS 


LAST WEEK WEEKS ON CHART 
1 1 BRITNEY SPEARS ...Baby One More Time, Jive. ......... 00 e00 ee 12 
2 3 TLC Fan Mail, LaFace/Arista 
3 2 EMINEM 
The Slim Shady LP, Aftermath Entertainment/Interscope 
a4-— ANDREA BOCELLI Sogo, Philips ..............0020ce cece eee eee 1 
5 6 THEOFFSPRING Americana, Columbia..................000005 20 
6 5 SHANIA TWAIN Come On Over, Mercury Nashville .............. 14 
7 — _ VARIOUS ARTISTS Family Values Tour ’98, Immortal/Epie ........ 1 
8 4 RU RYN erase ste venacaran att trceta ek pinata te aiorate Sto ea/erareha no Rieter sok 32 
The Miseducation of Lauryn Hill, Ruffhouse/Columbia 
Sues EN SYNCENISHCARGAgt naire teach dca cerleaaed 54 
10 8  DIXIECHICKS Wide Open Spaces, Monument/Sony ............. 62 
Paes sieome 
1 > The :PanMai) GalbacelAristauuchmi sent tes acs cess ee ce chase 6 
2 1 EMINEM Soest itis ferent eerie aes ested Wt e a, ok in ke Fold noise emeatns 6 
The Slim Shady LP, Aftermath Entertainment/Interscope 
3 3 SOUNDTRACK Life, Rock Land/Interscope ................:..4. 3 
4 5 LAURYN HILL 32 
The Miseducation of Lauryn Hill, Ruffhouse/Columbia 
5 7 JUVENILE 400 Degreez,Cash Money/Universal ................ 22 
6 9 LGR SS soe ardey Bilbo ACF h.to 0d Oo Seo DE Ia aGneS Bore 16 
Flesh of My Flesh, Blood of My Blood, Ruff Ryders/Def Jam 
7 6  GINUWINE 100% Ginwwine, 550 Music ................00000 eens 3 
4 BLACKSTREET Finally, Lil’ Man/Interscope .............+.0-4-5 2 
9 BE SILK OIA Kita presen ar at tinn oes het bs)so) <ces Wl Lene eeeiecy 
10 «614 ©~©6 112 Room 112, Bad Boy/Arista 


POP CATALOG ALBUMS 


1 1 METALLICA Metallica, Blektra ...........eccee cece rere ences 399 
2 2 BOB MARLEY & THE WAILERS Legend, Tuff Gong/Island .......... 511 
3 4 — SHANIA TWAIN The Woman in Me, Mercury ..........2..+.055 214 
i POSAt 9 SPICE GIRLS Sree: (VAIO os 6a sacs na tere sists a A aera «meanest 13 
5 3 BOB SEGER & THE SILVER BULLET BAND Greatest Hits, Capitol. . . .232 
6 7 sKORN|Korh; ImmortaVEpic-..; 255 fc: 22 cote ee. se aeke 108 
7 PINK FLOYD Dark Side of the Moon, Capitol ...............6. 1,150 
8 1 SUBLIME Sublime, Gasoline Alley/MCA ............6..00000- 138 
9 12 JIMMY BUFFETT Songs You Know by Heart, MCA............. 424 
10 WwW KORN Life Is Peachy, Immortal/Epic ..............0 060s eee ee va} 


©1999 BPI COMMUNICATIONS INC./SOUNDSGAN INC. USED WITH PERMISSION FROM BILLBOARD, APRIL 17, 1899. 
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Meet Joe 


Blac 
UNIVER 


$106.99 ON TAPE 
$26.98 ON DVD 
RATED PG-13 


Beloved 
TOUCHSTONE 
$106.99 ON TAPE 


APRIL 


RATED 


tto the Qui 


Wanna see Meet Joe Blac 2 otherworldly | 
anguish of Beloved in about <¢ uctions | 
to make these three-hour bor yy ataclip. by Mike D’Angelo 
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$29.99 ON DVD 
MAY 18 


“THIS FILM HAS BEEN MODI- 
fied from its original version,” 
states the disclaimer that 
begins many a videocassette. 
“It has been formatted to fit 
your TV.” Why stop there? 
Some movies would benefit 
from another warning: “This 
film needs modifying. Keep a 
finger on the fast-forward 
button.” Two egregious cases 
in point: Meet Joe Black, 
Martin Brest’s three-hour 
remake of 1934’s unassum- 
ing Death Takes a Holiday, 
and the 174-minute Beloved, 
Jonathan Demme’s solemn 
adaptation of Toni Morri- 
son’s acclaimed novel. Pur- 
ists may insist on watching 
from beginning to end, 
but for the curious or 
overbooked, here are the 
can’t-miss scenes. 
MEET JOE BLACK 
* Brad Pitt appears as a 
glib lawyer whose toned bod 
will be borrowed by Death 
himself. Enjoy the cocky grin; 
it’s 
nambulistic stare. 

Our blond boy is hit by 
not one but fvo speeding cars 
in a truly startling shot com- 
puter-graphics fans will savor. 

The plot kicks in as 
Death offers to prolong the 
life of ailing tycoon An- 
thony Hopkins (typi- 
cally assured and un- 
derstated) in exchange 
for a tour of earth’s 


soon replaced by a som- 


k 
SAL 


quotidian wonders. 
First reference 
to peanut butter, with 
which Death becomes 
unaccountably obsessed; 


13 
R in a product-placement 
= coup, three brands are 
named in roughly 10 seconds. 
In a surreal scene with a 

West Indian who sees him for 
the spirit he is, Brad adds a 
Caribbean patois to his un- 
steady repertoire of accents. 
Pitt’s sex scene with the 
tycoon’s daughter (Claire For- 
ILLUSTRATION 


BY 


lani) bucks convention by let- 
ting her be the aggressor, and 
ends with a comparison of 
lovemaking and peanut butter. 
(Death Takes a Holiday would 
have ended 25 minutes ago.) 
02:30 The skippable corpo- 
rate-takeover subplot, in 
which Hopkins’ right-hand 
man attempts to gain control of 
the company, comes to a climax. 
Death poses as an IRS agent 
(death and taxes, don’tcha 
know) in a scene so over-the- 
top ludicrous it’s refreshing. 
02:40 Hopkins invests his 
farewell scene with far more 
dignity than it deserves. 
BELOVED 

00:01* We join a poltergeist- 
related disturbance already 
in progress: screams, flying 
objects, a dog with one eye 
torn from its socket. Not 
since Lethal Weapon 2 (also 
with Danny Glover) kicked 
off mid-car chase has a movie 
wasted so little time grabbing 
you by the throat. 

00:09 Itinerant worker Paul 
D (Glover) cautiously enters 
the home of former slave 
Sethe (Oprah Winfrey), which 
looks more like the portal to 
hell. Who expected an Oprah 
movie to be this creepy? 
00:30 The plot kicks into 
gear, as the mysterious title 
character (Thandie Newton) 
emerges from a swamp, cov- 
ered with crawling insects, 
seeking Sethe’s house and a 
jar of Jif...wait, wrong movie. 
00:36 Beloved speaks for the 
first time, her rasp sounding 
remarkably like E.T.’s. 

01:03 Beloved and Sethe’s 
headstrong daughter Denver 
(Kimberly Elise) bond, with 
Denver quizzing her new sis- 
ter about her past and receiv- 
ing disturbingly vague replies. 
This tender scene demon- 
strates why, in a just world, 
both Newton and Elise would 


*00:00:00 Studio logo appears 


have vied for Best Supporting 
Actress a few weeks ago. 

01:49 Sethe’s horrible secret is 
revealed in one of many yellow- 
tinted flashbacks. This should 


be the climax; in fact, there’s 


more than an hour to go. 


cret is revealed (though those 
who watch the entire movie 
will have guessed it long be- 
fore). Still about an hour to go. 
02:03 Condensing feverishly, 
Demme trots out the old 
changing-seasons montage. 


calendar pages, Jonathan? 

02:26 A memorably freaky 
scene that finds a ladies’ aux- 
iliary group chanting prayers 
at a naked, pregnant, de- 
ranged Beloved. Cue the 
half-hour-long denouement. 


01:56 Beloved’s 


horrible se- 


What, no rapidly flipping 


Joe Black: C Beloved: B- 


A TV SET THAT RIVALS HIGH-DEF 


NN 


DTV, also known as digital TV, 
doesn’t just stand for High Def- 
inition these days—it stands for 
Huge Disappointment, Heinously 
Delayed, and Humongous Down 
Payment. The first digital HDTV 
sets to roll into stores are ab- 
surdly pricey (ranging from 
around $5,000 to as much as $25,000), there’s 
precious little high-def broadcasting avail- 
able as yet, and there’s still been no formal 
roll-out of high-def cable service (standards 
aren’t locked in). So if you’re hungry fora 
visual upgrade and have money to spend, you 
might focus instead on a new pair of non- 
digital TVs from Sony. 

Lumpily christened the FD Trinitron Wega 
(pronounced VAY-guh) XBR200 line, the new 
sets are the first virtually flat “tube” TVs 
ever and are available in two screen sizes, 
32-inch (typically $1,800 in stores) and 36- 
inch ($2,400). Why pay that? Because the 
Wegas can take any existing analog image 
sources, from low-end VHS to broadcast to 
DVD, and tweak their definition—right out 
to the farthest corners—more pleasingly 
than any non-HDTV set I’ve seen. Since TV, 
cable, and video are sure to stay pre- 
dominantly analog for at least several 
years, why not savor analog’s last stand? 

Watching Ally McBeal on a 32-inch XBR200, 
I swore | saw Calista Flockhart’s collarbone 
protruding ever so slightly more with each 


passing week and saw the faintest sign of 


blue blood pulsing through veins in her pale 
forehead. During ER, | deciphered tiny signs 
I'd never noticed before: “Please turn 
pagers and cell phones off,” read one near 
the OR (now, that’s detailed set decoration). 
The best DVDs, like The Wizard of Oz, looked 
thrillingly three-dimensional, with black 
shadows so deep and dark it’s hard to figure 


ILLUSTRATION BY CHRISTOPH NIEMANN 
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out how a screen that’s gray when it’s off 
could produce them. Thanks to the flat 
screen and squared-off edges, movies 
watched on it also feel thoroughly cinematic 
—yet with so much detail and color that a 
Wega beats most multiplex projectors. 

Major caveat? Two words: big backside. 
Despite misleading illustrations in bro- 
chures, the Wega’s chassis isn’t remotely 
slim. The 32-inch-diagonal-screen version is 
nearly 2 feet deep, making it the Jennifer 
Lopez of TVs. The 36-inch model weighs more 
than 200 pounds, enough to buckle many a 
particleboard stand. But hey, it’s worth 
upgrading the furniture. It may weigh a ton, 
but the image quality of a Wega is enough 
to make you light-headed. —Steve Daly 
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The Week 


APT PUPIL lan McKellen, Brad Ren- 
fro (Columbia TriStar, R, $104.99 
on tape, $26.99 on DVD, April 13) 
This latest effort from The Usual 
Suspects director Bryan Singer 
doesn’t succeed in its examination 
of how the human heart can fo- 
ment horrific evil. Todd (Renfro) is 
a smart, morally vacant teen who 
happens upon a Nazi war criminal 
(McKellen) living in his small Cali- 
fornia town. Threatened with dis- 


—— 
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covery, the old man answers the 


boy’s ghoulish queries about the | 


camps—first reluctantly, then with 
relish. This adaptation of a Stephen 
King novella averts its gaze from 
the heart of darkness—that Todd 
could be a nouveau Hitler youth. 

fet sneering Renfro is perfectly 
cast and McKellen, in another 


wily performance (a blend of his | 


roles in Gods and Monsters and 
Richard IID), makes an apt death’s- 
head with a soul full of schaden- 
freude. C+ —Joe Neumaier 


Academy Award - Winner’ 
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ONE TOUGH COP Stephen Baldwin, 
Chris Penn (Columbia TriStar, R, 
$98.99 on tape, $26.99 on DVD, 
April 13) Honest cop Bo Dietl 
(Baldwin) is all tough-guy swag- 
ger and raspy platitudes as he 
faces off against nosy feds, eye- 
rolling thugs, and a cocky lieu- 
tenant while using his Mob con- 
tacts to investigate the rape of a 
nun. Brazilian director Bruno Bar- 
reto (who directed last year’s Best 
Foreign Language Film nominee 
Four Days in September) brings 
some energy to the action, but ult- 
imately drains his film by under- 
scoring the message that Dietl’s a 
really, really good cop. Not sur- 
prisingly, the real Diet] executive- 
produced, G —Bilge Ebiri 


| AMBUSHED Courtney B. Vance, Vir- 


ginia Madsen (HBO, R, $71.99 on 
tape, April 13) This made-for-cable 
movie about a black cop (Vance) 
trying to protect the young son of a 
murdered Klan leader begins with 
palpable racial tension and gritty, 


| believable characters. But the sto- 


ry gives way to predictable plot 
twists and cartoonish white su- 
premacist villains. The scenes be- 
tween Vance and the boy (Jeremy 


Lelliott), though, are effective, full | 


of coiled, genuine rage. B- 


LIES AND WHISPERS Gina Gershon, 
Rade Serbedzija (A-Piw, R, $94.98 
on tape, April 13) Gershon and 
Serbedzija are vibrant, sensual ac- 


tors, but they don’t click in this | 


dreary drama about an American 
doctor in Prague (Gershon) who 
finds happiness with a local liter- 
ary lion. When she discovers that 
her Czech grandfather was a Nazi, 
both their lives fall apart until they 
decide the love affair is all they 
truly care about. The film too 
comes undone when contemplating 
questions of Holocaust guilt and 
forgiveness. G —Michael Sauter 
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Rabbit Food 


A forthcoming video 
adaptation of the kiddie 
classic Pat the Bunny 


THE WEEK 


will be promoted on... 
heads of lettuce. Titanic 
didn’t need iceberg. 


THE FURY WITHIN Ally Sheedy, Cos- 


| tas Mandylor (Paramount, PG-13, 


$64.99 on tape, April 13) Before re- 
viving her career with last year's 
indie rave High Art, Sheedy was in 
stuff like this frightless made-for- 
cable thriller, as a too-perfect wife 
whose repressed emotions about 
her imminent divorce come roaring 
out like monsters from the id. Mix- 
ing ideas from Poltergeist and Bri- 
an De Palma’s The Fury (without 
their malevolent sense of fun), the 
film is sometimes predictable, at 
other times illogical, and always 
derivative. C- —MS 


BASIL Jared Leto, Christian Slater, 
Claire Forlani (Touchstone, R, 
$103.99 on tape, April 13) Picture a 
pair of Labrador puppies trying to 
dog-paddle the Atlantic and you'll 
have an idea of the situation engulf- 
ing heartthrobs Leto and Slater. 


Los Angeles Times 


“A TRIUMPH. RIVETING FILMMAKING!” 
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This Victorian melodrama calls on 
them to wear period costumes, 
speak with accents, and exhibit 
dramatic skill all at the same time. 
Though chockful of lust, betrayal, 
revenge, and snobbery, the script 
doesn’t make their job any easier. 
D —Caren Weiner Campbell 


CONSPIRATORS OF PLEASURE Peter 
Meissel, Gabriela Wilhelmova (1997, 
Kino, wnrated, $79.95 on tape, 
April 13) Czech filmmaker Jan 
Svankmajer takes a playful, surreal 
peek at the private lives of six men 
and women whose quest for the 
ultimate erotic fix involves elabo- 
rate, fetishistic rituals. A postal 
worker sucks tiny balls of bread 
up her nose; a matronly dominatrix 
constructs a life-size, anatomically 
correct straw man. Weird stuff, 
but Svankmajer transcends kinky 
clichés by observing his characters’ 
peculiarities with the keenness of 
a documentarian and the imagina- 
tion of a poet. B+ —Tim Purtell 


THE MOTHER AND THE WHORE Jean- 
Pierre Léaud, Bernadette Lafont, 
Frangoise Lebrun (New Yorker, un- 
rated, subtitled, $94.98 on tape, 
April 13) An epic, impressionistic 
talkathon, Jean Eustache’s 1973 


new-wave landmark explores the 
psychopathology of everyday love. 
Léaud is a womanizing loafer who 
spends his days at Left Bank cafés 
spinning his intellectual wheels. 
Lafont is the shopkeeper off of 
whom he sponges, and blank-faced 
Lebrun the loose nurse he’s lately 
bedding. As the three talk and talk 
about sex, we’re lulled into the 
rhythms of half-cracked conversa- 
tions and absorbed by rawness of 
feeling. B+ —Troy Patterson 


New on DVD 


Steven Spielberg gave a nod to the 


| big daddy of dino flicks by using the 


same title as THE LOST WORLD (7925, 
Image/Slingshot, unrated, $19.99) 
.... Sigourney Weaver goes ape in 
GORILLAS IN THE MIST (2988, Uni- 
versal, PG-13, $26.98), which has a 
special featurette.... Terry Gilliam’s 
THE ADVENTURES OF BARON MUN- 
CHAUSEN (7989, Columbia TriStar, 
PG, $29.98) is terrific eye candy.... 
THE DOORS COLLECTOR’S EDITION 
(1995, Universal, unrated, $34.98) 
is a Dionysian overdose of three 
concert films. —Michael Giltz 


Morereviews at www.ew.com 
(AOL keyword: EW) 


PISTOL-PACKIN’ MAMAS 


OW THAT THOMAS HARRIS has finally delivered a Silence 
of the Lambs sequel to his publisher, Jodie Foster could 
be gearing up to reprise her performance as the FBI’s 
Clarice Starling. Though she’s the only one to have won an 
Oscar for her role, Foster isn’t the only lady fed in the movies. 
Can you match the woman with the film that gave her a badge? 
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THE CHARTS 


TOONIN 


OLL OUT thered carpet for 

The Rugrats Movie. Two 

weeks after becoming the 
first non-Disney animated film to 
break the $100 million mark at the 
box office, Paramount’s feature- 
length adaptation of the Nick- 
elodeon children’s program re- 
turned to its small-screen roots, 
selling a sensational 62 copies per 


store. That’s the strongest debut since The Lion King Il: Simba’s 
Pride roared onto tape last October. What’s more, the video 
scampered out of the average store another 35 times as a 
rental. Allin all, the Rugrats kids are muchbetter than alright. 


TAPE RENTALS 


LAST WEEK WEEKS ON CHART 
1 1 THE WATERBOY Adam Sandler, Towchstone..........00. cee eee 3 
2 2. MIGHTY JOE YOUNG Charlize Theron, Walt Disney.............. 2 
3 —  THERUGRATS MOVIE Animated, Paramount.................055 1 
4 3 WHAT DREAMS MAY COME Robin Williams, PolyGram ........... 4 
5 5 PLEASANTVILLE Tobey Maguire, New Line...............0.000- 2 
6 4 THERE’S SOMETHING ABOUT MARY Cameron Diaz, Fow........... 9 
7 6 SNAKE EYES Nicolas Cage, Paramount. ..........00seeee eee ees 7 
8 8 SOLDIER Kurt Russell, Warner............0...0c cece eee ee eee 5 
9 7  EVERAFTER Drew Barrymore, F0r........c0csesseeneeeceeens 5 

10 = BRIDE OF CHUCKY Jennifer Tilly, Universal ..............2.2045 2 

_ TAPE CARESS 
1 — THE RUGRATS MOVIE Animated, Paramount, $26.95 ............. 1 
2 1 MIGHTY JOE YOUNG Charlize Theron, Walt Disney, $24.99........ 2 
3 2 TAE-BO WORKOUT Billy Blanks, Ventura, $39.95 ............... 13 
4 3  EVERAFTER Drew Barrymore, Fow, $19.98 ........0..0cecee eee 6 
5S 5 MULAN Animated, Walt Disney, $26.99 ......0....0.c cece eens 9 
6 4 101 DALMATIANS Animated, Walt Disney, $26.99............0555 4 
im 6  ANTZ Animated, DreamWorks, $26.99 .....0.0.. 00000 c eee eens 7 
8 8 AUSTIN POWERS: INTERNATIONAL MAN OF MYSTERY.............. 56 

Mike Myers, New Line, $14.98 
9 9 CRUNCH TAE BOXING WORKOUTS: KICKOLOGY..................-+ 6 
& TAE BOXING JAM Billy Blanks, Anchor Bay, $14.98 
40 7 THE RESCUERS Animated, Walt Disney, $26.99 ...........0-.005 2 
oP Ry KENNEDY CENTER HOMECOMING ............-.00 eee ee eee erence 2 
Bill & Gloria Gaither, Spring House, $29.98 
2 1 ’N THE MIX WITH 'N SYNC BMG, $19.95. ...........00 000 ccc eee 20 
3 2 STAY THE SAME Joey McIntyre, Colwmbia/Sony, $3.98 .......... 3 
4 — USHER 'LIVE‘BMG SLECOD i .2cles arestrare vad sels at Siete ayaa ah che, Yae'e 1 
5 8 SINGING IN MY SOUL Various, Spring Hill, $29.98 ©. ......0.00055 7 
6 4 ALL ACCESS VIDEO Backstreet Boys, Jive/Zomba, $19.98. ....... 43 
7 © HELL FREEZES OVER Hagles, Geffen/Universal, $24.98....... 158 
8 3 JANET JACKSON: THE VELVET ROPE TOUR LIVE IN CONCERT......... 3 
Image, $19.98 
9 5 A NIGHT OUT WITH THE BACKSTREET BOYS Jive/Zomba, $19.95... . 20 
10 6 CUNNING STUNTS Metallica, Hlektra, $19.98 .......00..0..00008 16 


SOURCE: VIDEO BUSINESS FOR THE WEEK ENDING APRIL 4, 1999 
MUSIC DATA: BILLBOARD FROM THE ISSUE DATED APRIL 10, 1999 
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Rockett Attack 
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Now that pioneering game company Purple Moon has been swallowed 
by Mattel, what’s a computer-savvy girl to do? by Noah Robischon 


ROCKETT MOVADO WAS SUP- 
posed to be the anti-Barbie. 
The star of Rockett’s World, 
a series of “Friendship Ad- 
venture” CD-ROMs aimed at 
young girls, she has an awk- 
ward adolescent body and 
copes with woes normal to a 
13-year-old. In truth, though, 


Rockett’s innocent demeanor | 


represented the culmination 
of four years of meticulous re- 
search on how preteen girls 
spend their computer time. 
The research, which Silicon 
Valley’s Purple Moon used to 


create her, paid off: In 1998 the | 
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company had $5 million in | 


sales. Unfortunately, it was 
also burning cash creating 
seven new games—and went 


bust this February as a result. | 


“Our goal was to build a na- 
tional brand, [which] is an ex- 
pensive idea,” admits founder 
Brenda Laurel, a 20-year in- 


dustry vet. Then, in March, | 


Purple Moon’s adventure took 
an even stranger turn when it 
was acquired by Mattel Inc. 
Suddenly, Barbie looked like 
Rockett’s bestest buddy. 

Did Mattel save Purple 
Moon, or help kill it off? It de- 


pends on who you ask. In 
1998, Barbie CD-ROMs made 
up six of the top 10 girls’ soft- 
ware titles—and that number 
is likely to grow. Mattel has 
been on a shopping spree, 
buying the Pleasant Co., cre- 
ators of the American Girl 
line of dolls and its CD-ROM 


spin-off last June and, in De-. 


cember, merging with the 


Learning Company, owner of 
the Carmen Sandiego and 
Madeline game titles. The up- 
shot of this binge? Mattel will 
soon control 87 percent of all 
girls-software revenues. 


“They've bought any com- 
petition they’ve seen coming,” 
says Laura Groppe, president 
and CEO of Girl Games Inc., 
whose game Teen Digital 
Diva is targeted to post-Bar- 
bie girls. But, Groppe adds, 
big corporations like Mattel 
often squish the upstart com- 
panies they buy, and instead 
of creating new products, 
“tend to just milk milk milk 
the brands [they’ve] got.” 

No one denies that the 
genre needs innovation. There 
are only 91 PC games market- 
ed specifically to girls, and 
they often employ stereo- 
typed themes like horseback 
riding, hairstyling, and fashion 
designing. Purple Moon was 
one of the first companies to 
design a new style of girl 
game, where making friends 
or enemies depends on how 
players interact with virtual 
characters. But selling such 
games turned out to be diffi- 
cult. For Rockett to become 
half as famous as Barbie, says 
Purple Moon CEO Nancy 
Deyo, “a smaller company 
would need twice the budget.” 

The new owner is taking 
the high road, of course: The 
acquisition of Purple Moon 
“fs a continuation of our com- 
mitment to introduce the com- 
puter to every girl in the 
country,” says Mattel Media 
president David Haddad. But 
Purple Moon’s absorption into 
the Barbie clique could mean 
that girls have even fewer 
software choices: Mattel has 
not decided whether it will 
continue producing Rockeit’s 
two sibling series, Starfire 
Soccer Challenge and Secret 
Paths. What happens next 
may play like a scene from 
one of Purple Moon’s games: 
Hither Barbie will become 
Rockett’s new best friend—or 
snub her in the cafeteria. m 


Hotlink to The Web Guide at 
www.ew.com (AOL keyword: EW) 
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McCONAUGHEY: LANCE STAEOLER/OUTLINE: MARIO PARTY PHOTOGRAPH BY ANTHONY VERDE 


CYBERTALK 


OPIT TAKE 


<< “You want to talk about 
great things about being famous? 

| get to do a wild clear-the-table, 
feeding-grapes, sucking-fingers, 
swapping-spit love scene with Eliza- 
beth Hurley.” —Why EDtv’s MATTHEW 
McCONAUGHEY really likes his Job, 


on E! Online 
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I resisted the betief that Hollywood is a men’s 
town and women aren’t given an equal break...| just find it 
a little whiny.” —JAMIE LEE CURTIS eschewing the “no 


good roles” stance, on AOL’s Regal Women’s Show 


“We are fighting for peace and love, we are not 


fighting for war.” —Serb commander ZELJKO “ARKAN” 


RAZNATOVIC, on MSNBC Online 


A NEW ‘STAR WARS’ GAME 


Flying Solo 


AT LAST: In Star Wars X-Wing Alliance, LucasArts’ new space-combat 
blaster for PCs, players finally get to fly the beloved Millennium Falcon 
into battle against the Galactic Empire. But while settling into Han Solo’s 
pilot seat is definitely a thrill, there appear to be a few amenities that 
LucasArts has inexplicably forgotten. —Mark Brooks 


TEN ITEMS WE WOULD HAVE PACKED 


Five-ton bag of Wookiee litter 
E) Imperial Easy-Bake Oven 
(roasts two Ewoks in three minutes) 
EI Kegs of Lando Calrissian’s 
favorite Bespin brew. Who needs 
the Force when Colt 45 works 
every time? 

fi Intergalactic 8-track 
compilation of K-tel’s The 
Galaxy’s Greatest Hits, including: 
“Darth Vader Eyes,” “OK 
Android” and “The Miseducation 
of Anakin Skywalker” 

Toilet 

Four-ounce jar of Scale-So-Soft 
Emperor Palpatine Facial Cleanser 
EB Box of “Jolly Vader” Jawa- 
flavored candy sticks 


Martha Stewart’s Guide to 
Cleansing the Galaxy of Rebel Scum 
Dagobah Press best-seller Big 
Force, Little Saber: Yoda’s 101 
Love Tips of Tiny Jedi Masters 

El Opening-day pass to The 
Phantom Menace. 


ILLUSTRATION BY MARK ZINGARELLI 


snagged the top console spot 
from the reigning PlayStation 
wrestling title WOEW/NWO Thun- 


TOP SOFTWARE 


‘PARTY’ TIME 


INTENDO had cause for 
celebration this month 
as Mario Party handily 


der. How can a video board game beat the spectacle of 
hands-on grappling with stars of the world’s hottest 
pseudo-sport? This little board game has a few celebs of 
its own: Mario, Donkey Kong, Princess Peach, Yoshi, Luigi... 


TOP 20 CD-ROMS 
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LAST MONTH 
TURBOTAX Intuit, 2 Cocina acne teens ates acuia cinlele a cra’s Cte scare slerete 1 
TURBOTAX DELUXE Intnit, PG... as asa esac ta dane<sa00 amass edeeo ad 2 
TAXCUT 1998 DELUXE FILING EDITION Block Financial, PC ............ 3 
TURBOTAX:30 STATE Intuit, PC o; <a asses tea ete: «sista anemen tyeG m0 — 
SIM CITY 3000 Electronic Arts, PC .............0ceseceeeveseenes — 
MICROSOFT WINDOWS 98 UPGRADE Microsoft, PC ...............0004 4 
QUICKEN Intuit! PG. O07. ais wsjnrsla cle cinnalclas oe ntno eis als’ seeinin = cacitapincde 5 
NORTON ANTIVIRUS 5.0 Symantec, PC and Mac .........6. 00. c0e0ee 7 
TURBOTAX STATE CA Intuit,’ PC «spice ce o's pislaty « a slonisiveaiciiesso esse 9 
PRINT SHOP DELUXE 6.0 Learning Company, PC .......... 200000008 16 
QUICKEN DELUXE Intuit, PC and Mac .............0cce cece e eee eee 6 
SID MEIER’S ALPHA CENTAURI Electronic Arts, PC .............-..% — 
BALDUR'S GATE Interplay; PG) cc cits salen ew aicsmas's oeabslow een’ 8 


QUICKBOOKS 99 Intuit, PC 
CABELA'S BIG GAME HUNTER 2 Activision, PC ............00 000s eee 15 
TAXCUT ALL STATE 1998 Block Financial, PC .............. 0s eee eeee — 
VIRUSSCAN 4.0 CLASSIC Network Associates, PC .................4 — 


TOP 5 PC GAMES 


GO & WK a 


SIM CITY 3000 Electronic Arts ............ 02sec ence cece en eeees 9 
SID MEIER’S ALPHA CENTAURI Electronic Arts .................-006 as 
BALDUR'S GATE Interplayin <esiuret.< satecacveness ian caatanad seen er 1 
HALF-ERFE TLRS. o's aisce:n1e atin oS 14g oo Pa Rees salbia Wp een esl bys of o!a a ata 5 
CABELA'S BIG GAME HUNTER 2 Activision ............ 0000s ee eeen eee 4 


TOP 5 MACINTOSH GAMES 


operon wa 


ENTERTAINMENT PACK Havas Interactive ..............005eeeeeneee 1 
AMERICA’S GREAT SOLITAIRE GT Interactive .............0.20000ee = 
STAR WARS REBEL ASSAULT LucasArts ............000 ccc cee eeeeee 2 
UNREAL (xTh Interactive. <2 5. «ac as ia ciesin a oe elem risitienioi<arioernele 4 
TOMB RAIDER II Hidos Interactive .......... 006.2 c cece eee eee eee 3 


TOP 5S CONSOLE GAMES 


aoe On a 


MARIO PARTY Nintendo 64 ..........6. 00s eee eves eee esse eee eeee _ 
WCW/NWO THUNDER Playstation ............0.0.00.02 cece eee ees eee 1 
ZELDA: OCARINA TIME Nintendo 64 ............0.00 2 cece sees eens 2 
POKEMONIBLUE Game Boy 2.2436 27/a<s0as siuaeols saad aeteee teen 8 
FROGGER Playstation’: |)  ..75. 2's). 2 otesiegiats tay ai, Aeaeine Salen melt a 7 


SOURCE: PC DATA; THE NPD GROUP, INC. (ALL RANKINGS ARE PROJECTIONS) 
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ADVERTISING SECTION 


AUTOMOTIVE 


CARS FOR $500! Police impounds and tax 
repo’s, 4x4’s, RV’s, Boats, Computers & more. 
For listings call 800-319-3323, Ext. 2190. 


r Bargain- 
1 Books : 


@ Save up to 80% on recent publish- 
ers’ overstocks. Save 30% or more 
| on current books and best sellers! | 
l ® Movies & TV, Music, Biography, the Arts, i 
Computers—over 60 subject areas. 
1 @ America's biggest bargain book selection. I 


I Free Catalog i 
j 1-800-677-3483 { 
HAMILTON 5957 Oak 


Falls Village, CT 06031 -500: 


Seca Gac anal am ee, See ead eae 


THE GREATEST CONSPIRACY? 
WE RULE THE WORLD 
http://www.criscoop.com/~tpi 


AUTHORS WANTED 


Leading subsidy book publisher seeks manuscripts. 
Fiction, non-fiction, poetry, juvenile, religious, etc. New 
authors welcomed. For free 32-page illustrated guide- 
book TD-68, call 1-800-821-3990 or write to: 
Vantage Press, 516 W 34th St., New York, NY 10001 


BUSINESS OPPORTUNITIES 


GOOD MONEY! WEEKLY! PROCESSING MAIL! Free sup- 
plies! Postage! Bonuses!! Rush long SASE Green- 
house/EW, 4217 Highland, Waterford, MI 48328-2165 


$800 WEEKLY POTENTIAL Processing 
Government Refunds at home! No experience 
necessary. 1-800-966-3599, ext. 564 


GOOD MONEY WEEKLY! 
From Home! Easy! Quick! 
Call 1-800-230-0155, ext. 565 


EASY WORK! EXCELLENT PAY! 
Assemble products at home. 
Call Toll Free: 1-800-467-5566, EXT. 11751. 


$$ $ 900# TALK LINESS $$ 
$99. Total Cost. No Chargebacks. 
Quick Payouts. Call 1-800-208-9078. 
FREE REPORT! "| 
T 


MAKE $I500 PER 
WEEK PERFORMIN 
IN CLUBS 


PROSINGERS * ATTN: KIM 
P.O. BOX GSO, PINELLAS, FL 33780 


APRIL WG 1 8°88 


SEND FOR OUR FREE CATALOG 


> anit 
4 LISTING 19,278 QUALITY RESEARCH PAPERS OR 3 


CALL TOLL FREE 800-351-0222 


RESEARCH ASSISTANCE Serving the ocodemic 
11322 Idaho Ave., #206WE, Los Angeles 90025 community since 1969 


http://www.research-assistance.com 


FINANCIAL 


OVERDUE BILLS? 1-800-788-1141 Bad credit’s ok. 
Licensed/Bonded since 1977. Apps to $50,000. 
Not a loan co. Town & Country Acceptance. 


FREE CASH GRANTS - NEVER REPAY! 
Millions available from foundations for Bus- 
iness, Medical, Debt Consolidation, Education. 
Call toll-free for information: 1-888-772-4638. 


TOO MANY BILLS? 
Free, Easy Debt Consolidation. 
One monthly payment-reduced up to 50%! 
Genus Credit Management-Nonprofit 
1-800-299-6778 (1044) 


GET OUT OF DEBT! Free Consultation. Debts 
Consolidated. Harassment Calls Stopped, 
Payments Lowered. Interest Reduced. Non- 
Profit Agency. Prompt Professional Service. 
GSCCC: 1-800-99-BILLS Licensed and Bonded. 


Needs, Medical Bills, Education, Business, Debts. 
enn 


Free information package: 1-818-377-4074. 


DEBT CONSOLIDATION 
*ONE simple monthly payment 
*Reduce payments* *Eliminate Interest* 
*Avoid late charges * *Re-establish credit* 
Loan and credit referral programs available. 
Call today to receive a FREE Debt Consultation. 
1-800-403-3433, EXT. 506 
A 501(¢)(8) Not-For-Profit Organization 


DEBT 


Consolidation 


* Eliminate High Interest 


* Avoid Late Charges 
* Re-Establish Credit 


$ Save Thousands While Becoming Debt Free! 


Call today to receive a FREE Consultation 


1-800-403-3433 Ext. 506d 
CAMBRIDGE CREDIT COUNSELING CORP. 


A 501 (c) (3) Not-For-Profit Organization 


HEALTH & BEAUTY 


DON’T YOU LOVE to be TAN! 


SUNVISION® Wolff® Tanning Beds 
_Buy Direct & Save up to 50% 


—_—- 


3 a 
die -—TNITS AS LOW AS $599 


FINANCING AVAILABLE 


HOME & COMMERCIAL UNITS 


1-800-842-1324 


INVENTORS - FREE INFORMATION PACKAGE 
For development & patent assistance on your 
product or idea call Davison: 1-800-677-6382 


POETRY 


NEW 
POETRY 
CONTEST! 
$48,000.00 


in prizes awarded annually 


Even if you've never entered a writing 
contest before, your poem may win! 
Undiscovered talent welcome. No entry 
fee and no purchase required. 


POSSIBLE PUBLICATION! 


Submit ONLY ONE original poem 
20 lines or fewer, any subject, 
any style to: 
THE INTERNATIONAL LIBRARY OF POETRY 
Suite 11551 
1 Poetry Plaza 

Owings Mills, MD 21117-6282 

Enter online at www.poetry.com 
© 1996 The International Library of Poetry 


POETRY PUBLISHED. No gimmicks. Send 4 and 
stamped envelope. $500 award. Quill Books, 
Box 3109-EW, Harlingen, Texas 78551. 
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-800-PREDICT 


INSTRUCTION 
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Real World Education 


ell Whe 


Audio  Film/Video « Digital Media 
Game Design * Show Production 


SOO. 226.7625 


www.fullsail.com 7*#§ 


3300 University Blvd. Winter Park, FL 32792 ‘a L 


Financial aid available to those who qualify. Job Fllll SA 
placement assistance. Accredited by ACCSCT f 


POSTERS & PHOTOS | 


MOVIE PHOTOS AND POSTERS! Rush $5 for our 


fully illustrated brochures: Movie Star News, | 


Dept. EW, 134 West 18th St, NYC, 10011 


PSYCHICS 


FREE. 


MINUTE: 
READINGS 


America’s Most rea fe 
PSYCHIC. NETWOR 
offers yon FREE AISVICE! 
What your Free Sample Psychic Reading 
reveals may shock you, amaze you an 
make a huge impact on your future. 
Find the true answers to love, money, 
ue more from a REAL psychic today, 


% oH Call Today and Find Out How! _ rae 


1 wis 


-800-279-; 74 92° 


For entertainment pdfpodes only, Must be 18+, First Sminutes of 10 Calls 


Let Our Psychics Give You Answers 
For the Heart from the Heart! 
1-800-824-7107 V/MC/Amex/Dise $2.90/min 
SUBSCRIPTION PROBLEMS? MOVING? 
Call Customer Service at 1-800-828-6882 


100% Guaranteed 


AMERICA’S 


BEST 


PSYCHIC 


Astrology * Cla TOF aM Tarot | 
Numerology 
Have the life you always 
dreamed of with amazing 
insights from gifted psychics 


OAS LOW AS $1.93/MIN > 
1-800-784-9807 


2 OR CHEC 


1-900- 454-6699 


\ Talk Live to the 
BEST Psychics 

in Matters of 

the Heart. 

Get Answers 
From Psychics 


> 0/, hing Who Care 
ie ene A TAROT 
ASTROLOGY ° CLAIRVOYANT 


"1-800-416-8348 
1-900-370-1132 
FIRST 2 MUN FREE $3.99).0n aren! 


24 Hours. 18+. ENTERTAINMENT PURPOSES ONLY. 


2° FDFE » 
‘Love ieee, 


Will | ever get married? FREE Sample 
Is be bei sing faithful? Psychic Readings! 


@ 1-800-262-2987 ¢ 


For ontortainment purposes only. Must be 18+ 


AMERICA’S # 


Since 
1989 


PSYCHIC SERVICE 


ion of Professional Psychies® 


vernment. Guaranteed Auithe: ntic, 


1-800-PREDICT 


Psychics & Astrologers 


What Does Your Future Hold? 


888-832-7708 


MC742 __ Toll Free Call 


SCRIPTS 


You have an idea that will make 
a great movie, Now what? 


SYD FIELD’S 
Sereenwriting Workshop Video 


WRITING A SCREENPLAY THAT SELLS TO 

Hottywoop — Whether you are working 

on your first screenplay or a seasoned 
professional looking for technical help from the master 
himself, SYD FieLD’s Screenwriting Workshop Video 
will be an invaluable Writing too that you will rely upon 
again and again. 


“THE MOST SOUGHT AFTER SCREENWRITING TEACHER 
IN THE WORLD” -THE HoLtywoop REPORTER 


ve A QTESONG! SOTECHATTUNE OUI Walt 
a eee! FINAL DRAFT" is the choice 
aS" & among Hollywood's professional writers, 
P Specifically designed for writing movie 
scripts, TV episodes, and stageplays. 
FINAL DRAFT" is the #1 Screenwriting 
Software for both Windows & Macintosh! 


Gar MacOS 
ros 


“FINAL DRAFT* makes it possible to simply imagine the 
movie in script form. If you can think in cinematic terms, 


you can write in the terms of cinema.”—-TOM HANKS 


(800) 231-4055 - wwwinaldraft.com 
Cae oe VIDE Ce = 


Free Search Service: every film worldwide. 
BuyeSelleTradesRenteBrokere Auction. 24hrs, 
365 days, 1-800-849-7309, Fax: 1-770-227-0873. 


RENT VIDEOS BY MAIL from our huge collection 
of classic, foreign and cult titles. Free catalog: 
1-800-669-7157. www.vlibrary.com 


For advertising information, call Carole Harnoff 
at (212) 522-5336 or fax (212) 467-4058 
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THE CRAFT OF WOOD WORKING Allen (right) wines and dines his on- (and off-) screen love interest Keaton 


‘Hall'of Fame 


in 1977, Annie Hall opened 
our eyes to New Yorkers in love and the 
versatility of the necktie. by Chris Willman 


7o 


HE OLD MAXIM THAT “DYING IS EASY— 


comedy is hard” has never been truer than 


at the Oscars, which traditionally favor 


mortality over mirth. Don’t believe it? This 


year’s Best Picture win by Shakespeare in 


Love marked the first time a nominal yuk- 


fest has won in 21 years. To find the last 


comedy the Academy found worthy, you 


have to go back to the most 
celebrated example of the 
Woodman in love 
Hall, released on the la-dee- 
date of April 20, 1977. 

As with Shakespeare's up- 


Annie 


set over Saving Private 
Ryan, Hall beat out a Holly- 
wood blockbuster—Star 
Wars. But what Woody Al- 
len’s picture lacked in box 
office receipts (it grossed 
just over $27 million), it 
made up for in cultural cur- 
rency—from its est-era psy- 
choanalytical preoccupations 


APRIL 76,, 1:9°9°'9 


to the fashion trendlet 
spawned by Diane Keaton’s 
baggy pants and neckties. 

It was only through major 


| ON BROADWAY, the musical 

Annie, based on Harold Gray’s 

comic strip Little Orphan An- 
| nie, opens the day after Annie 
Hall hits theaters. The pro- 
duction would continue for a 
total of 2,377 performances. 
ON TV, Charlie’s Angels (right) 
finishes the season at No. 5, 


editing, however, that the film 
came to resemble the classic 
we know. Allen and cowriter 
Marshall Brickman had origi- 
nally penned a sprawling, sur- 
real script called Anhedonia 
(named after the psychological 
term for the inability to expe- 
rience pleasure) exploring 
protagonist Alvy Singer’s se- 
rial relationship failures. Just 
one problem with this epic: 
Anyone who saw dailies of the 
nearly three-hour rough cut 


| fell hard for Keaton’s border- 


line-supporting character. 
The original film was “much 
more of a psychological story 
of him,” says Tony Roberts, 
who played Alvy’s best friend, 
Rob, in Hall. “But the Annie 
character became central the 
more he saw how flexible and 
wonderful Diane was.” This 
was no infatuation at first sight 


april 20,1977 


for the pair. Allen and Keaton 
had worked together on stage 
and screen through the ’70s— 
even lived together for a 
year—but, Roberts notes, “I 
think he discovered her during 
the course of this picture, and 
that’s what you see on screen.” 

At the following year’s 
Academy Awards, Keaton 
showed up to claim her Best 
Actress Oscar; not so Best Di- 
rector winner Allen, claiming, 
as usual, that he couldn’t miss 
his jazz combo’s Monday-night 
gig in Manhattan. Allen would 
be nominated for Oscars 17 
more times over the years, 
winning just once—a screen- 
play award for 1986’s Hannah 
and Her Sisters. And after 
Hall, Allen and Keaton would 
work together four more 
times, most recently in 1993's 
Manhattan Murder Mystery. 

Of all Allen’s films, Hall still 
resonates most, suggests 
Roberts, because the budding 
auteur “found something very 
sad and sweet about love af- 
fairs. He touched a nerve, be- 
cause everybody has loved 
somebody they couldn’t live 
with and had to say goodbye 
to.” Notes cowriter Brickman: 
Someone once said, “‘If you 
go for the universal, you get 
nothing; if you go for the spe- 
cific, you get the universal.’ 
The setting was very parochial 
in a way—that whole Upper 
East Side New York sensibili- 
ty. It’s as though you’d made a 
movie about a cult some- 
where. But it just clicked.” @ 


the most popular new show of 
the year.... IN MUSIC, disco 
queen Thelma Houston is at 
the top of the pops with “Don't 
Leave Me This Way.” AND IN 
THE NEWS, President Carter 
presents a plan to wean 
America from dependence on 
oil in favor of alternatives like 
coal and solar power. —CW 
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FEW. ARE WILLING. TO 
PAY THE PRICE. 


& HBOP PRESENTS ANEW CRIME PROUUCTIONIN ASSOCIATION WITH RIVER ONE FILMS AUOHNBADHAM FIM GORN CUSACK JOHN GOOUMAN THE JACK BUI 
LQ. JONES MIRANDA OTTO JOHN: MICGINLEY JOHN SAVAGE JAY O. SANDERS AND SCOTT WILSON MUSIGBYTENNIE NIEHAUS EDMORFRANK MORRISS PRODUCTION DESIGNER RICK ROBERTS 
DIRECTOR OF PHOTOGRAPHY GALE TATTERSALL PRODUCED BY KEVIN REIDY CO-PRODUCER DLV. DEVINCENTIS ENECUTIVE PRODUCERS JOHN CUSACK, STEVE PINK, JOHN. MCGINLEY, THOMAS J. MANGAN IV 
WRITTEN BY DICK CUSACK INSPIRE D BY THE EBOOK ENTITLED “MICHAEL KOWLHAAS” BY HEINRICK VON KLEIST DIRECTED BY JOHN BADHAM 


SATURDAY, APRIL 17, 9PM ET/PT 


To cis to HBO call 1-800-466-6500. - - - 
WWW.hbO.cOM — ©1999 Home Box Office, a Division of Time Warner Entertainment Compan y, L.P. All rights reserved. ® Service marks of Time Warner Entertainment Company, LP. IT. Ss NOT TV IT Ss HBO: 


©1999 Sears, Roebuck and Co. 


Iree pockets 


(we minimum purchase of pants for 99.) 


All cargo pants and shorts with tons of pockets 
for men and women on sale $6 loth thru April 24th. 


Shown: $17.99 Crossroads drawstring cargo pants (reg. $28) and Fieldmaster cargo pants (reg. $30). Other sale items priced as marked. 
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CONTROL OIL ~ TO AN AIRY FOAM 

WITHOUT TIGHTENING, 
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YOUR SKIN REMOVES 95% 
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CLEANS AND TONES 


